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CHAPTER I 
INTRODUCTION 
The young adult group constitutes an increasingly large seg­
ment of the United State� population and consequently has an important 
impact on the econany. This group of consumers has received a great 
deal of attention in recent years by clothing manufacturers, retailers, 
and advertisers. Clothing educators are.now placing more Emphasis on 
the teaching of clothing consumption practices that are personally 
satisfying. 
Many studies have been conducted on various aspects of high 
school and college girls' clothing buying practices. However, no re­
search has focused on the differences between the two age groups or 
on the clothing buying practices of these groups in association with 
size of institution which they attend. 
Purpose of the Study 
The purpose of this study was to investigate the clothing 
buying practices of high school junior girls and college junior 
women in South Dakota. It was further desired to detennine whether 
significant relationships existed between the clothing buying 
practices of these groups of students and the size of the insti­
tutions which they attend. 
2 
Assumptions and Definitions 
It was assumed that the clothing buying practices·or young 
adult women are influenced by a number of persons and a variety of 
media. Furthermore, it was assumed that clothing buying practices 
are measureable and that responses given by subjects to a question­
naire are, to the best o! their knowledge, accurate. 
Throughout this study, the tenn clothing buying practices 
refers to the processes engaged in by the-individual both prior to 
and concurrent with the selection and purchase of ready-to-wear 
clothing items. 
Hypotheses 
In view of these assumptions, the following null hypotheses 
were formulated: 
HyPothesis I: The clothing buying practices of high school 
junior girls are independent of the size of institution which they 
attend. 
Hypothesis II: The clothing buying practices of college 
junior women are independent ·o:r the size of institution which they 
attend. 
Hypothesis III: There are no significant differences between 
the clothing buying practices of high school junior girls and college 
junior women. 
3 
Scope and Limitations 
The interpretations and applications of the findings from this 
study must be viewed in light of the population and measures used. 
This investigation involved approximately one-tenth of the 
5, 807 high school junior girls in the state and over one-tenth of 
the estimated 1,269 college junior women enrolled in the four-year, 
co-educational colleges and universities in South Dakota. 
The limitation of the sample to juniors was based upon the 
following considerations: 1) freshmen are likely to still be ad­
justing to their new roles as high school or college students, and 
2) clothing buying practices. of senior students are likely to be in­
fluenced by such senior activities as student teaching, or the pros­
pects of entering a profession or marrying after graduation. 
Thirty-two high schools and five colleges were selected at 
random to participate in the study. All the junior girls enrolled 
in high schools with enrollments less than 300 students participated, 
and a randan sampling of students was obtained from the l.arger high 
schools. The high school sample obtained from the four arbitrarily 
designated size classifications was proportionate to the total high 
school population of the state. Therefore, a truly random high school 
sample was obtained, and data found for this sample could be applied 
to all high school junior girls of the state. However, the college 
sample contained a higher percentage of subjects frOin the smaller 
colleges than would be desired for a proportionate sampling. In 
addition, college subjects from the larger universities were of 
4 
necessity a voluntary sample. All junior college women in the five 
institutions of higher learning selected were notified. and asked to 
participate. In the larger universities they actually had to volunteer 
to do so, whereas in the smaller colleges they were requested or urged 
to do so by their administrators. 
A limitation was also imposed due to the nature of the question­
naire. Students were asked to recall what they had done in a previous 
situation relative to their clothing buying practices, therefore some 
inaccuracies may have resulted. 
While the results of this study have. to be viewed in light of 
the above limitations, they �hou.ld serve as a foundation for further 
research on the clothing buying practices of young women in South 
Dakota. 
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CHAPTER II 
REVIEW OF LITERATURE 
A review of the literature which the investigator believed to 
be most pertinent to this study is presented as follows: 1) the 
young adult market, 2) research on the clothing buying practices of 
young women students, and 3) research relating the clothing buying 
practices of young women students to seleeted variables. 
The Young Adult Market 
The buying, spending, and using habits of one of our youngest 
groups of consumers have received a great deal of attention in re­
cent years. Increased emphasis on this group is due not only to the 
multiplicity of numbers but also to their expanding influence as 
consumers. 
Today approximately one-half of' the total population is under 
25 years of age {30), and the 13-through-24-year-olds make up what is 
generally known as the young adult market. In 1965, the 13-through-
18-year-old market alone comprised 24.2 million consumers, repre­
senting 12 per cent of the total United States population. By 1970, 
this market is expected to expand to 27 million (21). The total 
young adult market is said to be growing at the rate of 1. 3 miJJjon 
per year, and a steady increase is expected during the next twenty 
years (28). 
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The young adult market tends to divide naturally into two 
distinct segments: the 13-through-18-year-olds and the 19-through-
24-year-olds ( 4). i 1These two age groups relate noticeably to the 
present structural divisions in educational institutions in the United 
States 11 ( 16, p. 76). Girls in the first segxnen are exposed to 
similar high school influences and generally h ve a strong desire to 
belong to the gr- u • Their buying habits are characteristic in that 
they tend to be fad buyers, they like to dress somewhat alike, and 
they shop frequently and in groups-throughout the year in a "hobby­
like fashion" (4, p. 86). The 19-through-24-year-old market is 
harder to characterize, for it is more diversified. After graduation 
from high school, thi market splits into three ,� oups: college, 38 
per cent; career, 34 per cent; and marriage, 28 per cent (5). All 
three of these backgrounds pose different requiranents on their in­
comes, clothing needs, and clothing allowances. 
What is true of the high school girl is probably not true of 
the college girl. 1 ·They are separated by more than a mere four or 
five years !! (23, p. 84). This older, more sophisticated group of 
young adults tends to feel more secure of themselves and of others. 
For them, clothing can become a vehicle for ooq>ressing individuality 
in thinking and independence in action (16), rather than simply a 
"means of seeking acc·eptance in peer groups" (29, p. ]32). 
Not only does this young adult market have a large amount o:f 
money to spend, but a large portion of it is spent :for apparel. In 
:fact, 11they buy almost two and one-hal.f times more apparel than any 
7 
other segment of the population!" ( 28, p. 88) • Market surveys indi­
cate that the 15-to-24-year-old female group has between 3 and 4 
billion dollars to ·spend on clothing each year. Their purchases 
represent nearly 20 per cent of the apparel industry ( 4) • 
The youth culture is considered a product of our affluence­
affluence of a society which can afford to keep a large percentage of 
young people in school through high school and a sizeable portion of 
them in school through college. Institutions are vital to the charac­
ter of a culture. The high school is the important fonnal institution 
of the teen-age culture (4); the university, the important fonnal 
institution for over a third_ of the 19-to-24-year-old group. It is 
with the influence of these institutions on the buying practices of 
young adult women in South Dakota that this investigation is primarily 
concerned. 
Research on the Clothing Buying Practices 
of Young Women Students· 
A number of research studies have been conducted to determine 
the specific clothing buying_practices of young women students en­
rolled in various high schools and colleges in the United States. 
Most of these employed the questionnaire or interview method to 
obtain the desired data. 
These studies.focused on one or more of the following areas of 
clothing buying practices: sources of clothing; sources of money for 
clothing; clothing expenditures; methods of payment; frequency and 
nature of pre-purchase planning; influences on clothing choices; and 
8 
actual shopping procedures including where clothing items were pur­
chased, when they were purchased, and the criteria used in selections. 
Sources of Clothing 
Clothing purchased ready-to-wear was found to constitute the 
major portion and in some cases the entirety of high school and col­
lege girls' wardrobes. Goertzer ( 15) found few non-commercially made 
garments in the wardrobes of her college subjects. In analyzing her 
data, Reid (32) found that of-the total garments in the high school 
girls' wardrobes that could have been hand-constructed, only 13 per 
cent were made at home; the remaining 87 per cent were purchased ready­
to-wear. 
However, gannents made at home or received as girts were im­
portant sources of clothing for some girls. Over one-fourth of the 
total number of garments owned by college women in Winters• study 
(42) were made at home. Fifty-three girls attending a small high 
school in Oklahoma had received a total of 315 clothing items as gifts 
during the past year, indicating that this source accounted for a 
substantial portion of their wardrobes (41). 
Sources of Money for Clothing 
The money used to purchase clothing comes from a variety of 
sources including allowances, earnings, and gifts of money. The 
major source of clothing money for young women students appears to 
be their parents, and tends to come in the fonn of a dole or an 
allowance. 
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In 1960, Dunsing ( 11) reported the results of a study involving 
tenth-, eleventh-, and twelfth-grade girls enrolled in six San Fran­
cisco high schools � Of the 964 participants, 94 per cent received 
irregular amounts of money from their parents, 65 per cent received 
gifts of money, 52 per cent received an allowance, 50 per cent re­
ceived earnings from outside employment, and 21 per cent received 
irregular earnings from parents. Few students received money from 
only one source. 
Kuhns ( 24) reported a substantially higher percentage of sub­
jects receiving allowances : 86 per cent. On the other hand, only 
11 per cent of the girls participating in the study conducted by 
Waldron · (41) received a regular allowance. 
One hundred junior and senior girls enrolled in five high 
schools in Indiana were asked by Davis (9, p. ll9), nWhere did you 
get the money you have spent for clothing for this school year?" 
She reported that doles made up the largest source of money for use 
in clothing purchases, and that parents paying for all clothing was 
nearly as frequent. 
Regardless of whether students receive the largest amounts of 
money as a regular allowance or as a dole from parents when needed, 
a large proportion supplement this income with part-time employment 
during the school year or summer employment. Of the 100 twel.fth­
grade girls participating in the study by Kuhns ( 24), 37 worked during 
the school year and 4B worked during the summer months. Part-time 
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earnings for a group of college girls averaged $360 for the school 
year and $238 for the summer (18). 
Clothing Expenditures 
A wide variation was found in the average estimated. amount of 
money spent for clothing during the previous year. The range of 
mean estimates for high school groups was $115 ( 27) to $379 (1), 
with the majority of estimates falling somewhere in the $200 range. 
Even within one study of girls enrolled in three high schools in 
Knoxville, Tennessee, a wide variation was found to exist. Estimated 
means were $198 , $268, and $379 respectively ( 1). 
College women tended to spend more per year on their clothes 
than did high school girls. The average amount of money spent on 
wearing apparel by 1, 774 college freshmen women attending 34 colleges 
in 1964 was $376 (?) . Hoffman ( 18) found a mean of $275 which was 
considerably lower, but did not include gifts or clothing made at 
home. It should be pointed out that according to findings of both 
Hoffman ( 18) and Mayer (27) , students tend to underestimate the amount 
of their clothing expenditures when using the recall method. 
In regard to amounts spent for specific clothing items, 
Cornell junior women were reported to spend an average (modal) price 
of $50 for coats, $25 for dresses , $15 for skirts, $5 for blouses, 
$10 for sweaters, and $12 for shoes in a study conducted by Van 
Konynenburg (40) in 1961. 
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Methods of Payment 
The method of payment most often used by the girls was to pay 
cash for their clothing purchases. Credit was used occasionally in 
the fonn of lay-away plans and charge accounts, but seldom in the 
f'onn of installment plans (14). 
Fifty-seven per cent of the high school participants in a 
study done by Davis ( 9) reported paying cash for all their clothing 
purchases . Lee (26) found that 145 of the 200 respondents of her 
study paid cash, 100 charged their purchases to a family account, 
and only 16 charged purchases to a personal account. Sixty-one girls 
gave more than one response, indicating that they used more than one 
method to pay for their clothing. 
Tyree (39) found a similarly low proportion of teen-agers 
having their own charge accounts. She revealed the 30-day charge 
account and the revolving account to be the most prevalent credit 
plans extended to teenagers, but pointed out that these teen-age 
accounts represented less than 5 per cent of the total amount 0£ 
credit extended by retailers. 
Czartorysld. (8) asked her Chicago high school participants to 
check the method of payment they used for their clothing purchases. 
Twenty-four per cent checked "always cash" ; 46 per cent, " sometimes 
cash" ; and 30 per cent, "always credit". She did not investigate 
further to find out which types of credit were used. 
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Lay-away plans were an important method of payment for some 
girls. Almost one-fourth of the senior high school girls in the 
study conducted by Powell and Grover (31) said they frequently bought 
items this way. 
Pre-purchase Planning 
There does not appear to be any general agreanent as to whether 
or not these girls have a systematic plan for buying their clothes or 
whether their clothing purchases can be designated as primarily 
planned or impulse. 
Eighty-five per cent of the girls in Reid ' s  study said they 
bought garments as they f'elt a need for them, usu.ally with 1 1 little 
thought as to the way in which the garment would fit into a total 
clothing plan" (32 ,  p. 50). Czartoryski (8) found that only 7 of 
the 111 high school girls in her study al-ways planned their clothing 
expenditures. A similarly low proportion of �ollege girls utilizing 
a written plan bef'ore purchasing clothing items was found by Winters 
( 42). Davis concluded, 
It was definitely shown in this study that the 
majority of the planning for purchasing new clothing 
i terns was done on the ' spur of the moment 1 • A large 
percentage of students had decided they needed a new 
gannent while they were at the store shopping. This 
type of planning is so short-range that it may be 
considered almost no planning at all (9, p. 103). 
The above findings would appear to substantiate the statement 
by Arnold Baruch that : 
Only three out of every ten purchases are firmly 
decided upon before the shopper gets to the store. 
The rana.ining seven are purchases resulting either 
from some vague advance plan or from a spur­
of-the-moment decision. Almost half of alJ. 
purchases are made completely on impulse 
( 2, p. 11). 
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He was not, however, referring only to the purchase of clothing. 
Nonetheless, in direct contradiction, Lee (26, p. 88) concluded 
from her findings that, "Very few girls bought on the spur of the 
moment". 
Influences on Clothing Choices 
· A number of sources provide information regarding what is 
fashionable and what is available to buy. Those used by high school 
and college girls included fashion magazines, other magazines, news­
papers, store windows and displays, pattern books, mail-order cata­
logs, television, radio, movies, and clothing worn by others. Sel.f­
�erimentation, either at home or in a classroom. situation, also 
provided knowledge and understanding of what types and colors o:f 
clothing look best on them (41). 
Of these sources, magazines appear to have a great influence. 
Baumgardner (4) reported that 79 per cent of the young people said 
they look at or read magazines regularly. Teen-age girls in one 
study read an average of 2.3 magazines regularly and 2. 7 magazines 
occasionally (24). The majority of participants in a second study 
reported reading magazine and newspaper clothing information and 
advertisements which " sometimes" exerted an influence on their 
selection of wearing apparel (20, p. 61). 
2 3 2 9 9 2 SOUTH DAKOTA STATE SITY LIBRARY 
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Clothing worn by others and store windows and displqs are 
also influential. Lee ( 26 ) found that her subjects were very con­
scious of the clothes that others were wearing. In the study con­
ducted by Alexander ( 1) ,  store display-s were the most influential 
factor on the high school girls' clothing purchases. Next in im­
portance were fashion magazines, followed closely by local news­
papers. Store sponsored fashion shows were rated as having the 
least influence . 
Persons who were most influential in the planning and selec­
tion or clothing items were the girls ' mothers, girl friends, and 
older sisters. The opinions of :fathers, boy .friends, younger sisters, 
and older brothers had less influence on clothing choices ( 41) .  
The salesclerk may or may not be influential depending upon 
how she is regarded by the conS'Ulller (35) . James (22 )  found that at 
least one-half of" her sample consulted a salesclerk when purchasing 
a garment. Bathke and Burson (3 ) ,  likewise, .found the sales person 
to be influential . However, not one girl above the tenth grade in 
Hurst' s  study ( 19 ) was reported to be influenced by a salesclerk. 
Shopping Procedures 
Shopping for clothes was usually done alone, with mother, or 
with one or more girl friends. Shopping with mother was round to 
be more prevalent among the younger age groups as well as when buying 
relatively expensive items. One study or high school girls round 
that a great majority of seniors and juniors selected their own 
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clothes, whereas only about one-third or the sophomores did so ( 8) .  
Over 80 per cent of  the high school girls in  a second study indi­
cated that their mothers helped them in the selection or expensive 
items. According to Kuhns ( 24, p. 48) , "The mother ' s  influence on 
her daughter ' s  selection tends to decrease with the price of the 
article . " Alexander f 1 )  confirnied this observation when she reported 
that a considerably higher percentage or girls preferred to shop with 
their mothers when selecting dress clothes than when selecting school 
or casual clothes, but a girl friend was the preferred individual 
with whom to shop for school or casual clothes. Only a small per­
centage preferred shopping with several girl friends. 
About 60 per cent of the college freshmen in the study reported 
by Hoffman (18) said they shopped alone; the other 40 per cent shopped 
with their mothers. In a comparison between college freshmen and 
seniors , Lee (26) found more freshmen girls dependent upon their 
mothers' guidance. She also reported that more freshmen than seniors 
shopped with someone when buying major ready-to-wear items; senior 
women more o.rten shopped alone when buying major items but with some­
one when shopping for items of less importance. 
Fields ( 14) , Goertzer ( 15), Irwin (20),  and Winters (42) all 
reported that the majority of" a high school and college girls ' ready­
to-wear clothing is purchased in department stores or specialty shops. 
A lexander (l) , in 1965 , found department stores were patronized by 
the largest percentage of" girls attending Knoxville high schools. 
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Specialty shops ranked second, followed by discount and chain stores. 
Thirty-seven per cent of the high school girls in a rural town in 
Oklahoma had purchased. clothing from catalogs during the past .,-ear 
(41). This confirmed Coleman' s (6 )  findings that mail-order houses 
were used occasionally by those living in small rural towns. However, 
none of the college women in the study conducted by Winters (42) made 
use of mail-order catalogs. 
There appears to be some disagreement also as to the extent of 
comparison shopping. Lee ( 26) reported that most of the girls in her 
study shopped in several stores before purchasing a garment. On the 
other hand, data from Alexander ( 1) revealed that 52 per cent of the 
respondents to her questionnaire purchased most of their clothing at 
one store, and Winters ( 42) reported that little comparison shopping 
was done by her subjects . 
The majority of clothing was purchased from local stores in 
the girls ' hometowns ( 15, 32), although college students were less 
likely than high school students to do so . Shopping practices re­
ported by Hoffman' s ( 18) college participants showed that about hal.f' 
of them shopped in their hometowns . Lee (26) also reported hal.f of 
her respondents buying clothes in their hometowns. In addition, 
twenty-eight per cent shopped in the college town and 27 per cent 
ehopped in some other city. 
The greatest mass of buying among high school girls occurs 
during August and September , according to the High School Story, 
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No. 1 ( 17),  published by Seventeen Magazine. Eighty-five per cent 
or the high school participants in the study conducted by Waldron 
(41) indicated they purchased the most clothing in the fall before 
the beginning of school. Some girls do buy sale items at the end 
or the maj or seasons, but data relative to the extent of this 
practice are contradictory. All the girls in Engen • s (13 )  study 
said they purchased items on sale at some time. Irwin (20, p. 62) , 
likewise , reported that, " in most instances, respondents indicated 
they take advantage of price reductions. " Conversely, little use 
was reportedly made of sale i tsns by a group of college women 
attending Mankato State College (15) . 
Criteria Used in Selections 
In many of the studies reviewed, participants were asked to 
either list or check the factors they considered or thought were 
most important when selecting specific clothing items. Reasons 
given most frequently were those related to the appearance of the 
gannent including color, style , fit, and the general becomingness 
or attractiveness of the gannent on the individual. Factors related 
to a gannent ' s  fiber content , durability, quality of construction, 
or care required generally ranked much lower. Some of the differences 
in ratings appeared to be due to a lack of similarity in the way the 
question was presented and the variety of responses fran which to 
choose. 
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Color was f'ound to be the most important garment attribute 
considered by a group or 50 college women studied by Stout (37) . 
Bathke and Burson (3 ). and Davis ( 9 )  al8o found color to be important,. 
Color, style, and i ibecause I liked it" were the three factors which 
received top rating by all the respondents who checked Czartorysld. ' s  
factor sheet (8).  The nstyle suits my figure11 and the 11-way it fits1 1  
ranked fourth highest for dresses, skirts, and sweaters. 
Fit, however, was the single most important factor to the 
majority of participants in a study by Dickins and Ferguson ( 10 ) .  
Fiber and weave were checked by the fewest numbers aa being important, 
criteria in selection. 
One of the most frequently checked reasons for the selection 
of a date dress by participants in the study by Winters (42, p. 56) 
was that, nThe garment cost about what I had planned to pay for it". 
"Price was not al�s of prime importance, "  however, according to 
Irwin ( 20 ,  p .  62) .  Her home economics and non-home economics re­
spondents alike reported always considering the color o:f outer wearing 
apparel. 
A majority of girls reported looking for labels when making 
clothing purchases. Lee (26)  found that labels were looked for by 
63 per cent of the college group she studied; a slightly higher pro­
portion ( 78 per cent ) of those studied by Waldron (41) said they 
looked ror brand names and in.formative labels. 
Irwin (20 )  reported hall of her participants examined the 
construction of the ga:nnents they selected in the st.ore. 
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Almost all of the girls in Waldron' s (41) study reported some 
difficulty in buying ready-to-wear clothing. Sixty-five per cent 
indicated they had figure variations which made it difficult for 
them to purchase clothing that fit well. other problem _areas in­
cluded prices that were too high, and the availability of desired 
styles, sizes, colors, and quality. 
Research Relating the Clothing Buying Practices of 
Young Women students to Select�d Variables 
The background factors of age, family size, educational and 
socio-economic attainment of parents, college major, geographic 
location, and the size of hometown or high school have been �ed 
in a few studies to determine their influence on young women ' s  
clothing buying practices. 
One factor that appears to have an influence on at least some 
aspects of clothing purchases is the girl • s age. In analyzing her 
data Czartoryski (8) found a significant increase in the clothing 
expenditures of senior high school girls over junior and sophomore· 
girls. Lee pointed out several specific differences between the 
freshmen and senior college women in her study. These included the 
following :  
More freshmen bought clothes in their hometowns 
than seniors. 
More freshmen indicated they used their family account 
when they charged clothing items while more seniors 
charged to an account of their own. 
Freshmen were influenced more by others when 
purchasing clothing than were the seniors. 
Senior women trusted their own judgment when 
purchasing clothes and fresl'nnen trusted their 
mother ' s  judgment ( 26, p. 86 ,87).  
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Although her study involved a comparison of the participants • majors 
as well as the age comparison, she concluded that, "The fact that a 
girl is a senior seemed to make more difference in her independence 
in selecting her clothes than whether or not she is a home economics 
major" ( 26 ,  p. 86) .  
Family Size 
· Conflicting data were found regarding the influence of :family 
size on specific clothing buying practices . Hoffman ( 18) :found no 
significant relationship between clothing expenditure levels and 
family size. Stout and Latzke (37) reported there was no signifi­
cant difference between the girls from smaller and those from larger 
families with regard to the factors that influenced their cl0thing 
choices. Ryan (34) , on the other hand, did find that those girls 
with the fewest number of siblings had the largest number of clothes. 
Educational and Socio-econanic Status of Parents 
As to the influence of the size of the family income on clothing 
practices , Winters (42, p. 57 ) found that, "The larger the income, the 
larger the wardrobe". Waldron ( 40)  found only slight differences in 
the buying practices of the girls in her study with regard to the vari­
ation in educational and socio-economic backgrounds of the girls ' 
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parents . Hoffman ( 18) also found no significant relationship be­
tween levels of clothing expenditure and the educational. level of 
parents . There did, however, appear to be a 1 1tendency for students 
to shop with their mothers in instances where the educational level 
of the mother was high rather than average or low 1 ' ( 18 , p. 666 ) • 
She explained that the reason for this was probably that mothers 
with college education had points of view more compatible with their 
college daughters . 
Leask (25)  and Rosner (33 ) at Michigan State University de­
veloped and used the same questionnaire and interview schedule to 
obtain data on clothing preferences and buying practices. Leask 
studied 100 girls attending a high school in Milwaukee , Wisconsin; 
Rosner studied 100 girls attending a high school in Chicago, Illinois. 
Several significant differences were noted between the clothing buying 
practices of the two groups . For instance , more than half of the 
Chicago girls shopped with their parents while only 17 per cent of 
the Milwaukee group did so . This and other differences were partially 
attributed to a difference in the socio-economic status of the two 
groups . Rosner (33 , p. 110 ) explained, nThe Chicago group came from 
homes which showed more apparent interest in providing opportunities 
for the social and economic development of their daughters. They 
seemed to represent a higher economic level and social status than 
the families of the girls attending West Division High School in 
Milwaukee. 1 1 
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College Major 
Studies conducted by Irwin (20),  Lee (26) , Reid (32), and 
Winters (42) involved a comparison of home economics majors and non­
home economics majors or between those having a home economics back­
ground and those without such a background. Although some differences 
were noted, in general more similarities than differences were found 
with regard to the specific clothing buying practices of these two 
groups. 
For example, Reid (32) reported that the wardrobe items of 
the home economics majors and non-majors were similar in purchase 
price, number, and type. Both groups purchased the majority of their 
clothing ready-made from local stores . Irwin (20) , likewise, found 
little differences in the clothing selection practices of high school 
graduates who had had home economics while in high school and those 
who had not. 
The study undertaken by Lee (26) at the University of Tennessee 
also examined the effect of home economics training on the buying 
practices of young adult women. She found that more home economics 
majors than non-majors paid cash for purchases, read labels, and 
depended more on their own j udgment of quality and suitability than 
on brand or price. The home economics majors in the study by Winters 
(42 , p .  58) averaged lower numbers of wardrobe items owned and 11tended 
more toward practicality in consumership of clothing" than did majors 
in other fields. 
2.3 
Geographic Location 
Residence area was used as the independent variable in a 
study conducted by Schubel (36) at Michigan State University. The 
clothing selection and shopping practices of urban, rural non-farm, 
and rural fann. high school girls were analyzed. However, inconclusive 
evidence was found to either refute or support the hypothesis that 
residence area is a factor related to teen-age girls ' clothing 
buying practices . 
Size of Hometown or High School 
Stout and Latzke (37 , p. 50), in 1958, reported that, nThe size 
of the hometown of the interviewees seemed to have the greatest effect 
on the girls ' clothing attitudes". Ryan (34) found that conformity 
in clothing for small town girls was significantly related to the 
size of their conmnmity. 
Hurst (19) made a survey of the .factors _ influencing the clathing 
buying habits o.f teen-age girls . She sampled ninety girls attendiDg 
the junior and senior high school at Cyril, Oklahoma, and ninety 
girls attending the senior high school at Lawton, Oklahoma. Her 
findings , however, revealed the clothing buying habits of girls from 
a small town made up of many rural families to be very similar to 
those of girls from a larger town. 
Assuming that high school size is usually directly related to 
the size of the town within which it is located, several findings by 
Turner (38) are vecy pertinent to this review of literature . In the 
24 
conclusions of her study she states, "The most significant factor 
seems to be the size of the high school attended by the woman student 
before she came to the Kansas State University campus" (JS, p. 61) . 
She did not attempt to detennine the influence of this factor on the 
specific wardrobe reconunendations of these students . She did, how­
ever, relate it to two other factors. In doing so , she found signif'i­
cant differences in the size of high schools attended by sorority and 
non-sorority women and in the size of high schools attended by home 
economics majors and non-majors. Sorority members and Arts and 
Sciences majors came from the larger high schools. 
Davis ( 9 ) tested students attending five high schools in 
Morgan County, Indiana, with enr(?llments rariging from 127 to 890 
students, but no attempt was made to compare the responses among the 
different schools. 
There were minor variations between the clothing buying 
practices of three selected groups of high school girls studied by 
Alexander ( 1 )  , but subjective evidence tended to show more simi­
larities than differences . Size of institution was not used as a 
variable in this study either, although the total female enrollments 
of the high schools were reported as 112 , 395 , and 421 respectively. 
Total enrollments, therefore, ranged from appro:ximately 200 to more 
than 800 students . Since all three high schools were located in Nash­
ville, Tennessee, the different sizes of high schools in this case 
had no direct relationship to variations in community size. 
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No research was found by the investigator which focused on 
the relationship of the size of institution to the specific clothing 
buying practices of young women or which set about to determine the 
differences between the high school and the college girls ' clothing 
buying practices. Furthennore, the only previous research conducted 
in this state ( 12) studied the clothing practices of various family 
units--with no specific emphasis on the youth segment. It was hoped, 
therefore , that the present investigation would provide data on 
these relationships for young adult women in South Dakota. 
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CHAPTER III 
PROCEDURE OF THE INVESTIGATION 
The procedure followed in this study is discussed under the 
following headings : 1) dete:nnination of size classifications of 
institutions ,  2) development of the questionnaire, 3) the pilot 
study , 4) selection of the sample , 5) method of data collection, 
6) preparation of data for analysis , and 6) method of statistical 
analysis. 
Determination of Size Classifications of Institutions 
Institutions were classified according to size in order to 
determine whether clothing buying practices were influenced by the 
size of the high school or college which students attended. 
High School Size Classifications 
The 224 public high schools of South Dakota were arbitrarily 
divided into the following size classifications: HSI , enrollments 
of less than 100 students ; HSII , enrollments of 100 to 699 students;  
HSIII , enrollments of 700 to 1 , 999 studentsi  and HSIV, enrollments of 
over 2 ,000. 
The number of high schools and the nwnber of students enrolled 
in each size classification are shown in Table I. In addition, student 
enrollments are stated as percentages of the total high school popu­
lation. It may be noted that of the total 48,902 students, over half 
( 56 per cent) attended high schools with enrollments of 100 to 699 ; 
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Table I .  Classification of Public High Schools in South Dakota8 
A ccording to Number of Schools, Number of Students, and 
Percentages of Enrollment. 
Enrollment 
Classification Number Number Percentage 
by of of of 
Size Schools Students Total 
HSI . Enrollments of 
less than 100 
19-49 23 851 1. 74 
50-99 62 4, 737 9.68 
Total HSI 85 5, 588 11 .42. 
HSII . Enrollm.ents of 
100 to 699 
100-199 83 11 ,639 23.80 
200-299 20 4,794 9.80 
300-399 14 4,982 10. 19 
400-699 12 5,983 12. 23 
Total HSII 129 27 ,398 56.02 
HSIII. Enrollments of 
700 to 1 , 999 
700- 999 4 3 ,464 7.08 
1 ,000-1,999 3 4, 220 8.63 
Total HSIII 7 7,684 15. 71 
HSIV . Enrollments of 
over 2 ,000 
2 ,000-2 ,999 2 4,910 10.04 
over 3,000 l 3,321 6. 79 
Total HSIV 3 8 , 231  16 .83 
TOTALS 224 224 48 ,902 48 ,902 99 - 98 99.98 
8Raw data obtained from the Education Directory of South Dakota Schools 
1966-1967. Pierre, South Dakota: State Superintendent of Public 
Instruction, 1966 , pp . 1.4-23 . 
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the greatest m.DD.ber of schools also belonged in this category. The 
seven high schools of size classification III and the three high 
schools of size classification IV each enrolled approximately 16 per 
cent of the total students, while the 85 high schools comprising the 
size I classification enrolled only 11 per cent of the total high 
school population •. These percentages were used in determining the 
desired sample size for each classification . 
Approximately 12 per cent { 5 , 807 students) of the total number 
enrolled in the fall of 1966 were junior girls. This percentage was 
used in estimating the number of junior girls to expect in each high 
schooL 
College and University Size Classifications 
Only the four-year , co-educational colleges were included in 
the study. These eleven institutions were classified into two groups: 
CI , those with enrolJJnents of less than 1, 500; and CII, those with 
enrollments of over 1, 500. 
The number of women students and the total enrollments or the 
various institutions are shown in Table II . Thirty-seven per cent· 
{ 7 , 616) of the total students were women . Of th�se, over three­
fourths {6,060) attended colleges with enrollments over 1, 500. It 
was estimated that approximately one-sixth ( 1, 269) of the women 
students were juniors . 
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Table II . Enrollments of Four-Year, Co-Educational Colleges and 
Universities in South Dakotaa According to Size Qf 
Institution . 
Number of Total 
Classification Size Women Studenta Enrollments 
CI . Enrollments und�r 1 , 500 
Huron College 198 612 
Yankton College 194 670 
Dakota Wesleyan University 281 712 
Sioux Falls College 315 796 
Southern State College 184 873 
General Beadle State College 284 222 
Total CI 1, 556 4, 656 
CII .  Enrollments over 1, 500 
Black Hills State College 699 1,803 
Augustana 1,088 2,007 
Northern State College 1, 183 2 ,716 
University of South Dakota 1,440 4, 232 
South Dakota State 
University lz650 2z0l3 
Total CII 6 ,06o 15 , 771 
TOTALS 7 , 616 20,427 
a"Enrollment Report of South Dakota Colleges, 1 1 Upper Midwest Regional 
Association of Collegiate Registrars and Admissions Officers. Fall, 
1966 , (Mimeographed) . 
30 
Developnent of the Questionnaire 
Since a relatively large sample was anticipated, the question­
naire was determined to be the best test instrument to use in the 
collection of data. 
After reviewing the current literature on the clothing buying 
practices of high school and college students, an outline of the in­
fonnation to be collected for the study was prepared. Questions were 
developed to obtain background infonnation from the participants and 
to measure their specific buying practices including sources and ex­
penditure of clothing money, pre-purchase planning, when clothing 
purchases were made, where clothing purchases were made, and criteria 
used in selections. The majority of items in the questionnaire were 
of the closed-end type to force respondents to categorize their 
opinions and also to facilitate the process of tabulation and analysis. 
They were designed with multiple answers from which respondents could 
choose, such as r :never 11 , 1 1 seldom 1 1 , 1 1 sometimes 1 1 , 1 1 often u , and 1 1always 1 1 • 
Four questions required respondents to rank their choices in order of 
importance to them. Open-end questions were used when qualifications 
of answers to other questions were desired. 
The preliminary questionnaire was reviewed by members of the 
Department of Textiles and Clothing and tested for clarity and length 
on twelve college freshmen girls living in Pierson Hall , South Dakota 
State University. 
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The Pilot Study-
The pilot study was conducted in April and May ot 1967. The 
subjects were 151 high school junior girle and 53 college junior 
women. 
High schools were selected at random from those lying within 
a thirty mile radius o:r Brookings to participate in the pilot study. 
Two were chosen to represent size classification HSI ; they were 
Astoria and Colman. The three high schools representing claesi:fi­
cation HSII were Elkton, Volga, and Madison . Brookings High School 
represented the size HSIII classification. 
Superintendents or principals of these high schools were sent 
letters asking for their cooperation in the research project. Lake 
Central High School at Madison was unable to participate at that time. 
Dates were arranged for the researeher to meet with the junior girls 
in the remaining five schools. 
The questionnaire was administered to these groups during their 
regularly scheduled study hall , history, or home economics class 
periods. The best rapport, was established in the non-home economies 
situations; it was, therefore, decided to administer the question­
naire for the study itself through the English, history, or study hall 
class periods whenever possible. All the j unior girls enrolled in 
each of the pilot study high schools, with the exception of the few 
that happened to be absent that day, completed questionnaires; this 
included 8 girls at Astoria, 7 at Colman, 18 at Elkton ,  28 at Volga, 
and 90 at Brookings. 
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Fifty-three college junior women attending General Beadle 
State College, located at Madison , and South Dakota State University, 
located at Brookings, also participated in the pilot study. General 
Beadle State College fell in the size CI classificatiQn; Seuth Dakota 
State University in the size CII classification. These were the only 
two institutions of higher learning within the same thirty mil.e 
radius . 
Arrangements at the colleges were made through the Deans of 
Women . At General Beadle State College, the Dean of Women sent a 
notice to the junior girls asking them to meet at a apecified time 
to fill out the questionnaire. Fifty-two were asked, of which 21 
(40 per cent) reported to answer -the questionnaire. At Seuth Dakota 
State University , the researcher sent notices directly to 87 junior 
women living in two of the dormitories on campus; 32 (37 per cent) 
completed the forms. 
Chi square . analyses of the seven groups ' answers to specific 
questions were computed: one to compare the three size classifi­
cations of high schools, a second to compare the two size classifi­
cations of colleges and universities , and a thir� to compare the total 
high school group with the total college group . A sufficient number 
of differences were found at the . 01 and . 05 levels of significance 
to justify a continuation of the study as planned. 
Revisions of the questionnaire following the pilot study in­
cluded the rewording of Questions 2,  6 ,  and 18 from open-end types 
to multiple-choice types by categorizing findings. Questions 16 , 30 , 
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and 31 were revised so as to allow an appropriate response for those 
who constructed a major portion ot their own clothing rather than 
purchasing ready-to-wear items. Several others were reworded for 
clarity. 
The final form of the complete test instrument appears on 
pages 138 through 152 of Appendix A .  
Selection of the Sample 
A sample size of 800 participants was anticipated: 600 high 
school juniors and 200 college juniors. A sample size of 867 par­
ticipants was actually obtained : 680 high school subjects and 187 
college subjects . Therefore, over one-tenth of the total 5,807 high 
school junior girls in the state and over one-tenth of the estimated 
1 ,269 college junior women in the eleven four-year, co-educational 
colleges and universities of South Dakota were included in the study. 
This section explains how the high schools and colleges were selected 
and how the subjects within these institutions became the partici­
pants of this study. 
It was desired to sample the high schools in such a way that 
the number of students representing each size classification would 
be proportionate to that of the total high school population in South 
Dakota .  Reference is made again to Table I,  page 27 , which shows the 
classification of these high schools and the percentage of students 
enrolled in each. 
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With the assistance of Dr. Lee Tucker, Experiment Station 
Statistician, a random sample of the high schools in South Dakota 
was drawn from each size classification. The number of junior girls 
anticipated in each high school was calculated ( 12  per cent of the 
total enrollment) and added to the subtotal as the sample was drawn. 
When the estimated nl.llilber of junior girls was equal to or slightly 
above that desired for each division, no more high schools were 
selected from that size classification. 
In this mL"lller, 12 of a possible 85  high schools were chosen 
from classification HSI. Of these, three had enrollments of 19 to 
49, nine had enrollments of 50 to 99. Seventeen high schools were 
selected from size classification HSII to participate in the study: 
10 schools had 100 to 199 students, 3 had 200 to 299 students, 2 had 
300 to 399 students , and 3 had 400 to 699 students. Although one 
high school could have provided the needed 96 students to represent 
the next category, two of the seven high schools in classification 
HSIII were selected. One was chosen to represent the 700 to 999 
division , a second to represent the 1,000 to 1,999 division. Both 
high schools in the 2,000 to 2,999 division of classification HSIV 
were located in the same city. It was decided, therefore, to elimi­
nate one of these leaving one high school in the 2,000 to 2,999 
division and one high school in the over 3, 000 division to represent 
this classification. 
A five-week travel schedule was set up to gather data from 
the 33 high schools selected to participate in the study. Letters 
were sent to the principals or superintendents which briefly ex­
plained the research proj ect, asked for pennission to administer 
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the questionnaire to their j unior girls, and suggested a date to do 
so. Follow-up letters were sent to those who did not reply within 
three weeks. Only one high school, Draper, was unable to partici­
pate in the study. A final letter confirming the time and date of 
the testing and expressing appreciation for their cooperation was 
sent before visiting each school. ( See Appendix B, pages 154 through 
156 for copies of letters sent to high school administrators. ) 
High schools that cooperated in this study are listed in Table 
III. Their total enrollments for the 1966-1967 school year and the 
number of junior girls from each �hat participated in the study are 
also shown. Locations of the 32 high schools according to size 
classifications which they represent can be seen in Figure 1. 
A ll of the j unior girls present on the day of testing from 
high schools with enrolJments of less than 300 students participated 
in the study. A sampling of the girls from high schools  larger than 
this was employed in order to obtain a more representative variety of 
size and location. 
Evidently the estimation of junior girls was quite accurate. 
Because of this, the percentage of students representing each size 
classification is vecy much in line with that of the total high school 
population. A distribution of 11. 42 per cent from size HSI , 56.02 
per cent from size HSII , 15. 71 per cent from size HSIII, and 16.83 
per cent from size HSIV was desired; a distribution of 11. 91 per cent, 
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Table III. Total Enrollments of the 32 High Schools sampled, Number 
of Participants from Each; and Percentage of Sample Com­
prising Each Size Classification . 
Total Number Per cent 
Enrollment of of 
High Schools by Size Fall 1966 Participants sample 
HSI 
Enrollments of 19-49 
Claremont 46 3 
Farmer 45 4 
Pierpont 42 
total 117 12 
Enrollments of 50-99 
Carthage 80 4 
Colome 87 10 
Corona 57 8 
Hudson 64 10 
Lane 59 11 
Presho 96 14 
Spencer 67 9 
Veblen 95 3 
total 602 69 
Total HSI 122 81 11.91 
HSII 
Enrollments of 100-199 
Chester 130 15 
Dell Rapids 198 37 
Edgemont 144 26 
Elkton 144 16 
Irene 127 16 
Revillo 103 14 
Selby 148 13 
Wakonda 129 14 
Wall 184 " 19 
Waverly 102 12 
total 1409 182 
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Table III . ( Continued) 
Total Number Per cent 
Enrollment of of 
High Schools by Size Fall 1966 Participants Sample 
HSII ( continued) 
Enrollments of 200-299 
Arlington 220 25 
Highmore 243 33 
Newell 243 22 
total 705 80 
Enrollments of 300-399 
Lemmon 355 15a 
Redfield 264 22 
total 719 54 
Enrollments of 400-699 
Mobridge 406 ·47 
Sturgis 622 30a 
total 1098 77 
Total HSII 3931 393 57 . 79 
HSIII 
Enrollment of 700-999 
Pierre 890 
Enrollment of 1000-1999 
Huron 1247 Ma 
Total HSIII 2137 86 12.65 
HSIV 
Enrollment of 2000-2999 
Sioux Falls Lincoln 2406 6oa 
Enrollment of over 3000 
Rapid City 3221 6Q& 
Total HSIV 5727 120 17 .65 
TOTALS 12517 680 
aRandom sampling of junior girls 
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57. 79 per cent , 12.65 per cent, and 17.65 per cent was obtained 
( see Table III).  Therefore, it may be stated that the sample of 
680 . junior girls -was representative of the high school population 
in regard to size of institution. 
Selection of the College Sample 
Of the six four-year, co-educational colleges in South Dakota 
with enrollments of less than 1, 500 students , three were selected 
at random to participate in the study. These were Huron College, 
Yankton College, and General Beadle State College at Madison. Two 
of the five institutions of higher learning with enrollments over 
1 , 500 were selected at random: South Dakota · State Urd.versity at 
Brookings and the University of South Dakota at Vermillion. ( See 
Figure 1 ,  page 38 , for locations of colleges. ) 
Letters were sent to the Deans of Women of the five selected 
institutions, and follow-up letters were sent where necessary. Con­
firmation was made either by telephone or mail. ( See Appendix B, pages 
157 and 158 for copies of letters sent to college administrators. ) 
The actual participants on the college level were obtained in two 
different ways. At the smaller colleges, the Deans of Women notified 
their single junior women asking them to meet at a specified time and 
place to fill out a research questionnaire on clothing buying practices. 
( The letter sent to the General Beadle State College junior women is 
included in Appendix B, page 161. ) Of the 19 single junior women at 
Yankton College ) 16 ( 84 per cent) reported to complete the question­
naire. Twenty-£ our ( 89 per cent) of the 27 single junior women 
students at Huron College and 35  ( 76 per cent) of 46 such students 
at General Beadle State College completed the fonna. Therefore ,  a 
total of 75 junior women enrolled in the CI colleges in South Dakota 
participated in the study. 
In order to obtain a sample of single junior women enrolled. at 
South Dakota State University, IBM cards containing the names and 
dormitory- codes of all such students enrolled the fall semester of 
the 1967-68 school year were obtained from the Office of Admissions 
and Records . Arrangements were made for the place, dates, and time a 
of testing. Notices were sent to 225 South Dakota State University 
women asking for their cooperation in the study and explaining that 
there would be a number of sessions during which they could report 
to fill out the questionnaire. They were asked to check the time 
which would be most convenient for them and to return the bottom 
portion of the notice . ( Copy of notice sent to South DakQta State 
University j uniors appears on page 159 of Appendix B. ) One hundred 
notices were returned including ll who said they would be unable to 
participate. Seventy of the remaining 89 junior women notified were 
tested. 
Arrangements for data collection at the University of South 
Dakota were made through the Coordinator of Student Activities rather 
than through the Dean of Women. The University of South Dakota 
Directory (43 ) was used to obtain the names and addresses of single 
junior women enrolled in the fall semester of 1967. A notice similar 
to the one sent to South Dakota State University participants was 
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sent by the researcher to each of these girls . ( See Appendix B, 
page 160 • ) Of the 225 notices sent , 81 were returned, 11 of 
which reported that they would not be able to come to one of the 
testing sessions designated. Forty-two juniors from the University 
of South Dakota completed the forms. 
The total number of college subj ects was 187: 75 from the 
CI group, and 112 frcan the CII group. Table IV shows the total 
enrollments, total number of women students, estimated number of 
junior women, and the actual number of junior women that partici­
pated in the study from each college in the sample. 
A distribution of 20.4 per cent from size CI colleges and 
79 . 6  per cent from size CII colleges was desired; a distribution of 
40 . 1  per cent and 59 . 9  per cent was obtained. Therefore, the college 
sample consisted of a larger percentage of subj ects from the smaller 
colleges than was desired for a representative sampling according to 
size of institution. 
Method of Data Collection 
The questionnaire was administered to groups of high school 
and college j unior girls enrolled during the fall . semester of 1967. 
The majority of high schools were visited between October 15 and 
November 17, 1967 . The administration of the questionnaire in the 
colleges was done either before or after these dates. The entire 
data collection period lasted from September 26 through December 7,  
1967 . 
Table IV. Distribution of College Sample According to Size of 
Institution. 
Total Number of Women Number 
Enrollment Estimated• of 
42 
Colleges by Size Fall 1966 Total Juniors Participants 
CI 
Huron College 616 198 33 
Yankton College 670 194 32 16 
General Beadle State 993 384 64 � 
Total CI 75 
CII 
South Dakota State 
University 5,013 1 , 650 275 70 
University of South 
Dakota 4,232 1 ,440 240 42 
Total CII 112 
TOTAL COLLEGE SAMPLE 187 
8One-sixth of total women students 
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In each case, the questionnaires were administered personally 
by the researcher to groups of participants. By uaing this method 
it was hoped that the typically poor and questionable return of 
mailed forms would be eliminated while the ability to study- a rela­
tively large sample would be retained. This assumption proved to 
be true in the high school and small college situations; however, 
since a form of mailed correspondence was used in the notification 
of participants at the larger colleges, · the return was not as high 
as desired. Another advantage of personally administering the 
questionnaire was that it provided an opportunity for the partici­
pants to ask questions of the researcher if they needed to do so, 
and a degree of consistency was maintained in the test situation. 
High school participants met with the researcher to fill out 
the questionnaire during their regularly scheduled history, English, 
or study hall periods. In a very few cases, a.11 the junior girls 
were called out of their various classes to a central meeting place. 
One to six class periods were spent at each high school, depending 
upon the size of the school and the number of participants sampled. 
At the colleges, special afternoon or evening testing times 
were set up for the participants to meet as a group or groups to fill 
out the forms. 
As the instructions accompanying the questionnaire were clear 
and concise , little verbal explanation was needed. The high school 
subj ects took from 25 to 60 minutes to complete the questionnaire; 
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the majority were done in 40 minutes. The college subjects required 
approximately 30 minutes to fill out the forms. 
Preparation of Data for Analysis 
The questionnaires were coded and data from each were punched 
onto IBM cards. Responses to each coded question were tabulated 
according to the subgroups and groups of the study ( HSI , HSII , HSIII, 
HSIV, CI, CII , THS, and TC). Comparisons of the observed frequencies 
of these groups in relation to the hypotheses of the study" were set 
up , and the statistical analyses run on a System 360 IBM Cemputer. 
_Responses to . open-end questions were tallied but not coded or 
analyzed statistically. 
Method of Statistical Analysis 
Chi square (:x.2) was the statistical test selected for this 
study as being most appropriate for the kinds of data obtained and 
the range of responses. Analyses were run on the groups' responses 
to each coded question of the questionnaire to determine 'Whether the 
null hypotheses of the study would be rejected or confirmed. 
The chi square test of independence (44) was __ anployed for 
Hypotheses I and II to obtain an index of the degree to which the 
observed data deviated from the expected data that would be present 
if there was complete statistical independence. The chi square test 
for homogeneity (44) was employed for Hypothesis III te determine 
whether or not there were significant differences in the clothing 
buying practices of high school junior girls and college junior women 
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in relation to the theoretical distribution that would be present if 
the two samples were part. of the same population. 
Where : 
The fo:nnula for the chi square test is: 
0 = the observed frequency 
e = the expected frequency 
If the deviations between the observed data and the expected 
data w�re great enough to yield chi square values that were sig­
nificant at the .05 level or higher, the hypotheses of statistical 
independence or homogeneity were rejected . A probability of .01 or 
less was accepted as indicating a highly significant relatienship 
that was not likely to occur by chance. Chi square values with a 
probability greater than .05 were regarded as nonsignif'icant ( 1 1 n. s. " )  
for the purposes of this study and provided no basis for rejecting 
the null hypotheses. 
CHAPTER IV 
RESULTS AND DISCUSSION 
The data collected from high school girls and college women 
using a group-administered questionnaire are presented in this 
chapter. Responses were gathered during the fall semester of the 
1967-68 school year. 
Chi square analyses were run on the groups ' responses to each 
coded question of the questionnaire to detemine whether significant 
differences in clothing �ng practices existed: 1) among the 
groups of participants from the four high school size classifications, 
2) between the two groups of college- participants,  and 3 )  between the 
total high school and the total college groups. All data presented. 
were analyzed statistically; therefore any differences pointed out 
were found to be significant. 
Findings for questions which revealed significant relation­
ships between the clothing buying practices of the subjects and the 
size of institution which they attended or between the total high 
school and total college groups are summarized in the tables found 
in this chapter. For more detailed information regarding the ob­
served frequencies of response of each of the eight groups of this 
study, refer to Tables 1 through 123 of Appendix C. 
Throughout the presentation and discussion of findings, the 
following abbreviations are used to designate the appropriate sample 
group: 
HSI refers to the group of' 81 subj ects from high 
schools with enrollments of less than 100 students . 
HSII refers to the group of 393 subjects from high 
schools with enrollments of 100 to 699 students. 
HSIII refers to the group of 86 subjects from high 
schools with enrollments of 700 to 1 ,999 students. 
HSIV refers to the group of 120 subj ects from high 
schools w.ith enrollments over 2 ,000. 
CI refers to the group of 75 subjects from colleges 
with enrollments less than 1, 500. 
CII refers to the group of 112 subj ects from colleges 
with enrollments over 1, 500 . 
THS refers to the total high school sample . It  in­
cludes the 680 high school subjects from subgroups 
HSI , HSII , HSIII , and HSIV . 
TC refers to the total cQllege sample. It includes 
the 187 college subjects from subgroups CI and CII.  
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The order of presentation is as follows : 1) data descriptive 
of the participants ,  2 )  sources of money for clothing, 3 )  clothing 
buying practices of high school girls in relation to size of in­
stitution, 4)  clothing buying practices of college women in 
relation to size of institution, and 5 )  clothing buying practices of 
the total high school and total college groups. 
Data Descriptive of the Participants 
Participants were all single junior female students. Six 
hundred and eighty were high school students; 187 were college 
students. These 867 participants attended 32 high schools and 5 
colleges and universities in South Dakota. They represented over 
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one-tenth of the 5 , 805 high school junior girls in the state and 
over one-tenth of the estimated 1, 209 junior college women enrolled 
in the four-year , co-educational colleges and universities of South 
Dakota . 
Age Range 
The high school sample ranged in age from 15 years to 18 
years; the college sample, from 19 to 25 years of age. The modal 
ages for each were 16 and 20 respectively. 
Size of Family 
The largest percentage of participants came from families 
with 4 to 6 members, although the college students tende_d to come 
from smaller families than did the high school students {Figure 2).  
Family Income 
Seventy-five per cent of the high school participants and 71 
per cent of the college participants indicated that their parents'  
annual net income was between $3 ,000 and $9 ,999. Approximately 8 per 
cent of each group indicated an income of less than $3 ,000; only 2.6 
per cent of the high school sample and 2 . 1  per cent of the college 
sample stated that their parents earned over $20 ,000 per year ( see 
Figure 3 ) .  
This is, however , only a very rough estimate of family income, 
since over two-thirds of the high school participants and almost 
one-half of the college participants indicated that their answer to 
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this question was i i a guess 1 1  rather than "an accurate estimate" ef 
income. 
Parents ' Education 
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Fifty-six per cent of the high school participants • fathers 
had graduated from high school, 25 per cent of which had gone beyond 
this level. Sixty-seven per cent of the college participants • 
fathers had graduated from high school, 26 per cent of which had gone 
beyond this level. As would be expected, more of the college par­
ticipants ' fathers had college degrees (bachelor ' s  through doctor ' s) 
than did the high school participants ' fathers ( Figure 4) .  
Only 18 per cent of the colle�e participants ' mothers had 
less than a high school education, compared to 29 per cent of the 
high school participants I mothers . The percentages of high school 
. participants• and college participants '  mothers with more than a 
high school education were 32 per cent and 49 per cent respectively 
(Figure 5 ). 
Parents ' Occupations 
Approximately one-third of the participants '  fathers were 
fanners or ranchers. A larger percentage of high school participants '  
fathers were skilled o r  semi-skilled laborers; whereas, a larger per­
centage of college participants '  fathers were employed in professional 
or managerial positions ( Figure 6 )  • 
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Over half of both the high school and college participants 
had mothers whom they classified as "housewives" .  Thirty per cent 
of each sample had mothers with full-time jobs outside the home. 
The remainder were employed part-time either outside or in their own 
homes . 
Social Participation 
College subjects tended to belong to fewer organizations than 
did the high school subj ects (Figure 7) . The largest percentage of 
college subj ects belonged to only 2 organizations; whereas, the 
largest percentage of high school participants belonged to four. 
Almost 12 per cent of the high schoo� participants belonged to 7 or 
more organizations . Only 2 per cent of the college participants 
belonged to this many. 
High school participants were only slightly more active in 
these organizations as indicated by the number of offices which they 
held . Over half of the students-52 per cent of the high school 
group and 53 per cent of the college group--held no offices. Approxi­
mately one-fourth of each held one . Only 6 .4 per cent of the college 
group and 8 . 3 per cent of the high school group held three or more 
offices . The remaining in each group held two . 
Levels of Coursework Related to the Selection and Purchase 
of Clothing 
Twenty-five per cent of the high school participants and al­
most 30 per cent of the college participants had no coursework 
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related to the selection and purchase of clothing. Senior high 
school homemaking class was indicated by the largest percentage of 
participants from both groups as the course offering some back­
ground in the area of selection and purchase of clothing. The re­
mainder had had junior high school homemaking, or had had both 
junior and senior high school homemaking, with the exception of 4 
per cent of the colle�e sample which had taken college courses 
only (Appendix Table 120). 
Sources of Clothing Money 
Many significant differences were found within the high school 
and college subgroups and between the_ total high school and total 
college groups in regard to sources of money for clothing. The chi 
square re_sults for the first eight questions of the questionnaire 
are summarized in Table V. For a distribution of the groups ' 
responses to these questions, reference is made to Tables 1 through 
8 of Appendix C. 
Frequency of Rece��� General Spending Money from Parents 
Differences in receiving money for general spending from 
parents among subj ects of the four high school size classifications 
were highly significant. More HSIII subj ects received money as 
needed than would be expected , but fewer received weekly or monthly 
allowances. More HSIV subjects than expected received weekly 
allowances. 
Table V .  Chi Square Values and Levels of Significance for Questions Concerning Sources of 
Money for Clothing in Relation to the Hypotheses of the Study. 
Chi Sguare Values 
Question Hypothesis Hypothesis Hypothesis 
Number Question I II III 
1 Do you receive money from your parents 
or guardians for general spending? J0. 23ff- 4.04 72. 50-ff 
2 Approximately how much money do you re-
ceive each month for general spending? 41.60* 14 . 51 91.61-H 
3 What percentage of this general allow-
ance do you usually spend on clothes? 21.82* 6.03 35.88-H 
4 Do your parents or guardians give you 
money specifically for clothes? 9. 70 6.62 46 . 68H 
5 How much part-time work are you pres-
ently doing for which you receive money? 8.03 39.80-K 41.48-H 
6 Approximately how much money do you earn 
each month from part-time work? 37.46* 44.83-ff 102. 14� 
7 What percentage of these earnings do you 
usually spend ,on clothes? 15.64 39. 19H- 4J. 65ff-
8 What do you consider to be your major 
source of money for clothes? 23.61* 34.05-ff 49. 27'•* 
�ignificant at the .05 level. 
�"<-Significant at the .01 level. 
59 
There were no significant differences between the CI and CII 
groups. The majority of college subj ects in both groups received 
money as needed; the next largest portion received none. 
Highly significant differences were found between the total 
high school and total college groups. Specifically, more high 
school subjects received weekly allowances or money as needed than 
would be expected. More college subjects, on the other hand, received 
an allowance each semester or no allowance. 
AEP.roxl.mate Mont�]Y. Allowance 
Significant differences were found among the high schools sub­
jects ' responses to Question 2. Subj�cts from the two smallest high 
school subgroups (HSI and HSII) received less money from their parents 
for general spending than did those from the larger high schools. 
More HSII subjects than expected received no money for general spend­
ing. Few in any of the size classifications received more than $30 
per month. 
Differences between the college size classifications were not 
significant. The largest proportion received no money; the next 
largest received �!�.20 to $29 per month from their parents. 
College subjects tended to receive either larger amounts per 
month from their parents than high school subjects or no money at 
all. This difference was highly significant. 
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Percentage of General Allowance Spent on Clothing 
Subjects from HSIV spent a smaller percentage or their general 
allowances on clothing than did those from HSII or HSIII. This 
difference was significant. 
There were no significant differences between the college 
groups in this regard. Of those receiving an allowance,  most spent 
25 per cent or less of it on clothes. 
High significant differences were found between the high 
school and college subjects • spending of their allowances for clothing. 
Larger numbers of high school subjects than expected spent 50 per cent 
or more of it on clothes. 
Frequency of Receiving Specific Clothing Money from Parents 
In regard to the frequency of receiving specific clothing 
money from parents, no significant differences were revealed among 
the high school size classifications or between the college size 
classifications. However , highly significant differences were found 
between the two age groups. The TC group received specific clothing 
money from their parents less often than the THS group. 
Amount of Part-time Work 
The largest numbers in all four high school size classifi­
cations did not have part-ti.me jobs during the school year. Some 
worked several hours per week . No significant differences were found. 
Highly significant differences were found between the CI and 
CII groups. All but a few of those attending the smaller colleges 
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had part-time jobs for which they worked several hours each day or 
at least each week. The majority of subjects from the larger uni­
versities , on the other hand, were not involved with part-time jobs. 
There were also highly significant differences between the 
high school and college groups. A greater proportion of high school 
subjects than expected WOl'.'ked only several hours each month, whereas 
a greater proportion of college subjects were employed on a weekly 
or daily basis. 
Approximate Part-time Earnings 
More high school subjects from the two largest size classifi­
cations than expected had part-time e�rnings over $40 per month . 
This contributed to differences among the high school groups that 
were significant at the .05 level. 
The highly significant difference between the two college 
subgroups was due primarily to a large number of CII subjects who 
did no part-time work, rather than to differences in the actual 
amount of earnings. 
College subjects earned substantially larger amounts from 
part-time work than did high school subjects. Eighty-nine per cent 
of the working college subjects earned from $20 to over $70 per 
month, while the maj ority of the working high school subjects ( 59 
per cent) earned less than $20 per month. 
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Percentage of Earnings Spent on Clothing 
The largest portion of those high school subjects having 
part-time j obs spent 26 to 50 per cent of their earnings on clothes. 
Differences among the size classifications were not significant. 
The significant differences obtai�ed between the college 
groups was again accounte� for by a majority of CII subjects having 
no part-time work . otherwise , differences in the distribution of 
their responses would have been nonsignificant with the largest 
numbers in each spending less than 25 per cent of their earning on 
clothes . 
High school subjects tended to spend a larger percentage of 
their earnings on clothing than did college subjects. This difference 
was highly significant . 
Major Source of Money for Clothing 
Specific clothing money from parents was the major source of 
money for clothes for the largest number of high school subjects 
( Figure 8) . Significant differences, however, were noted among the 
size classifications . Even more subjects from the smaller high 
schools ( HSI and HSII ) than expected indicated this was their major 
source ; whereas, more subjects from the larger high schools (HSIII 
and HSIV) than expected said that their major source of money for 
clothing was part-time earnings. 
Highly significant differences were found between the college 
subjects ' responses to Question 8. Part-time earnings was the major 
PER CENT 
1 00 
90 
80 
70 
60 
so 
40 
30 
20 
1 0  
� �  
� 
� 
� 
o ....__  
HS I HS I I  HS I I I  HS IV 
KEY :  
C I  C I I  THS TC 
■ Genera l a l lowance . Spec ific c loth ing money 
� '.\...� •·•···  Part-time earnings �� Summer earnings :;:::: Gif ts  
Figure 8 .  Distribution of Participant s,  by Group , A ccording to 
Maj or Source of Money for Clothing . 
63 
64 
source of clothing money for CI subjects. Summer earnings provided 
the major source for CII subjects ; greater numbers in this group 
also checked general allowance as their major source of money for 
clothes. 
There were also highly significant differences between the 
THS and TC groups. The �jor sources of clothing money for high 
school subjects in order of frequency of response were : specific 
clothing money from parents, part-time earnings, summer earnings, 
and general allowance. Major sources for the college subjects were: 
summer earnings, part-time earnings, specific clothing money, and 
general allowance. Gifts of money were seldom mentioned by either 
group as a major source of clothing money . Other sources supplied 
by a few subjects in response to Question 8-g included money from 
the sale of livestock, money from the sale of oil paintings, savings 
· rrom a previous part-time job, and government checks. 
Clothing Buying Practices of High School Girls 
in Relation to Size of Institution 
Differences Among the High School Groups 
Over half of the responses in regard to the specific clothing 
buying practices of the four high school size classifications were 
statistically · different. Questions which revealed differences among 
the four groups are discussed in this section. 
Major source of cloth�. A greater number of subjects from 
the two largest size classifications ( HSIII and HSIV) than expected 
65 
indicated that their major source of clothing was ready-to-wear 
apparel. Subjects from size classifications HSI and HSII, on the 
other hand , were more likely to sew a major part of their wardrobes. 
This difference was highly significant ( Table VI) .  
When clothing purchases were made. More HSIII and HSIV sub­
jects than expected bought clothes twice a month, whereas more HSI 
and HSII subjects than expected bought only four times a year ( Table 
VII).  
One significant difference found among the four high school 
groups in regard to Question 11 was that more high school subjects 
from size classifications HSI , HSIII, and HSIV than expected bought 
the majority of their clothes "at no specific time 1 1 --that is , when­
ever they found something that they liked. The HSII group had a 
higher portion of subjects who bought clothes as needed to replace 
·worn-out garments , for specific occasions, or at sales following 
the major seasons. 
Where clothing purchases were made . Subjects from the two 
smallest size classifications bought more often from department 
stores and mail-order catalogs than was anticipated. · They also did 
significantly less shopping in specialty stores than subj ects from 
the larger high schools ( Table VIII) . _ 
When asked where they last bought various clothing items, 
their responses yielded several significant differences among the 
groups. Although the majority of subj ects bought bras at department 
stores, more HSII subjects than expected bought them from mail-order 
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Table VI .  Question Concerning Maj or Source of Clothing Wkich Revealed 
a Significant Relationship Between Responses of High School 
Girls in Association with Size of Institution. 
Question 
Number Question 
9 Although this questionnaire 
deals primarily with ready-to­
wear apparel, which do you con­
sider to be your major source of 
clothing? 
P�ignificant at the .01 level. 
Chi 
Square 
Value 
36.32-H-
Table Number 
(Appendix C) 
9 
Table VII. Questions Concerning When Clothing Purchases Were Made 
Which Revealed Significant Relationships Between Responses 
of High School Girls in Association with Size of Insti­
tution. 
Question 
Number Question 
10 About how often do you buy 
clothes? 
11 When do you buy the maj ori�y 
of your clothes? 
ifSignificant at the .05 level. 
Chi 
Square 
Value 
25 . 67* 
25 . 75* 
Table Number 
(Appendix C)  
10 
11 
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Table VIII. Questions Concerning Where Clothing Purchases Were Made 
Which Revealed Significant Relationships Between Re­
sponses of High School Girls in Association with Size 
of Institution. 
Chi 
Question Square Table Number 
Number Question Value (Appendix C) 
12 Do you buy clothing in depart-
ment stores? 30.74-JHt- 12 
14 Do you buy clothing from mail-
order catalogs? 47.25-ff- 14 
15 Do you buy clothing in 
specialty stores? 56 . 73-,'Hf 15 
16-a Where did you last buy a�er 
slacks? 63 .J?-H- 16 
16-b Where did you last buy a 
summer dress? 68.89ff- 17 
16-c Where did you last -buy a 
blouse? 31. 51H- 18 
16-d Where did you last buy a 
sweater? 44. 23-ff 19 
16-e Where did you last buy a 
winter skirt? 53. 82•� 20 
16-f Where did you last buy a 
winter dress'? 50. 54� 21 
16-g Where did you last buy a 
winter coat? 46.0?H- 22 
16-i Where did you last buy a 
purse? 29.20� 24 
16-j Where did you last buy a bra? 27.42-a 25 
16-k Where did you last buy hosiery? 28.46-H 26 
Table VIII. ( Continued) 
Question 
Number Question 
16-1 Where did you last buy a pair 
of earrings? 
17 Where do you buy the maj ority 
of your clothes? 
18 Approximately how many stores 
in the town that you indicated 
above carry girls ' and women ' s  
clothing? 
�ignificant at  the .01 level. 
Chi 
Square 
Value 
29.lSiHE-
349 .01-H 
71 .87* 
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Table Number 
( A ppendi.x C) 
27 
28 
29 
catalogs. Also , more HSIV subjects than anticipated bought them 
from specialty or discount stores. 
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All other items of Question 16, with the exception of school 
shoes, revealed highly significant differences among the four size 
classifications. Swrmer slacks, summer dresses, blouses, and winter 
coats were purchased most -0ften at department stores, followed by 
spedalty stores, mail-order catalogs, and discount stores in order 
of frequency of response. However, fewer of the subjects from the 
two smallest size classifications than would be expected if the 
groups were similar bought them at specialty stores. They were more 
likely than HSIII or HSIV subjects to buy the above items at depart­
ment stores or through mail-order catalogs. 
Sweaters, winter skirts, and winter dresses were purchased 
most often at specialty stores. A larger portion of HSIII and HSIV 
subjects than expected bought them at specialty stores which accounted 
for part of the highly significant differences found for Questions 
16-d , 16-e, and 16-g. In addition , it was noted for Question 16-d 
that a greater number of HSII subjects than expected bought their 
sweaters through mail-order catalogs and at discount stores. More 
HSI subjects than anticipated bought winter dresses at department 
stores or through mail-order catalogs. There was also a higher pro­
portion of HSII subj ects who had not purchased winter coats lately 
which contributed to the statistical difference among the high school 
groups. 
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Purses were purchased most often at department stores, then 
specialty stores, discount stores, and mail-order catalogs. _ Differ­
ences in responses were highly significant--again due to subjects 
from the two smallest size classifications buying more often than 
expected at , department stores, whereas those from the two largest 
size classifications tended to buy their purses at specialty stores. 
·Hoeiert and earrings were also purchased most often at de­
partment stores; however, discount stores were the second most 
frequently mentioned retail source for this item. HSI subjects 
bought hosiery more often than expected at department stores, HSI! 
subj ect·s bought them more often than expected from mail-order cata­
logs, HSIII subj ects from department and specialty stores, and HSIV 
subjects from discount stores. None of the high school subjects 
bought earrings through mail-order catalogs. Highly significant 
differences were due to HSIII and HSIV subjects buying them more 
often than expected at specialty stores, while those from the smaller 
high schools were more likely to buy earrings at department stores. 
There were very obvious differences among the high school 
groups in regard to Question 17 : Where do you buy the . majority of 
your cloth�s? : A r�latively small. number of subjects from each group 
indicated that they bought most of their clothes in an out-of-state 
city. Of the remaining subj ects, those from the two smallest size 
classifications tended to buy their clothes in another South Dakota 
city, whereas those from the larger high schools bought them in their 
hometowns. This confinned findings by Schubel (35) who found that 
71 
the distance traveled from home to shop was extremely significant 
when associated with residence area. About three-fourths of the 
rural farm and rural non-farm girls in her study shopped most fre­
quently for clothing in stores at least twenty-five miles from where 
they lived, while most of the urban girls shopped most frequently in 
stores near their hometowns. 
They were also asked to approximate the number of stores 
carrying girls' and women ' s  clothing in the town where they did the 
majority of their shopping. In response to this question, it was 
found that more HSI subjects than expected shopped in towns 'With 
fewer than 5 stores carrying women ' s  ready-to-wear, and more HSII 
subjects shopped in towns having fewer than 10 such stores. HSIII 
subjects, however, were more likely to shop in towns with 11 to over 
50 stores. 
Parents ' objections to clothing purchases . Although the 
majority of subjects from each group indicated that their parents 
seldom objected to their clothing purchases, more HSIII subjects 
than expected gave this response; more HSII subjects than expected 
said that their parents did sometimes voice objections · ( Table IX). 
Pre-purchase planning. Significant differences in the fre­
quency of wardrobe planning were due to more HSI subjects than ex­
pected who never did any type of wardrobe planning and also to the 
HSIII and HSIV groups having greater numbers of subjects than ex­
pected who sometimes planned their wardrobes ( Table X). 
72 
Table IX. Question Concerning Parents ' Objections to Clothing Pur­
chases Which Revealed a Significant Relationship Between 
Responses of High School Girls in Association with Size 
of Institution. 
Question 
Number Question 
21 Do your parents ever object 
to clothing purchases that you 
make? 
�ignificant at the .01 level . 
Chi 
Square 
Value 
27 .97� 
Table Number 
(Appendix C) 
32 
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Table X. Questions Concerning Pre-Purchase Planning Which Revealed 
Significant Relationships Between Responses of High School 
Girls in Association with Size of Institution . 
Chi 
Question Square Table Number 
Number Question Value (Appendix C) 
22 Do you do any type or wardrobe 
planning before buying your 
clothes? 24 .99* 33 
24-c · In order to learn the fashion 
trends and what clothing is 
available, how frequently do 
you look at pattern books? 27. 54ff- 36 
24-d How frequently do you look at 
mail-order catalogs? 86. 78ff- 37  
24-e How frequently do you listen 
to radio advertisements? 46 .64-ff- 38 
24-f How frequently do you notice 
what people on TV are wearing? 23. 56* 39 
24-h How frequently do you go to 
fashion shows? 40 . 61-a 41 
25 Before buying clothes , do you 
talk to your mother about 
clothing needs? 26 .08{Hf-
�ignificant at the .05 level • 
�ignificant at the • 01 level. 
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In order to learn the fashion trends and what clothing was 
available , more HSII subj ects than expected often looked at mail­
order catalogs. A larger proportion of HSIV subj ects than expected 
always listened to radio advertisements, while more HSI subj ects 
than expected never did so. Fewer subj ects from HSI and HSII went 
to fashion shows than did �hose from the larger high schools. More 
HSI and HSII subj ects always looked at pattern books and often noticed 
what people on television were wearing than would be expected if the 
groups were similar. 
Before buying clothes, more subj ects from the two largest 
size classifications than anticipated reported they seldom talked to 
their mothers about clothing needs. On the other hand, more subj ects 
from the smaller high schools than expected said they always did so. 
Clothing purchases. The majority of subj ects from size classi­
fications HSIII and HSIV sometimes purchased clothing advertized in 
fashion magazines , whereas the majority of HSI subj ects seldom did 
so and the majority of HSII subj ects never did so. A higher pro­
portion of subj ects from the two largest size classifications also 
reported purchasing clothing which had been modeled at fashion shows. 
The general pattern was for subj ects from the two largest size 
classifications to buy more expensive �icles of clothing than did 
those from the smallest size classifications. The prices usually 
paid for blouses and sweaters were significantly different among the 
groups ; and the prices usually paid for summer slacks, summer dresses, 
winter skirts, winter dresses , winter coats , school shoes, purses, 
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and earrings yielded relationships which were highly significant. 
Subj ects were asked to estimate the total amount spent on 
all clothing purchases ( ready-to-wear and sewn) for the previous 
year. Responses revealed that more HSI subj ects than expected 
estimated their yearly clothing expenditure to be less than $150. 
More subj ects from HSIII than expected said they had spent between 
$225 and $375 during the previous year on clothes . The above con­
tributed to differences which were highly significant among the 
four groups in response to Question 47 (Table XI) . 
Number of garments owned . Differences in the number of ready­
to-wear clothing items owned by high school subj ects were highly 
significant for winter skirts ( Table XII ) • The largest number in 
each size classification owned 4 to 6 skirts, but a higher number 
of HSII subj ects than expected indicated they owned none. 
Highly significant differences were also found for school 
shoes . More HSI subj ects than expected had only 1 or 2 pairs of 
school shoes ; more HSIII subj ects than expected owned 5 to 8 pairs. 
No significant differences were found for the remaining 
ready-to-wear or hand-made clothing items. Therefore, they will be 
discussed in the next section dealing with similarities of the high 
school sample . 
Shopping procedures. A significantly higher proportion of 
subj ects from the largest high school classification said they always 
tried on outerwear ga.:nn.ents before deciding whether or not to buy 
them (Table XIII) . More high school subj ects from both HSIII and 
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Table XI. Questions Concerning Clothing Purchases Which Revealed 
Significant Relationships Between Responses of High School 
Girls in Association with Size of Institution . 
Chi 
Question Square Table Number 
Number Question Value (Appendix C) 
27 Do you ever purchase clothing 
advertised in fashion magazines? 25.63-H 46 
28 Do you ever purchase clothing 
that you saw modeled at a 
fashion show? 25 . 55-a 47 
30-a How much do you usually pay 
for a pair of summer slacks? 58�48-H 49 
30-b How much do you usually pay-
for a summer dress? 72.88� 50 
30-c How much do you usually pay 
for a blouse? 40. 55* 51 
. 30-d How much do you usually pay 
for a sweater? 42 .31* 52 
30-e How much do you usually pay 
for a winter skirt? 78 . 84-H 53 
30-f How much do you usually pay 
for a winter dress? 78. 58-ff 54 
30-g How much do you usually pay 
for a winter coat? 93 -33ff- 55  
30-h How much do you usually pay 
for a pair of school shoes? 53 . 86H- 56 
30-i How much do you usually pay 
for a purse? 53 .95¼lf- 51 
Table XI. (Continued) 
Question 
Number Question 
30-1 How much do you usually pay 
for a pair of earrings? 
47 In thinking over your pur­
chases of all clothing (ready­
to-wear and sewn) for the 
previous year , what do you 
estimate the amount that you 
spent to be? 
ifSignificant at the .05 level . 
�ignificant at the .01 level. 
Chi 
Square 
Value 
34.94-H-
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Table Number 
(Appendix C) 
60 
103 
Table XII . Questions Concerning Number of Garments Owned Which Re­
vealed Significant Relationships Between Responses of High 
School Girls in Association with Size of Institution. 
Question 
Number 
31-e 
31-h 
Question 
How many ready-to-wear winter 
skirts do you presently own? 
How many- pairs of school shoes 
do you presently own? 
iHfSignificant at the . 01 level. 
Chi 
Square 
Value 
48. 23� 
54.08-ff 
Table Number 
(Appendix C) 
65 
68 
78 
Table XIII. Questions Concerning Shopping Procedures Which Revealed 
Significant Relationships Between Responses of High 
School Girls in Association with Size of Institution. 
Question 
Number Question 
33 Do you try on innerwear garments 
before deciding whether · or not 
to buy them? 
34 Do you try on outerwear gannents 
before deciding whether or not 
to buy them? 
35 
37-a 
37-b 
Do you try on accessories with 
a garment that you intend to 
wear them with before deciding 
whether or not to buy them? 
How woul.d you rank ' 'brand name t' 
in relation to other gannent 
label information? 
How would you rank "fiber con­
tent" in relation to other 
garment label infonnation? 
ifSignificant at the .05 level. 
-HSignificant at the . 01 level . 
Chi 
Square Table Number 
Value (Appendix C) 
40 . 23 -a 81 
23.11* 82 
29. 59* 
20 . 90* 85 
19 .82* 86 
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HSIV classifications than expected always tried on innerwear garments 
and accessories, whereas more HSI and HSII subjects than expected 
said they never did so. 
When asked to rank the information that they looked for on 
clothing labels, two of the f�ur items were ranked statistica.lzy 
different by the high school groups. More HSIII and HSIV subjects 
than expected said they looked for the "brand name" first on clothing 
labels. On the other hand, more subjects from HSI and HSII than 
expected ranked it third or fourth in importance . The largest number 
of HSIV subj ects ranked "fiber content" second, whereas the other 
three groups most often ranked it first . 
Shopping companions. More high school - subj ects fran the two 
smallest size classifications than expected sometimes, seldom, or 
never went shopping for clothes with a girl friend; more subj ects 
from the two largest size classifications than expected often or 
always shopped with a girl friend . 
The high school groups were also significantly different in 
their responses to Question 43-b (Table XIV) .  Although the largest 
proportion in all groups never shopped with a boy friend, more HSI 
and HSI! subj ects gave this response than would be expected if the 
groups were similar. HSIII and HSIV subjects had a greater tendency 
to check that they sometimes shopped with a boy friend .  
Table nv. Questions Concerning Shopping Companions Which Revealed 
Significant Relationships Between Responses of High 
School Girls in Association with Size of Institution • . 
Question 
Number Question 
43-a How often do you shop for 
clothes with a girl friend? 
43-b How often do you shop for 
clothes with a boy friend? 
43-c How often do you shop for 
clothes with your mother? 
43-d How often do you shop for 
clothes with your father? 
Whose opinion, other than your 
own, do you most frequently 
consider when you are deciding 
which particular article of 
clothing to buy? 
�ignificant at the .05 level . 
iHf-Significant at the .01 level. 
Chi 
Square Table Number 
Value (Appendix C) 
8J.46� 94 
21. 54* 95 
71.25ff- 96 
23 .40* 97 
32. lOH- 100 
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More subjects from the smaller size classifications often or 
always shopped with their mothers, whereas more subjects from the 
larger size classifications only sometimes or seldom did so. 
Although the majority of subjects never shopped for clothes 
with their fathers , significant differences among the groups were due 
to larger numbers of HSI �nd HSI! subjects who sometimes or often 
shopped with them. 
Subj ects were asked whose opinion they most frequently con­
sidered when deciding which particular article of clothing to buy. 
Responses to this question confirmed the above results, in that more 
HSI and HSI! subj ects than expected were found to consider their 
mothers ' opinions whereas HSIII and HSIV subjects  were more likely 
to consider their girl friends ' opinions rather than their mothers ' .  
Methods of payment. In regard to method of payment used for 
clothing purchases ,  a larger proportion of HSI subjects was found to 
always pay cash ( Table XV) . A greater number of HSI! subjects than 
expected usually paid cash . More HSIII and HSIV subjects than HSI 
or HSI! subjects sometimes or usually used some form of credit to 
buy their clothing. 
Of those using credit , the lay-away plan was more popular 
among the HSI! group than was anticipa:ted. A larger number of HSIV 
subjects than expected also used lay-away plans . More subj ects from 
the two largest size classifications used all four types of charge 
accounts than was expected. 
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Table n. Questions Concerning Methods of Payment for Clothing 
Purchases Which Revealed Significant Relationships Be­
tween Responses of High School Girls in Association with 
Size of Institution . 
Question 
Number Question 
45 Which method do you use to pay 
for your clothing purchases? 
46 When credit is used for clothing 
purchases, which type are you 
most likely to use? 
�ignificant at the . 01 level. 
Chi 
Square 
Value 
29. 89� 
58 .26� 
Table Number 
(Appendix C)  
101 
102 
Quantity versus quality .judgments . When asked to select from 
among the alternatives given in Question 49, more HSI and HSII sub­
jects indicated that they would buy fabrics and patterns to make 
their own clothes if they had a low clothing budget. Given $3 5 to 
spend on a dress outfit, more HSIII and HSIV subj ects said they would 
buy a $25 outfit and $10 worth of accessories . HSI and HSII subjects, 
on the other hand, were more likely to sew themselves an outfit or buy 
a $20 outfit and save the rest for another outfit ( Table XVI) . 
Criteria used in selections . The only garment attribute which 
was ranked significantly different by the high school groups was 
" style" ( Table XVII ) . There was , however, no observable pattern to 
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Table XVI. Questions Concerning Q.uantity versus Quality Judgments 
Which Revealed Significant Relationships Between Responses 
of High School Girls in Association with Size of Insti­
tution. 
Question 
Number Question 
49 Assuming you had a low clothing 
budget , what would you buy? 
50 If you had $3 5 to spend on a 
" dress1 1  outfit, what would you 
be most likely o do? 
�ignificant at the .01 level . 
Chi 
Square 
Value 
43 .86-H-
33 . 14 .. 
Table Number 
(Appendix C) 
105 
106 
Table XVII. Question Concerning Criteria Used in Selections Which 
Revealed a Significant Relationship Between Responses 
of High School Girls in Association with Size of Insti­
tution . 
Question 
Number C.uestion 
51-e How would you rank 1 1style 1 1  in re­
lation to other gannent attributes 
considered when selecting a winter 
dress? 
if-Significant at the .05 level . 
Chi 
Square 
Value 
22.07* 
Table Number 
(Appendix C)  
ill 
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this statistical difference . The greatest number of subjects from 
each size classification ranked 1 1style 1 1  first in importance when 
selecting a winter dress . 
Similarities in the Clothing Buying Practices of the 
High School Sample 
Questions which did not reveal significantly different re­
sponses among the high school groups are discussed in this section. 
For a more detailed analysis of responses, reference is made to the 
appropriate tables in Appendix C. 
Where clothing purchases were made. The largest ntnnber of 
high school subjects indicated that they seldom s}lopped in discount 
stores (Appendix Table 13 ) .  They bougbt school shoes most often at 
specialty stores, with department stores, mail-order catalogs, and 
discount stores ranking second, third, and fourth respectively 
(Appendix Table 23 ). 
The general pattern of all the high school girls was to shop 
in one-fourth to one-half of the available stores (Appendix Table 30) . 
Pre-purchase planning. Eighty-two per cent of the total high 
school group said they were buying most of their clothes for present 
needs--that is, for use in high school. Only a few said they were 
buying their clothes for use after graduation from high school-college, 
marriage, or a job. The remaining 17 per cent indicated that they 
were considering both aspects (Appendix Table 31) . 
In order to learn the fashion trends and what clothing was 
available, the majority of high school subjects always noticed 
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what their friends were wearing, often talked with their friends 
about clothing, often looked at fashion magazines, went window shop­
ping, and browsed in clothing stores, but only sometimes looked at 
newspaper advertisements (Append.ix Tables 34, 3 5 , 40, 42, 43, and 45 ) .  
Clothing purchases. They sometimes bought clothing which was 
similar to what their frie.nds were wearing (Appendix Table 48 ) .  This 
age group generally paid $2.00 to $2.99 for a bra and $1.00 to $1.33 
for hoisery (Appendix Tables 58 and 59 ) .  
When asked what percentage of their clothing budgets  for the 
previous year had been spent for patterns and fabrics , the majority 
indicated they spent 25 per cent or less on sewing materials 
(Appendix Table 104) . 
Shopping procedures .  Differences in the amount o f  pre-purchase · 
planning among subj ects of the four high school size classifications 
were also not significant. When shopping for clothes, most had a 
general idea as to what they wanted to buy, the second largest group 
had only a vague idea of what they wanted, followed by snaller groups 
who knew e:xactly what they wanted or had no idea as to what they 
wanted to buy (Appendix. Table 80 ).  
The majority of  high school subj ects said they always read 
labels on garments before deciding whether or not to buy them. When 
ranking the label infonnation that they looked for in order of im­
portance , " care recommended" was generally ranked second, and " special 
finishes 1 1  was ranked fourth (Appendix Tables 84, 87, and 88).  
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They sometimes asked for the salesclerk ' s  advice when shop­
ping for clothes (Appendix Table 89) .  
They often examined the construction of garments before 
deciding whether or not to buy them (Appendix Table 90).  
The largest number of high school subjects sometimes had 
difficulty finding garments that fit properly or were becoming in 
style, but seldan had difficulty finding garments which were becoming 
to their personal coloring. Of the three areas, finding garments 
which fit appeared to be the area of most concern (Appendix Tables 
91 through 93) • 
High school subjects reported that they often shopped for 
clothing with a sister, and they sometimes shopped alone when buying 
clothes (Appendix Tables 98 and 99) • One hundred fifty-six. high 
school subjects indicated shopping with someone other than those 
mentioned previously. Persons specified included the following : 
grandmother, reported by 50 subjects; aunt, 39 ; cousin, 24; brother, 
14; sister-in-law , 11 ; other persons, 18 . 
Criteria used in selecting a winter dress. Only one of the 
garment attributes considered when selecting a winter ·dress proved 
to be significantly- different among high school groups. The largest 
numbers of high school subjects ranked 1 1 style 1 1  first, followed by 
"price '' , "color 1 1 , "fiber content" , and " weave of fabric" (Appendix 
Tables 107 through lll).  
When ranking the components of satisfaction, the most frequent 
order of ranking was as follows : "fit of the dress" ,  1 1becamingness 
87 
of the dress" , 1 1comfort of the dress", "suitability for the occasion" , 
and 1 1 adaptability to other items in the wardrobe 11 (Appendix Tables 
112 through 116). 
Factors relating to the fabric itself were most o.rten placed 
in the following rank order: "properties contributing to appearance 
while wearing and after several wearings and cleanings", "amount and 
kind of care required to keep dress looking its best", and "durability 
of the fabric" (Appendix Tables 117 through 119 ).  
Clothing Buying Practices of College Women 
in Relation to Size of Institution 
Differences Between Subjects Attending Small 
and Large Colleges 
Only 12 out of a possible 111 responses in regard to the 
specific clothing buying practices of the two college size classifi­
cations proved to be statistically different. Findings for these 
questions are swmnarized in Tables XVIII through XXII and a dis­
cussion of these differences is presented below. 
Where clothing purchases were made. A highly significant 
difference was found between the two college groups in regard to 
frequency of shopping in discount stores (Table XVIII).  Although 
the largest number in both groups seldom shopped in than, more CI 
subjects than CII subjects sometimes shopped for clothing in dis­
count stores. 
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Table XVIII . Questions Concerning Where Clothing Purchases Were Made 
Which Revealed Significant Relationships Between Re­
sponses of College Women in Association with Size of 
Institution. 
Question 
Number Question 
13 Do you buy clothing in discount 
stores? 
16-d Where did you last buy a 
sweater? 
�ignificant at the . 05 level. 
➔�ignificant at the • 01 level. 
Chi 
Square Table Number 
Value (Appendix C) 
14. 51-H- 13 
10.05* 19 
Another significant difference was caused by a larger number 
of subjects than expected from the smaller colleges who bought sweaters 
from mail-order catalogs . 
Clothing expenditurea . Highly significant differences were 
found between the amounts that the CI and CII groups spent for two 
clothing items ( Table XIX) . The largest proportion of CI subj ects· 
paid $8 .00 to $11. 99 for a summer dress and $8.00 to $9. 99 for a pair 
of school shoes compared to CII subj ects who usually paid $12.00 to 
$14 .99 and $10.00 to $11.99 respectively. Three other clothing items 
revealed significant differences; these were winter dresses, winter 
coats, and hoisery. More CII subjects than expected spent over $20 
89 
Table XIX. Questions Concerning Clothing Expenditures Which Revealed 
Significant Relationships Between Responses of College 
Women in Association with Size of Institution . 
Question Chi Table Number 
Number Question Square (Appendix C )  
Value 
30-b How much do you usually pay 
for a summer dress? 20 .27* 50 
30-f How much do you usually pay 
for a winter dress? 16 .07* 54 
30-g How much do you usually pay 
for a winter coat? 21 . 18* 55 
30-h How much do you usually pay 
for a pair of school shoes? 23 • 7Qi-.Y� 56 
30-k How much do you usually pay 
for hoisery? 16. 59➔� 59 
➔�Significant at the .05 level. 
�'<Significant at the .01 level. 
for a winter dress and over $40 for a winter coat. In the case of 
hoisery, more CI subjects than expected spent $2 .00 t� $2.33 per 
pair. 
Number of garments owned. Chi square analysis of the re­
sponses of the two groups to the 19 aspects of Question 31 revealed 
a significant difference for only one itEIIl.: hand-knit sweaters 
( Table XX). Although the largest proportion of subjects from both 
groups had none, more CI subj ects than expected owned 4 to 6 of them. 
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Table XX. Question Concerning Nwnber of Garments Owned Which Re­
vealed a Significant Relationship Between Responses of 
College Women in Association with Size of Institution . 
Question 
Number Question 
31-p How many hand-knit sweaters do 
you presently own? 
�ignificant at the • 05 level . 
Chi 
Square 
Value 
10.80* 
Table Number 
(Appendix C) 
76 
Shopping procedures . A larger number of subjects from size 
classification I colleges than expected indicated that they had 
difficulty finding gannents that were becoming to their personal 
coloring . 
Fewer subjects attending the larger universities shopped with 
a boy friend than would be expected if the groups were similar (Table 
XXI ) .  
Criteria used in selections . The last two questions which 
revealed differences between the college groups concerned the ranking 
of criteria when selecting a winter dress ( Table XXII).  When ranking 
the garment attributes listed in Question 51 , more CI subj ects than 
expected gave 1 1price 1 1  as the factor of prime consideration. They also 
tended to rank "adaptability to other clothes and/or accessories in 
your wardrobe" either second or .. first more often than expected, while 
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Table XXI. Questions Concerning Shopping Responses of Procedures 
Which Revealed Significant Relationships Between College 
Women in Association with Size of Institution. 
Chi 
Question Square 
Number Question Value 
41 Do you ever have difficulty 
finding garments that are be-
coming to your personal coloring? 8.81* 
43-b How often do you shop for clothes 
with a boy friend? 10. 13* 
ifSignificant at the .05 level. 
Table Number 
(Appendix C) 
92 
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Table XXII. Questions Concerning Criteria Used in Selections Which 
Revealed Significant Relationships Between Response• of 
College Women in Association with Size of Institution. 
Chi 
Question Square Table Number 
Number Question Value ( A ppenciix C) 
51-d How would you rank "price" in re-
lation to other gannent attributes 
considered when selecting a winter 
dress? 11.90* 110 
52-e How would you rank ri properties 
contributing to appearance while 
wearing •• • :, in relation to other 
components of satisfaction con-
sidered when selecting a winter 
dress? 10.65* 116 
�ignificant at the .05 level. 
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the maj ority ranked it last among the components of satisfaction in 
Question 52 . 
Similarities in the Clothing Buying Practices 
of the College Sample 
No significant differences were found between the CI and CII 
groups in relation to any .of the other questions on clothing buying 
practices. With the exceptions mentioned in the previous section, 
the gen�ral pattern of buying clothing for college women in South 
Dakota was found to be as follows: · 
Major source of clothing. Ready-to-wear clothing was the major 
source of wearing apparel for these college students, with the largest 
percentage of them reporting that they shopped for clothing about 
every other month (Appendix Tables 9 and 10) .  
Where clothing purchases were made. While a substantial num­
ber bought most of their clothes at the beginning of the fall/winter 
season, the greatest number indicated buying them " at no specific 
time " {Appendix Table 11) .  
The majority of college subj ects often bought clothing in 
specialty stores, sometimes in department stores, but seldom from 
mail-order catalogs (Appendix Tables 12, 14, and 15 ) .  They reported 
last purchasing summer slacks, summer dresses, blouses, sweaters, 
winter skirts, winter dresses and winter coats at specialty stores. 
Department stores ranked second for these items, and mail-order cata­
logs ranked third except for summer slacks and school shoes which were 
purchased more often at discount storea than through mail-order 
catalogs (Appendix Tables 16 through 18, 20 through 27) . 
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The largest number of participants from bQth clueificatiou 
bought their clothes in what waa classified as another South Dakota 
city, followed by those who bought them in their hometown in South 
Dakota, another out-of-state city, and an out-of-st,ate hometown. 
They estimated the town where they did the majority of their shopping 
to have . between 5 and 9 stores which carried girls ' or wan.en ' s wear­
ing apparel. The general pattern of these college subject• was to 
shop in one-fourth to one-half of the &Tailable stores (Appendix 
Tables 28 through 30) .  
Pre-purchase planning. The majority of college WC!llllen indi-
cated that they were buying their clothing for both present and 
future needs, and that they often did sane type of planning before 
making purchases (Appendix Tables 31 and 33).  
Parents reportedly never objected to clothing purchases that 
were made (Appendix Table 32 ) .  
In order to learn the fashion trends and what clothing was 
available, they often looked at newspaper advertisements,  fashion 
magazines, pattern books, and mail-order catalogs. They also often 
noticed what their friends were wearing, went window shopping, and 
browsed in clothing stores. Most of the college subjects sometime• 
noticed what people on television were wearing, but only seldan 
listened to radio advertisements or went te fashion shows (Appenci:i.x 
Tables 34 through 43) • 
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The largest proportion of subjects from each size classifi­
cation reported that they sometimes talked to their mothers about 
their clothing needs, whereas they often talked with their friends 
about clothing .  They sometimes bought clothing that had been adver­
tised in fashion magazines and reported never purchasing clothing that 
they had seen modeled at fashion shows (Appendix Tables 44 through 48). 
Clothing expenditures. College women usually paid $6.00 to 
$7.99 for a pair of summer slacks, $5.00 to $5. 99 for a blouse, $10.00 
to $11 .99 for a sweater, $10.00 to $11.99 for a winter skirt, $5.00 
to $5 . 99 for a purse , $3.00 to $3.99 for a bra, and $2.00 to $2.49 
for a pair of earrings. They owned 2 pairs of summer slacks, 3 to 4 
summer dresses, 10 to 12 blouses, 10 to 12 sweaters, 4 to 6 winter 
skirts, 3 to 4 winter dresses, 2 or more winter coats, 5 to 6 pairs 
of school shoes, 2 purses, 4 or more bras, 3 or more pairs of hoisery, 
and 9 pairs of earrings. 
Of the total 187 subjects responding to Question 47 , 55 esti­
mated that they had spent $150 to $225 during the previous year on 
their clothing ,  48 gave an estimate of $75 to $150 , and 36 gave an 
estimate of $225 to $300. The smallest number ( 10)  estimated they 
had spent less than $75 during the previous year (Appendix Table 103) .  
Considering this total clothing budget, the majority said they 
spent 25 per cent or less of it on sewing materials, reinforcing the 
initial finding that their maj or source of apparel was ready-to-wear 
clothing ( Appendix Table 104) . 
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Shopping procedures . The largest proportion of college _sub­
j ects had a general idea of what they wanted to buy when they went 
shopping for clothing, and they always tried on both innerwear and 
outerwear garments before deciding whether or not to purchase them. 
'Ibey sanetimes tried on accessories (Appendix Tables 80 through 8.3 ) .  
other shopping procedures that the majority of college women 
engaged in are as follows : they always examined the construction of 
gannent:3, often read garment labels , and sometimes asked the sales­
clerk for advice. When asked to rank the information they looked for 
on gannent labels , the most frequent order of response given was 
"fiber content 1 1 , "brand name" , " care recommended'! , and "special 
finishes '' ( Appendix Tables 84 through - 90). 
They reported that they sometimes had difficulty finding gar­
ments that fit properly or were becoming in style (Appendix Tables 
91 and 93 ) .  
They said they often shopped by themselves , but they also indi­
cated that they often shopped with a girl friend or with their mothers. 
The largest numbers of college subjects reported sometimes or never 
shopping with a sister. Fathers were seldan or never ·shopping com­
panions for these subjects (Appendix Tables 94 , 96 through 99) .  Only 
19 of the 187 college participants indicated shopping with someone 
other than the persons mentioned above ; of these, 8 specified an aunt. 
In response to the question, "Whose opinion, other than your 
own, do you most frequently consider when you are deciding which 
particular article of clothing to buy? 1 1 , the largest number of college 
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subj ects indicated their mother ' s, followed by a substantial group 
who considered their girl friend ' e opinion (Appendix Table 100).  
Method of payment. The majority of college women always paid 
cash for their clothing purchases. The 30-day family charge account, 
both types of revolving charge accounts , and the lay-away plan were 
used by approximately the. same number of subjects using credit 
(Appendix Tables 101 and 102 ) • 
. Quantity versus guali ty judgments. They were asked to make 
two quantity versus quality judgments (Questions 49 and 50 ) .  Given 
a low clothing budget, the largest number of college subjects said 
that they would buy fabrics and patterns to make· their own clothes. 
Given $3 5 to spend on a " dress" outfit, the largest number ( 47 of 
the 166 who responded to this question) indicated that they would 
buy a $20 outfit and save the rest for another outfit; 29 said they 
·would prefer to buy a $3 5 dress and use the accessories they had 
(Appendix Tables 105 and 106 ).  Approximately 95 per cent of the 
college women interviewed by Turner (37) recommended that a fresh­
man woman on a low clothing budget should buy fewer garments of higher 
quality. However , none recommended spending as much as $50 for a 
good dress ; the majority recommended buying a $3 5 date dress or two 
$25 dresses. 
Criteria used in selections. When ranking the garment 
attributes which they would consider when selecting a winter dress, 
"style" was selected as first choice most often, followed by " color" , 
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" price" , "fiber content" ,  and "weave of fabric" (Appendix Tables 
107 through 119 ) . Responses to Question 53 most often showed the 
following rank order: 1) "properties contributing to appearance 
while wearing and after several wearings and cleanings" , 2) "amount 
and kind of care required to keep dress looking its best", and .3 )  
"durability of fabric" • . .  
Clothing Buying Practices of High School 
Girls and College Women 
Differences between the High School and College Groups 
Sixty-nine of the 111 responses of high school and college 
subjects proved to be statistically different • . These differences 
are discussed in this section and summarized in Tables XXIII through 
XXXIII . 
When clothing purchases were made . With regard to frequency 
of purchasing clothes, few in either age group bought clothes as 
often as once a week or as seldom as once a year . However, the high 
school group tended to buy clothes more often than the college group . 
The THS group had a higher number of subjects than expected who bought 
clothes once or twice a month, whereas the TC group had a higher 
number of subjects than expected who bought clothes only four times 
a year. 
College subj ects were more likely to buy at the beginning of 
the fall/winter season, at sales , or to replace worn out garments but 
less likely to buy on impulse or for specific occasions than high 
school subjects ( Table XXIII). 
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Table XXIII. Questions Concerning When Clothing Purchaaea Were Made 
Which Revealed Significant Differences Between Re­
sponses of High School and College Women.  
Question 
Number 
10 
11 
Chi 
s�� 
Question Value 
About how often do you buy clothes? 27.03-H 
When do you buy the majority of 
your clothes? 23. 76-H 
iHfSignificant at the .01 level. 
Table Number 
(Appendix C) 
10 
11 
Where clothing purchases were- made. Significant differences 
were also found between the two age groups in regard to the types of 
stores where they bought clothing (Table XXIV). The total college 
· group shopped more often than expected in specialty stores, while the 
high school group shopped more often than expected in department 
stores, discount stores, and from mail-order catalogs. 
Easton (12), in 1965, found that the majority of shopping for 
South Dakota families was done in department stores. She noted, how­
ever, that for the purpose of obtaining more fashionable or better 
fitting clothing, they patronized women' s apparel stores and specialty 
shops such as shoe stores. 
Since 35  of the 187 college respondents were from out-of-state, 
more in this age group than expected indicated they bought the 
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Table xnv. Questions Concerning Where Clothing Purchases Were Made 
Which Revealed Significant Differences Between Re­
sponses of High School and College Women. 
Chi 
Question Square Table Number 
Number Question Value (Appendix C) 
12 Do you buy clothing in department 
stores? 14� 21-ff 12 
13 Do you buy clothing in discount 
stores? 38. llff- 13 
14 Do you buy clothing from mail-
order catalogs? 34.64a. 14 
15 Do you buy clothing in specialty 
stores? 30. 74-JHt: 15 
16-a Where did you last buy a pair of 
summer slacks? 43. 28� 16 
16-b Where did you last buy a summer 
dress? 35. 59ff- 17 
16-c Where did you last buy a blouse? 26. 94�- 18 
16-d Where did you last buy a 
sweater? 24- 54� 19 
16-e Where did you last buy a 'Winter 
skirt ? 30.80� 20 
16-f Where did you last buy a winter 
dress? 35. 71-JHf: 21 
16-g Where did you last buy a winter 
coat? 27.69� 22 
16-h Where did you last buy school 
shoes? 48.75� 23 
16-i Where did you last buy a purse? 9. 50* 24 
Table XXIV. (Continued) 
Question 
Number Question 
16-1 Where did you last buy earrings? 
17 Where do you buy the majority 
of your clothes? 
18 Approximately how many stores 
in the town that you indicated 
above carry girls ' and women ' s  
clothing? 
�ignificant at the .05 level. 
�ignificant at the .01 level. 
Chi 
Square 
Value 
27.17.JJHf 
70.00-H 
11 . 73* 
100 
Table Number 
(Appendix C) 
27 
28 
29 
· majority of their clothes in an out-of-state hometown or in another 
out-of-state city. 
College subjects tended to shop in larger towns. More high 
school subjects than expected shopped in towns with less than 5 stores 
that carried women I s ready-to-wear. More high school subjects than 
expected also had no idea of how many stores were available. 
Parents ' ob.jections to clothine; purchases. More college 
subjects than high school subjects said their parents never objected 
to their clothing purchases ; more high school subjects than college 
subjects said their parents sometimes, often, or always objected. 
This difference was highly significant (Table XXV). 
Table XXV. Question Concerning Parents ' Objections to Clothing 
Purchases Which Revealed Significant Differences Be­
tween Responses of High School and College Women. 
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Question 
Number Question 
Chi 
S�e 
Value 
Table Number 
(Appendix C) 
21 Do your parents ever obj ect to 
clothing purchases that you 
make? 
➔H�ignificant at the . 01 level . 
32 
Pre-purchase planning. The TO group had a higher proportion 
of subj ects who always planned their wardrobes, whereas the THS group 
had a higher proportion of subj ects who never did so. The college 
- group was also more likely than the high school group to take both 
future and present demands on their wardrobe into consideration when 
making clothing purchases. The majority of high school subj ects, on 
the other hand, only thought of their present needs. 
Significant differences were also found between the two age 
groups in relation to frequency of browsing in clothing stores , look­
ing at newspaper advertisements and looking at fashion magazines 
(Table XXVI) . More high school subj ects than expected often looked 
at fashion magazines. More college subj ects than expected o.ften 
looked at newspaper advertisements . Although the largest number of 
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Table XXVI. Questions Concerning Pre-Purchase Planning Which Re­
vealed Significant Differences Between Responses of 
High School and College Women . 
Question 
Number Question 
20 For what purpose are you presently 
buying most of your clothes? 
22 Do you do any type of wardrobe 
planning before buying your 
clothes? 
24-a In order to learn the fashion 
trends and what clothing is 
available , how frequently do you 
look at newspaper advertisements? 
24-b How frequently do you look at 
fashion magazines? 
24-d How frequently do you look at 
mail-order catalogs? 
24-h How frequently do you go to 
fashion shows? 
24-j How frequently do you browse 
in clothing stores? 
25 Before buying clothes , do you 
talk to your mother about 
clothing needs? 
26 Do you talk with your friends 
about clothes? 
�ignificant at the .05 level. 
{H�ignificant at the • 01 level. 
Chi 
Square Table Number 
Value (Appendix C) 
90. 88H- 31 
24.42-H 33 
11.95* 34 
14 -24* 3 5  
37 .66-}H{- 37 
29. l4�'if- 41 
9.69* 43 
32. 41-H 
10.36* 45 
103 
subjects in both groups often browsed in clothing stores, the high 
school group had a higher proportion of subj ects that always did so. 
High school subj ects were also more likely to look at mail­
order catalogs than college subj ects , but less likely to go to 
fashion shows. 
More high school subj ects than would be expected if the groups 
were similar said they always talked to their mothers regarding their 
clothing needs. This group also had a higher number of subj ects than 
expected which always talked with friends about clothing. 
Clothing expenditures. Differences between the THS and TC 
groups were significant or highly significant in- regard to amount 
spent for all except one of the clothing items, with college subjects 
tending to spend more than high school subj ects ( Table XXVII) .  
Largest numbers of college subj ects reported they usually paid $6.00 
to $?. 99 for summer slacks , $12.00 to $15.99 f9r a summer dress, 
$5.00 to $5. 99 for a blouse , $10.00 to $11.99 for a sweater, $12.00 
to $15.99 for a winter dress , $45.00 to $54.00 for a winter coat, 
$10.00 to $11. 99 for a pair of school shoes, $5.00 to $5. 99 for a 
purse, $3 .00 to $3 . 99 for a bra and $2.00 to $2.49 for a pair of 
earrings. 
Comparable figures for the high school group were as follows: 
$4.00 to $5. 99 for summer slacks, $8.00 to $11. 99 for a summer dress, 
$4.00 to $4. 99 for a blouse, $10.00 to $11. 99 for a sweater, $8.00 
to $9. 99 for a winter skirt, $8.00 to $11. 99 for a winter dress, 
$25.00 to $29.99 for a winter coat, $6.00 to $7. 99 for a pair of 
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Table XXVII. Questions Concerning Clothing Expenditures Which Re­
vealed Significant Differences Between Responses of 
High School and College Women. 
Chi 
Question Square Table Number 
Number Question Value (.Appendix C) 
30-a How much do you usually pay for 
summer slacks? 66.07i8} 49 
30-b How much do you usually pay for 
a summer dress? 99. ll� 50 
30-c How much do you usually pay for 
a blouse? 49.60H- 51 
30-d How much do you usually pay for 
a sweater? 70.39�f 52 
30-e How much do you usually pay for 
a winter skirt? 73. 10� 53 
30-f How much do you usually pay for 
a winter dress? 120. 63 �  54 
30-g How much do you usually pay for 
a winter coat? 185. 50�� 55  
30-h How much do you usually pay for 
a pair of school shoes? 80. 76�J- 56 
30-i How much do you usually pay for 
a purse? 34 -98� 57 
30-j How much do you usually pay for 
a bra? 86 .38-r& 58 
30-1 How much do you usually pay for 
hosiery? 29. 52�-,�- 60 
Table XXVII. ( Continued) 
Question 
Number 0uestion 
47 In thinking over your purchases 
of all clothing ( ready-to-wear 
and sewn) for the previous year , 
what do you estimate the amount 
that you spent to be? 
-HSignificant at the .01 level. 
Chi 
Square 
Value 
41. 93� 
105 
Table Number 
(Appendix C) 
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school shoes , $3.00 to $3.99 for a purse , $2.00 to $2.99 for a bra, 
and $1.00 to $1.49 for a pair of earrings . 
It is interesting to note that of the 856 subj ects who re­
sponded to Question 30 , 3 56 indicated that they never bought ear­
rings , 180 that they never bought summer dresses, 172 never bought 
winter dresses, 165 never bought summer slacks , 138 never bought 
purses , 57 never bought blouses , 29 never bought sweaters, 13 never 
bought winter coats , 9 never bought hosiery, and 3 never bought 
either bras or shoes. 
When asked to estimate the dollar amount of their clothing 
purchases for the previous year , greater . percentages of college sub­
j ects reported spending over $150 (See Figure 9 ). Higher percentages 
of high school subj ects spent less than $150 a year on their clothing . 
PER CENT 
35 
30 
25 
20 
1 5  
10 
5 
o------
$ 75 or $76 to S150 to $2 25 to 
Less $150 $225 $300 
ANNUAL CLOTH I NG EXPENDITURE ESTIMATES 
KEY: 
■ T H S  GROUP 
B TC  GROUP 
$ 300 to 
$ 375 
$375 or 
More 
Figure 9 .  Distribution of Annual Clothing Expenditure Estimates by Total High School 
and Total College Groups . 
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Number of garments owned. College subjects, in addition to 
spending more for their clothing, also owned larger number� of ready­
to-wear clothing items than high school subjects ( Table XXVIII). The 
largest number of college subjects indicated that they owned 10 to 12 
blouses, 10 to 12 sweaters, 4 to 6 winter skirts, 2 or more 'Winter 
coats, 5 or 6 pairs of school shoes, 2 purses, 4 or more bras, 3 or 
more pairs of hosiery, and 9 pairs of earrings .  The largest number 
of high school subjects, on the other hand, owned the following num­
ber of ready-to-wear items : 4 to 6 blouses, 4 to 6 sweaters, 4 to 
6 winter skirts, 1 or 2 winter coats, 3 or 4 pairs of school shoes, 
1 purse, 4 bras, 3 pairs of hosiery, and no earrings. 
More college subjects than expected also owned larger numbers 
of hand-constructed summer dresses, winter skirts, winter dresses, 
and sweaters. 
Shopping procedures. In comparing the responses of the TC 
group to those of the THS group , it was found that more college sub­
jects than expected had a general idea or knew exactly what they 
wanted when they went shopping for clothes . High school subjects, 
however, had only a vague idea or no idea of what th�y wanted to 
purchase ( Table XXIX). 
When shopping for clothing, the largest number of college sub­
jects said they always tried on innerwear gannents, whereas the 
largest number of high school subjects said they never tried them on. 
P lthough the majority of both groups said they always tried on outer­
wear garments before deciding whether or not to purchase them, a 
108 
Table XXVIII. Questions Concerning Number of Gannents Owned Which 
Revealed Significant Differences Between Responses 
of High School and College Women. 
Chi 
Question Square Table Number 
Number Question Value (Appendix C) 
31-c How many r-t-w8' blouses do you 
presently own? 16. 72* 63 
31-d How many r-t-� sweaters do 
you presently own? 116. 75ff- 64 
3 1-e How many r-t-w8 winter skirts 
do you presently own? 64 . lOH 65  
31-g How many r-t-w8- winter coats 
do you presently own? 69 . 62�- 67 
31-h How many pairs of school 
shoes do you presently own? 42. 52�� 68 
31-i How many purses do you 
presently own? 63 . 68� 69 
3 1-j How many bras do you presently 
own? 14 -94* 70 
3 1-k How many pairs of hosiery do 
you presently own? 33.82-ff 71 
31-1 How many pairs of earrings 
do you presently own? 25. 51-H- 72 
31-n How many hand-constructed 
summer dresses do you presently 
own? 48. 45-H 74 
Table XXVIII. ( Continued)  
Question 
Number Question 
31-p How many hand-knit sweaters do 
you presently . own? 
31-q How many hand-constructed 
winter skirts do you presently 
own? 
31-r How many hand-constructed 
winter dresses to you 
presently own? 
aReady-to-wear. 
�ignificant at the .05 level . 
�ignificant at the .01 level. 
Chi 
Square 
Value 
19.24-H 
61 . 24ff-
23 . 99ff-
109 
Table Number 
(Appendix C) 
76 
77 
78 
110 
Table XXIX. Q.uestions Concerning Shopping Procedures Which Revealed 
Significant Differences Between Responses of High School 
and College Women. 
Question 
Number Question 
32 When shopping for clothes, how 
clear of an idea do you have as 
to what you will buy? 
33 Do you try on innerwear garments 
before deciding whether or not 
to buy than? 
34 Do you try on outerwear gannents 
before deciding whether o� not 
to buy them? 
36 Do you read labels on gannents 
before deciding whether or not 
to buy them? 
37-b How would you rank "fiber con-
tent" in relation to other 
gannent label infonnation? 
37-c How would you rank "care recom-
mendedn in relation to other 
garment label infonnation? 
38 When shopping for clothes , do you 
ask for the salesclerk ' s  advice? 
39 When shopping for clothes , do you 
examine the construction of gar-
ments before deciding whether or 
not to buy them? 
�ignificant at the .05  level. 
�ignificant at the .01 level. 
Chi 
Square Table Number 
Value (Appendix C) 
19.27iHf- 80 
23 .85ff- 81 
11. 52* 82 
14.38-H 84 
8.07* 86 
14 . 76*1!. 87 
42. 26ff- 89 
11. 61* 90 
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higher percentage of the college group ( 90 per cent) than the high 
school group ( 79 per cent) gave this response. 
Seventy-six per cent of the TC group often or always read 
clothing labels, compared to 67 per cent of the THS group. When 
ranking the label infonnation given in Question 37, two significant 
differences were noted. · Although the largest numbers of subjects in 
both groups ranked 1 ·1 care recommended" second , more high school sub­
j ect s than expected gave it a higher ranking .  College subjects, on 
the other hand, tended to rank ! I  fiber content 1 1  higher than did high 
school subjects. 
College subjects were less likely to ask for the salesclerk ' s  
advice when shopping for clothes , but more likely than high school 
subjects to examine the construction of a gannent. 
Shopping companions. High school subjects were £ound to 
shop more often with their mothers than did the college subj ects .  
They also reported often shopping with a sister, whereas college 
subjects only sometimes did so . On the other hand, more college 
subjects than expected shopped for clothes by themselves, with a 
girl friend, or with a boy friend. 
When asked whose opinion they most frequently considered 
when deciding which particular article of clothing to buy, the 
responses in order of frequency for the total sample were as 
follows :  1 ) mother ' s  opinion, 2)  girl friend ' s  opinion, 3 )  sister ' s  
opinion, 4) boy friend ' s  opinion, 5 )  father ' s  opinion, and 6 )  sales­
clerk ' s  opinion . A difference significant at the .01 level was due 
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to more college subj ects than expected considering a girl friend ' s  
opinion, whereas more high school subjects than expected most 
frequently considered their mothers ' opinions (Table XXX). Mother ' s  
influence was also pointed out in their responses to Question 59: 
: 'Through whom did you receive your best understanding about the 
specific aspect of buying ready-to-wear clothes and accessories?" 
Although differences were found between the two age groups, the 
majority of all subjects reported their mothers had provided ths 
with the best understanding of this area (Appendix Table 123 ) . 
Methods of payment . In response to Question 46, 39 per cent 
of the high school subjects and 50 per cent of the college subjects 
reported they never used credit for clothing purchases. Of the re­
mainder, more high school subj ects than anticipated used a lay-away 
plan. They were also more likely to use family charge accounts 
(30-day or revolving) than to use personal accounts ( Table XXXI ) .  
Quantity versus quality judgments . Assuming that they had a 
low clothing budget , more high school subj ects than expected said 
they would buy more items of relatively less expensive clothing or 
make their own (Table XXXII ) .  College subj ects , given the same 
conditions , reported they would buy fewer items of relatively ex­
pensive clothing , a few relatively expensive clothes supplemented 
with less expensive items, or clothes on sale whenever possible. 
Responses of the college subj ects to Question 50 also pointed out 
their preference for quality clothing . Given $3 5 to spend on a 
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Table XXX. Questions Concerning Shopping Companions Which Revealed 
Significant Differences Between Responses of High School 
and College Women . 
Question 
Number C'uestion 
43-a How often do you shop for 
clothes with a girl friend? 
43-b How often do you shop for 
clothes with a boy friend? 
43-c How often do you shop for 
clothes with your mother? 
43-e How often do you shop for 
clothes with your sister? 
43-f How often do you shop alone 
for clothes? 
Whose opinion, other than your 
own, do you most frequently 
consider when you are deciding 
which particular article of 
clothing to buy? 
�ignificant at the .05 level. 
� ignificant at the . 01 level. 
Chi 
Square Table Number 
Value (Appendix C) 
21.J6ff 94 
23 . 92-H- 95 
39. 62� 96 
13.81� 98 
49.34��- 99 
16. 52� 100 
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Table XXXI. Question Concerning Methods of Payment Which Revealed a 
Significant Difference Between Responses of High School 
and College Women. 
Question 
Number Question 
46 When credit is used for clothing 
purchases , which type are you 
most likely to use? 
�ignificant at the . 01 level.  
Chi 
Square Table Number 
Value (Appendix C) 
33 .43 -�f 102 
Table XXXII. Questions Concerning 0uantity versus Quality Judgments 
Which Revealed Significant Differences Between Responses 
of High School and College Women. 
Question 
Number Question 
49 Assuming you had a low clothing 
budget, what would you buy? 
50 If you had $35 to spend on a 
1 1  dress 1 1  outfit , what would you 
be most likely to do? 
P�ignificant at the .01 level. 
Chi 
Square Table Number 
Value (Appendix C) 
15 . 25� 105 
41.47�� 106 
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"dress" outfit, approximately one-fourth of each age group reported 
that they would buy a $20 outfit and save the rest for another out­
fit. An additional one-fourth of each group said they would sew an 
outfit themselves, buy $10 to $15 worth of accessories, and save any 
money left over for another outfit. However, more college subjects 
than expected indicated · that they would buy one $3 5 outfit, whereas 
more high school subj ects than expected said they would prater to 
buy three $10 outfits. 
Criteria used in selections. When ranking the garment 
attributes that they thought were most important in the selection 
of a winter dress, two of the five factors revealed significant 
differences between the THS and TC groups ( Table XXXIII) • 11 Color1 1  
was ranked second in importance by the largest number of college 
subj ects, but third in importance by the largest number of high 
school subj ects. More high school subj ects ranked 11price 1 1  first or 
second in importance when selecting a winter dress; whereas more 
college subjects than expected ranked it third , fourth, or fifth. 
When ranking the components of satisfaction (Question 52) , 
more high school subjects than expected gave ' 'fit" as the factor 
which they considered to be most important. 
The only significant difference in the ranking of Question 
53 was in regard to the 1 1 amount and kind of care required 1 1 • It was 
ranked first by the largest proportion of high school subj ects, but 
third by the largest number of college subj ects . 
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Table XXXIII . Questions Concerning Criteria Used in SelectiQns 
Which Revealed Significant Differences Between Re­
sponses of High School and College Women. 
Question 
Number Question 
51-a How would you rank 1 1 color 1 1  in 
relation to other garment 
attributes considered when 
selecting a winter dress? 
51-d How would you rank "pric�" in 
relation to other garment 
attributes considered when 
selecting a winter dress? 
52-d How would you rank " fit" in 
relation to other components 
of satisraction considered when 
selecting a winter dress? 
53-b How would you rank "amount and 
kind of care required" in re-
lation to other fabric attributes 
considered when selecting a 
winter dress? 
�ignificant at the .05 level. 
�ignificant at the . 01 level . 
Chi 
Square Table Number 
Value (Appendix C) 
17 .41-H 107 
17.65-ff 110 
12.38* 115 
8.39* 118 
Similarities in the Clothing Buying Practices 
of Both Age Groups 
ll7 
Questions which did not reveal significant differences between 
the total high school group and the total college group are discussed 
in this section. For a more detailed analysis of responses, refer 
to the appropriate tabl�s in Appendix C.  
Where clo.thing purchases were made. Although it was pointed 
out earlier that college subjects tend to shop in towns with larger 
shopping centers, the general pattern of all the subjects was to 
shop in one-fourth to one-half of the available stores (Appendix 
Table 30 ).  
The largest number of high school and college women bought their 
last bras and hoisery at department stores (Appendix Tables 25 and 26) . 
Pre-purchase planning. Five aspects of Question 24 were not 
significantly different for the THS and TC groups. Subjects from 
both groups often or always noticed what their friends were wearing. 
They often went window shopping and looked at pattern books. They 
sometimes noticed what people on television were wearing, but seldom 
listened to radio advertisements in order to learn t·he fashion trend.a 
and what clothing was available (Appendix Tables 36, 38 through 40 ,  
and 42) . 
Clothing purchases. The majority of subjects seldom purchased 
clothing that had been advertised in fashion magazines or modeled at 
fashion shows. They sometimes bought clothing that was similar to 
what their friends were wearing (Appendix Tables 4/) through 48).  
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College subjects spent more for specific clothing items than 
high school . subjects with one exception: the majority 0£ all subjects 
paid $1.00 to $1.33 for hosiery (Appendix Table 59). 
The largest numbers of high school and college subjects always 
paid cash for their clothes. Those who always charged their clothing 
purchases constituted the smallest group (Appendix Table 101). 
The majority of both age groups spent 25 per cent or less of 
their total clothing budgets on patterns and fabrics (Appendix Table 
104). 
Number of garments owned. The mnnber of garments owned was 
not statistically different for several ready-to-wear clothing items. 
High school and college subjects owned 2 pairs of summer slacks, 
3 or 4 summer dresses, and 3 or 4 winter dresses (Appendix Tables 
61, 62, and 66). 
Of the 824 subjects who answered Questions 31-m through 31-s, 
555 owned one or more hand-constructed summer dresses, 413 owned 
one or more winter dresses, 400 owned one or more winter slcirts, 247 
owned one or more blouses , 235  owned one or more pairs of summer 
slacks, 97 owned one or more knitted sweaters, and orily 28 owned one 
or more winter coats which had been sewn at home. Di1"£erences be­
tween the THS and TC groups were not significant for hand-c0nstructed 
Sl.Dillner slacks, blouses, or winter coats; the largest rrumbers of sub­
jects owning these items had one or two, one to three, and one item 
respectively (Appendix Tables 73, 75, and 79). 
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Shopping procedures. High school and college subjects some­
times tried on accessories before deciding whether or not to buy 
them (Appendix Table 83). 
They sometimes had difficulty finding garments that fit 
properly or were becoming in style, but seldom had difficulty finding 
garments becoming to their personal coloring (Appendix Tables 91, 
92 , and 9.3 ) • Of the three areas, finding garments which fit appeared 
to be the area of most concern. 
When asked to rank the information on clothing labels which 
they thought were most :important, the majority of subjects ranked 
nspecial finishes 1 1  last. 1 1 Brand name" was ranked first by .38 per 
cent of the high school group and by 3 6 per cent of the college group 
(Appendix Tables 85 through 88). 
Criteria used in selections. The general order of ranking by 
all subjects was the same for three gannent attributes. They tended 
to rank ristyle 1 1  first, " fiber content" fourth, and "weave of fabric 1 1  
.fifth . High school subjects ranked "price" second and 1 1 color 1 1  third; 
this . order was reversed for the college subjects ( Appendix Tables 
107 through 111). 
The most frequent order of ranking the components of satis­
faction was as follows: "fit'' , 1 1 becoodngness 1 1 , "comfortn , " suita­
bility for occasion" , and "adaptability to other itEms in wardrobe" 
(Appendix Tables 1J2 through 116). 
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The items of Question 53 were most often placecl in the 
following rank order by subj ects considering the purchase of a 
winter dress : 1)  r :properties contributing to appearance while 
wearing and after several wearings and cleanings" , 2) 1 1 amount and 
kind of care required to keep dress looking its best " , and 3 )  
"durability of fabric 1 1  · (Appendix Tables 117 through 119 ) . 
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CHAPTER V 
SUMMARY, CONCLUSIONS, AND RECOMMENDATIONS 
Summary 
The purpose of this study was to investigate the clothing 
buying practices of high school junior girls and college junior 
women in South Dakota. Also being tested was the relationship be­
tween the clothing buying practices of these groups of students to 
the size of instit,utions which they attend. 
A questionnaire was used as the means of obtaining the desired 
information. It was administered �uring the fall semester of 1967 
to 867 single junior female students. Six hundred and eighty were 
high school students attending 32 randomly selected high schools; 
187 were college students attending 5 randomly selected colleges 
and universities in the state. The high school girls came from four 
arbitrarily designated size classifications of high schools with en­
rollments as follows: those with less than 100, 100 to 700, 700 to 
2,000, and over 2,000. The college subjects came from two arbitrarily 
designated size classifications of colleges: those with enrolJments 
less than 1, 500 and those over 1, 500. This sample represented over 
one-tenth of the 5, 805 high school "junior girls in the state and 
over one-tenth of the estimated 1, 209 college junior women enrolled 
in the four-year, co-educational colleges and universities of South 
Dakota. 
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Data Descriptive of Participants 
Modal ages of the high school and college groups were 16 and 
20 respectively. The largest percentages of participants came from 
families with 4 to 6 members· and an income of between $3,000 and 
$10,000 per year. Their parents generally had high scho<>l ed.ucations, 
most of their mothers were classified as "housewives" ,  and the largest 
percentage of their fathers were employed as fanners or ranchers. 
High school subj ects were more active socially according to 
the number of organizations to which they belonged . The largest 
percentage of high school participants were members of four organi­
zations, compared to college particj..pants who tended to belong to 
only two . 
Sources of Money for Clothing 
The major sources of clothing money for high school subjects 
in order of frequency of response were: specific clothing money from 
parents, part-time earnings, summer earnings, and general allowance. 
On the other hand, major sources for college subjects were summer 
earnings, part-time earnings, specific clothing money, and general 
allowance. 
High school subjects were found to spend larger percentages 
of both their general allowances and their part-time earnings on 
clothing than did college subj ects . 
Clothing -Bu.ying Practices 
Chi square analyses were run on the groups ' responses to each 
coded question of the questionnaire to determine whether significant 
differences in clothing buying practices existed: 1 )  among the groups 
of participants from the four high school size classifications, 2} 
between the two groups · of college participants, and 3) between the 
total high school and the total college groups. 
Over half ( 57 )  of the responses of the high school participants 
proved to be statistically significant in association with institution 
size. These. included the following differences among the four high 
school size classifications : 
1 .  More subj ects from the two wallest size classifications 
than expected under the hypothetical situation of 
statistical independence sewed a major part of their 
wardrobes. 
2 .  Subj ects from the two largest size classifications 
tended to shop for clothes more frequently than 
those from the smaller high schools. 
3. Subj ects from the two smallest size classifications 
bought clothing items more often from department stores 
and mail-order catalogs than was anticipated. They 
also did less shopping in specialty stores than did 
subj ects from the larger high schools. 
4 . Subj ects from the largest high schools bought the 
majority of their clothes in their hometowns, whereas 
subj ects from the smallest high schools bought them 
in another town or city in the state . 
5. In order to learn the fashion trends and what clothing 
was available, more subj ects from the smaller high 
schools than expected often looked at mail-order cata­
logs and always looked at pattern books. Fewer went 
to fashion shows or purchased clothing that had been 
modeled at fashion shows than did those from the 
larger high schools. 
6. Before buying clothes, more subjects from tae two 
smaller size classifications reported that they 
always talked to their mothers about clothing needs. 
?. The general pattern was for subjects from the two 
largest size classifications to buy more expensive 
articles of clothing than did those from the smaller 
classifications. They also estimated larger annual 
clothing expenditures. 
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8 .  More high school subjects from the larger size 
classifications than expected always tried on innerwear 
garments and accessories before deciding whether or 
not to buy them, whereas more subj ects from the 
smaller high schools than expected said they never 
did so. 
9. Subjects frem the two smallest size classifications 
indicated shopping less often with a girl friend or 
a boy friend, and more often with their mothers or 
fathers than those from_the larger high schools. 
10. High school subjects from the smaller high schoels 
most often considered their mothers • opinions before 
deciding which particular article of clothing to 
buy. Subjects from the larger high schools were 
more likely to consider their girl friends ' opinions 
rather than their mothers • opinions. 
11. More subj ects from the larger high schools than ex­
pected used some .form of credit to pay for their 
clothing purchase:,. Subj ects from the smaller k:igh 
schools usually paid cash. 
Only 12 of a possible 111 responses in regard to the specific 
clothing buying practices of participants from the two college size 
classifications proved to be statistically different. Findings in­
cluded the following : 
1. Although the largest number in both groups seldom shopped 
in discount stores, more subjects from the smaller 
colleges than the larger colleges sometimes did so. 
2 .  A larger number of subjects than expected from the 
smaller colleges bought sweaters from mail-order 
catalogs. 
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3 • Subjects from the larger colleges spent sign:ii'icantly 
higher amounts for summer dresses and school shoes. 
4. Subjects from the smaller colleges owned larger 
numbers of hand-knit sweaters. 
5. A larger number of subjects from the smaller colleges 
than e:x;pected indicated that they had difficulty 
finding garments that were becoming to their personal 
coloring. 
The following statistical differences were among those £ound 
between the clothing buying practices of the total high school and 
total college groups : 
1 .  The high school group tended to buy clothes more 
often than the college group. 
2 .  The total college group _shopped more o.t'ten than ex­
pected in specialty stores, whereas the high school 
group shopped more often in department stores, dis­
count stores, and from mail-order catalogs. 
3 .  College subjects tended to shop in larger towns. 
More high school subjects than expected shopped in 
towns with less than five stores that carried womens ' 
ready-to-wear. 
4 .  More high school subjects than college subjects said 
their parents often obj ected to their clothing pur­
chases. 
5. The college group had a higher proportion of subjects 
who always planned their wardrobes, whereas the nigh 
school group had a higher proportion of subjects who 
never did so. 
6. In order to learn the fashion trends and what clothing 
was available, more high · school subjects than expected 
�rten looked at fashion magazines; whereas more college 
subjects than expected often looked at newspaper ad­
vertisements. Although the largest number of subjects 
in both groups often browsed in clothing stores, the 
high school group had a higher proportion of subjects 
that always did so . 
7. High school subjects were alao more likely to lOGk 
at mail-order catalogs than college subjects, · but 
less likely to go to fashion shows. 
8. More high school subjects said they always talked 
to their mothers regarding their clothing needs. 
This group also had a higher number of subjects 
than expected who always talked with their friends 
about clothing. 
9. College subjects tended to spend more for their 
clothing items than did high school subjects. 
10. College subjects estimated higher total clothing 
expenditures for the previous year than did high 
school subjects. 
11. College subjects also mmed larger numbers of 
ready-to-wear clothing items than did high school 
subjects. 
12. More college subjects than expected had a general 
idea or knew exactly what they wanted when they 
went shopping for clothes .  High school subjects, 
however, tended to have only a vague idea or no 
idea of what they wanted to purchase. 
l3 • When shopping for clothes , the largest number of 
college subjects said they always tried on inner­
wear garments, whereas the largest number of high 
school subjects said they never tried them on. 
14. A higher proportion of the total college group 
often or always read clothing labels. 
15. College subjects were less likely to ask · for the 
salesclerk ' s  advice when shopping for clothes. 
16. College subjects were more likely than high school 
subjects to examine the construction of garments. 
17. High school subjects were found to shop more often 
with their mothers than did the college subjects. 
On the other hand, more college subjects than ex­
pected shopped for clothes by themselves, vi th a 
girl friend, or with a boy friend. 
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18 . When asked whose opinion they most frequently con­
sidered when deciding which particular article or 
clothing to buy, more college subjects reported 
considering a girl friend ' s  opinion; whereas more 
high school subj ects considered their mothers ' 
opinions. 
19. More high school subj ects used lay-away plans or 
family charge accounts for their clothing purchues. 
20. A comparison of quantity versus quality judgments 
by respondents revealed that high school subjects 
were more interested in quantity, college subjects 
more interested in quality of garments . 
21. When ranking the garment attributes they thought 
were most important in the selection of a winter 
dress, two of the five factors revealed. signifi­
cant differences between the total high school and 
total college groups. Specifically, 1 1 color1 1  was 
ranked second in import@.nce by the largest mxmber 
of college subj ects, but third in importance by the 
largest number of high school subj ects .  High school 
subj ects tended to rank "price" higher than did 
college subjects. 
Similarities found in the clothing buying practices of 
both age groups included the folloving :  
1. The general pattern of all subjects was to shop in 
one-fourth to one-half of the available stores. 
2 .  Subj ects from both groups often noticed what their 
friends were wearing, went window shopping, and 
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looked at pattern books in order to learn the fashion 
trends and what clothing was available. Tkey sometimes 
noticed what people on television were wearing, but 
seldom listened to radio advertisements . 
3 • They seldom purchased clothing that had been adver­
tised in fashion magazines or modeled at fashion shows. 
4. They sometimes bought clothing that was similar to what 
their friends were wearing. 
5. The largest number of high school and college subjects 
reported always paying cash for clothing purchases . 
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6. The majority of both groups spent twenty-five per cent 
or less of their total clothing budgets on sewing 
materials. 
7. They sometimes tried on accessories before deciding 
whether or not to buy them. 
8. The general order of ranking by all subjects was the 
same for three of the garment attributes considered 
when selecting a winter dress. They tended to rank 
1 1 stylen first, "fiber content" fourth, and 1 1weave of 
fabricn fifth. 
9. The most frequent order of ranking the components o:t 
satisfaction of a winter dress was as follows: 1 1fit 1 1 , 
1 1becomingness 1 1 , t t com..fort 1 1 , "suitability for occasion" , 
and 1 1ada.ptability to other items in the wardrobe". 
Conclusions 
The following conclusions c--oncerning the hypotheses can be 
drawn from the investigation. 
Hypothesis I: The clothing buying practices of high school 
junior girls are independent of the size of institution which they 
attend. 
Over half of the high school participants ' responses were 
found to be statistically significant in association with institution 
size--79 per cent of which were highly significant. Therefore, 
Hypothesis I was rej ected. It was concluded that the clothing 
buying practices of high school junior girls are related to the size 
of institution which they attend. 
Hypothesis II: The clothing buying practices o� college 
junior women are independent 0£ the size of institution which they 
attend. 
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Only 12 of the 111 responses of the college participants were 
found to be statistically significant in association with institution 
size. It was concluded that there was insufficient basis for re­
jection. Therefore, Hypothesis II was accepted. 
Hy-pothesis III : There are no significant differences between 
the clothing buying practices of high school j unior girls and college 
junior women. 
It was found through chi square analysis that responses of the 
total high school and total college groups were significantly different 
for 69 of the 111 responses to the questionnaire. Null Hypothesis 
III was thus rejected. It was coll:_cluded that the majority of the 
clothing buying practices of eollege women do differ from those of 
high school girls. 
Recommendations 
The recommendations will be of three types : 1) uses of the 
present study, 2) recommendations for improvement, and 3) recommenda­
tions for further study. 
Uses of the Present Study 
It is hoped that the present study will be useful to clothing 
teachers on both the high school and college levels who are interested 
in understanding differences in the clothing buying practices of young 
adult women. 
Findings relative to types of stores shopped in, prices 
usually paid for specific clothing items, and influences on 
selections should also be of value to retailers and advertisers 
interested in high school and college women as consumers . 
Portions of the questionnaire may be of interest to other 
investigators of clothing buying practices. 
Recommendations for Improvement 
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Steps to shorten and improve the questionnaire on clothing 
buying practices are recommended by the writer. Grouping the 
questions into related areas and scoring these as units or focusing 
on fewer areas would be advantageous. 
In addition, finding some way to get a random samplillg of 
college subj ects needs to be devised. Perhaps the only way this 
could be accomplished would be to require each student to par­
ticipate in a research project-either as a control or as a subject­
at least once during his college career. 
Reconunendations for Further Study 
A lthough this study focused on institution size as a variable, 
it is recommended that additional statistical analysis be made on 
the present data in association with other background factors col­
lected such as family size, income of family, education level of 
parents, or degree of social participation. These factors were not 
controlled for the sample and may have influenced the findings of 
�l 
the study. In either event, it would be interesting to discover 
which of the background factors has the most influence on a girl ' s  
clothing buying practices. 
Since few significant differences were found between the 
college participants in association with institution size, it is 
questionable whether this variable was a valid one for this age 
group. Size of institution, in this case, is not positively corre­
lated with community size as is usually the ease with size of high 
school. It is possible that the size of high school which they 
attended--and the related size of home community--may still be 
exerting more influence on the pre�ent clothing buying practices 
of college women than the size of institution which they are presently 
attending. It would be interesting , therefore, to conduct a similar 
study on college subjects and analyze the findings in association 
with size of high school attended rather than college size. 
Whenever it was possible to do so without the participants 
being aware of it , names of the high school subjects were obtained 
and identified with their questionnaire schedule numbers. A final 
recommendation would involve a follow-up study on these subjects 
when they are j uniors enrolled in one of the colleges or universities 
of South Dakota. Comparisons could then be made with their previous 
responses to the questionnaire to determine whether or not major 
changes had taken place during those four years. 
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INSTRUCTION SHEET 
WHAT THIS IS ALL ABOUT 
South Dakota State University is conducting a survey of the 
clothing buying practices of young women in South Dakota. 
You can help us best by answering the following questions as 
carefully and honestly as you can . If there is something you do not 
understand, ask questions. 
No one you know will see what you have written. The information 
that you give will in no way be related to you as an individual; it 
will, instead, be analyzed in a statistical manner only. 
INSTRUCTIONS 
Four questions ask that you rank your choices; these contain 
additional instructions. In the few cases where you are asked to write 
out your answer , space is provided for you to- do so. All the other 
questions can be answered by placing a check mark (v) in front of 
the .Q!!!: answer that you select. 
It is very important that you answer all the questions. 
EXPIANA TION 
Please note that this questionnaire deals primarily with ready­
to-wear apparel including outerwear garments ( blouses, sweaters, 
skirts, dresses, coats , etc . ) ,  innerwear garments ( bras,  girdles, 
hoisery, etc . )  and accessories ( shoes , purses, hats , gloves,  j ewelry, 
etc . ) .  When a question does apply to or include clothes that you 
have sewn yourself , this will be specifically pointed out. Other­
wise , the terms " clothing" and " clothes" should be understood as 
meaning only those that are purchased ready-to-wea�. 
REMEMBER 
This is not a test. There are no right or wrong answers. We 
would like to know 'What your opinions and practices are, realizing 
that different people will have different ways of doing things. 
Survey conducted by: Mrs. Linda Clifford, Graduate Assistant 
Department of Textiles and Clothing 
South Dakota State University 
Brookings, South Dakota 
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BACKGROUND INFORMATION QUESTIONS 
Age : 
Major : a 5 e 'f­
Marital Status : 
( a )  Single 
:it'(b) Married 
Name of high school that you attended: b_�..,._S __ \:\ ________ _ 
City, State : f c ,C \< + () {\_  
What is the size of your family? ( Include all living members:  
parents, brothers, sisters and yourself). 
(a )  Two 
- (b) Three 
- (c) Four 
- (d) Five 
= ( e) Six 
How far did your father go in school? 
( a ) Some grade school 
7(b) Completed grade school 
_ ( c) Some .high school 
_ ( d )  Graduated from high school 
_ ( e) Vocational training 
How far did your mother go in school? 
_ ( a) Some grade school 
_ (b) Completed grade school 
c) Some high school 
(d) Graduated from high school 
( e ) Vocational training 
aOrnitted on high school fonn 
v(r) 
= (g) 
. ( h )  
= ( i) 
( f) 
= ( g) 
- ( h) 
-
( i) 
Seven 
Eight 
Nine 
Ten or more 
Some college 
Graduated from 
college ( Bachelor' s 
degree) 
Completed Master ' s  
degree 
Completed Doctor ' s  
degree 
( f) Some college 
= (g) ·Graduated from 
- ( h )  
- ( i) 
college ( Bachelor ' s  
degree) 
Completed Master ' s  
degree 
Completed Doctor ' s  
degree 
hrhe phrase " that you attended" was replaced by 11 that you are attending" 
on the high school form. 
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What does your father do for a living? (Give a brief description of 
his job) : 
What does your mother do for a living? (Give a brief description of 
her job) : 
Who contributes most to the financial support of your family? 
( a) Your father 
(b) Your mother 
- (c) Your father and mother contribute equal amounts 
= ( d) Someone else ( please specify) : __________ _ 
Indicate your parents • annual net income as closely as possible by 
checking the appropriate category below. (Even if you have no idea 
what it is, make a guess) : 
( a )  Under �P3 , 000 
(b )  Between $3,000 and $6, 000 
(c) Between $6,000 and $10,000 
(d) Between $10,000 and $20,000 
( e) Over $20,000 
Is your answer to the above question: 
( a) A guess 
= ( b) An accurate estimate 
To how many organizations both on and off 
( a) None 
( b) One 
- (c) Two 
= ( d) Three 
a 
campus do you belong? 
( e ) Four 
(f ) · Five 
- (g) Six 
= ( h) Seven 
How many offices do you presently hold in these organizations? 
(a) None ( d) Three 
- (b) One - ( e) Four 
= (c) Two ( f ) Five or more 
So.rhe phrase "both on and off campus" was replaced by " in school and 
out of schocl 1 1 on the high school form. 
QUESTIONNAIRE 
1 .  Do you receive money from your parents o r  guardians for general 
spendi�? 
_ (a Receive money as needed--no regular time interval 
_ ( b )  Receive a general allowance each week 
_ ( c) Receive a general allowance each month 
_ ( d) Receive a general allowance each semester 
_ ( e )  Receive no. money for general spending 
2 .  Approximately how much money do you receive each month for 
general spending? 
( a )  $4. 99 or less 
- (b) $5 .00 to $9 .99 
- ( c) $10 .00 to $19 . 99 
- (d) $20.00 to $29 .99 
= { e )  $30 .00 to $39 .99 
( f )  $40 .00 to $49 .99 
- {g) $50 .00 to $69 .99 
- (h) $70 .00 or more 
= {i )  Receive no money :for 
general spending 
3 • What percentage of this general allowance· do you usually spend 
on clothes? 
(a)  0% to 25% 
- ( b )  26% to 50% 
- ( c) 51% to 75% 
- (d) 76% to 100% 
= ( e ) Receive no money for general spending 
4 . Do your parents or guardians give you money specifically for 
clothes? ( That is , in addition to or instead of a general 
allowance) : 
( a )  Never 
- ( b )  Seldom 
- ( c )  Sometimes 
- ( d) Often 
= ( e ) Always 
5 .  How much part-time work are you presently doing for which you 
receive money? 
( a) Work several hours during the month ( but not every week) 
- (b) Work several hours during the week ( but not every day) 
- ( c )  Work several hours each day 
= ( d )  No part-time work 
6 . Approximately how much money do you earn each month from part-time 
work? 
( a) $4.99 or less 
- (b)  $5 .00 to $9 . 99 
- ( c ) $10 .00 to $19 . 99 
- ( d) $20 . 00  to $29 . 99 
= ( e ) $30 .00 to $39 . 99 
( f) $40 . 00 to $49 . 99 
- ( g )  $50 .00 to $69 .99 
- (h)  $70 .00 or more 
= ( i) No part-time work 
7 .  What percentage of these earnings do you usually spend on clothes? 
(a)  0% to 25% 
- (b) 26% to 50% 
( c) 51% to 75% 
(d)  76% to 100% 
( e )  No part-time work 
8 .  What do you consider to  be  your major source of money for clothes? 
_ (a)  General allowance from parents 
_ (b)  Specific clothing money from parents 
_ ( c) Part-time earnings during school year 
_ ( d) Sunnner earnings 
_ (e )  Gifts of money other than (a)  or (b) 
_ (f)  other ( please specify) : _____________ _ 
9 . Although this questionnaire deals primarily with ready-to-wear 
apparel, which do you consider to be your major source of clothing? 
_ (a) Ready-to-wear clothing that you purchase 
_ (b) Fabrics and Patterns that you purchase 
_ ( c) Gifts of ready-to-wear clothing 
(d) Gi.:f'ts of fabrics 
= {e )  Used clothing : handed down or purchased 
_ (f)  Approxi.mately equal amounts of (a) and ( b) 
10 . About how often do you buy clothes? 
_ (a) Once a year _ (d) Once a month 
_ ( b) Four times a year _ ( e) Twice a month 
_ ( c) Every other month _ (f) Once a week 
11 . When do you buy the majority of your clothes? 
_ (a) As needed to replace worn-out garments 
_ (b )  As needed for specific occasions thro�hout the year 
(holidays, special events , dates, etc. ) 
_ (c) At the beginning of the spring/summer season (March, 
April, :May) 
_ ( d) At the beginning of the fall/winter season (Aug., Sept • ., 
Oct . )  
( e) At sales following the major seasons 
= (f )  No specilic time; whenever you find something that you like 
12.  Do you buy clothing in department stores? (That is, in stores that 
carry a wide variety of merchandise including clothing for all 
members of the family, household linens, etc . ) :  
(a)  Never = ( b) Seldom 
_ ( c) Sometimes 
_ ( d) Often 
_ (f)  Always 
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13 . Do you buy clothing in discount stores? ( That is, in stores that 
also carry a wiae variety of merchandise but put more emphasis 
on discount prices) :  
( a) Never 
- (b) Seldom 
- ( c) Sometimes 
- (d) Often 
= (e)  Always 
14. Do you buy clothing from mail-order catalogs? 
( a) Never 
- ( b) Seldom 
- ( c) Sometimes 
- ( d) Often 
= ( e )  Always 
15. Do you buy clothing in specialty stores? (That is, in stores 
that sell only clothing or specific types of clothing) :  
( a) Never 
- (b) Seldom 
- ( c) Sometimes 
-. (d)  Often 
= (e)  Always 
16 . Where did you last buy the following? Check one type of store 
for each itsn OR check the last column if you haven ' t  purchased. 
that type of clothing recently or made your own: 
(a)  Swmner slacks 
( b) Summer dress 
( c ) Blouse 
( d) Sweater 
( e )  Winter skirt 
( f) Winter dress 
( g) Winter coat 
( h) School shoes 
(i) Purse 
( j ) Bra 
(k)  Hosiery 
( 1) Earrings 
DEPART-
MENT 
DIS-- MAIL- DON' T  
COUNT ORDER SPECIALTY BUY 
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13 . Do you buy clothing in discount stores? ( That is, in stores that 
also carry a wide variety of merchandise but put more emphasis 
on discount prices) :  
(a )  Never 
- ( b) Seldom 
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- ( d) Often 
= ( e) Always 
J.4. Do you buy cloth;i.ng from mail-order catalogs? 
(a) Never 
- ( b) Seldom 
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15 . Do you buy clothing in specialty stores? (That is, in stores 
that sell only clothing or specific types of clothing):  
( a) Never 
- (b) Seldom 
- ( c )  Sometimes 
-. (d)  Often 
= ( e )  Always 
16 . Where did you last buy the following? Check one type of store 
for each itElll OR check the last column if you haven ' t  purchased 
that type of · clothing recently or made your own: 
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( b) Summer dress 
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( g) Winter coat 
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DEPART-
MENT 
DIS- MAIL- DON 1 T 
COUNT ORDER SPECIALTY BUY 
17. Where do you buy the majority of your clothes? (Give name of 
city and State in addition to checking your answer):  
( a )  In your hometown (in South Dakota): 
( b )  In your hometown ( out-of-state) : 
_ ( c ) In another South Dakota city: 
_ ( d) In another out-of-state city: 
18. Approximately how many stores in the town that you indicated 
above carry girls' and women ' s  clothing? 
( a) Less than 5 
- (b) Between 5 and 10 
- (c) Between 11 and 20 
- ( d)  Between 21 and 50 
- (e) More than 50 
- (f) No idea as to how many carry girls' and women • s clothing 
19. Of these stores available , i� how many of them do you regularly 
shop for clothes? 
(a)  One-fourth or fewer of them 
(b )  Half of them 
- ( c) Three-fourths of them 
= ( d) All of them 
20. Are you presently buying most of your clothes: a 
(a )  For use in college ( classes, dates, etc. ) 
- (b)  For use after graduation from college { career , marriage ,  
- etc. ) 
_ ( c) For (a )  and (b) equally 
21. Do your parents ever object to clothing purchases that you make? 
( a) Never 
(b) Seldom 
( c )  Sometimes 
(d) Often 
(e) Always 
aResponses on the high school form were : 
(a )  For use in high school (classes, dates, etc. ) 
( b) For use after graduation from high school ( college,  
marriage,  j ob)  
(c )  For (a) and (b )  equally 
22 . Do you do any type of wardrobe planning before buying your 
clothes? 
( a) Never 
- ( b) Seldom 
- ( c )  Sometimes 
- ( d) Often 
= (e )  Always 
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23 • If so, please explain briefly what you do: ----------
24. In order to learn the fashion trends and what clothing is 
available, how frequently d 
( a) Look at newspaper 
advertisements? 
( b) Look at fashion 
magazines? 
(c) Look at pattern 
books? 
( d) Look at mail-order 
catalogs? 
( e ) Listen to radio 
advertisements? 
( f) Notice what people on 
TV are wearing? 
{g)  Notice what your 
friends are wearing? 
( h) Go to fashion shows? 
( i ) Go window shopping? 
( j )  Browse in clothing 
stores? 
0 YOU : 
NEVER SELDCM SOMETIMES OFI'EN ALWAYS 
-
25 . Before buying clothes , do you talk to your mother about clothing 
needs? 
( a) Never 
- (b)  Seldom 
- (c)  Sometimes 
- ( d) Often 
= ( e) Always 
26 . Do you talk with your friends about clothes? 
( a) Never 
- ( b) Seldom 
- ( c) Sometimes 
- (d) Often 
= ( e) Always 
U.6 
27 . Do you ever purchase clothing advertised in fashion magazines? 
( a) Never 
- (b)  Seldom 
- (c)  Sometimes 
- ( d) Often 
= (e )  Always 
28 . Do you ever purchase clothing that you saw modeled at a fashion 
show? 
( a) Never 
- (b)  Seldom 
- ( c) Somet:imes 
- ( d) Often 
= (e )  Always 
29. Do you ever purchase clothing that is similar to what your 
friends are wearing? 
( a) Never 
- (b)  Seldom 
- (c) Sometimes 
- ( d )  Often 
= (e )  Always 
30 . How much do you usually pay for each of the following types of 
clothing? (Estimate a price OR check (v) the Never Buy 
column where applicable) : 
( a) Sunnner olacks 
(b )  Summer dress 
( c) Blouse 
( d ) Sweater 
( e )  Winter skirt 
(f)  Winter dress 
( g) Winter coat 
( h )  School shoes 
( i )  Purse 
( j )  Bra 
( k) Hosiery 
( 1) Earrings 
ESTIMATED PRICE or NEVER BUY 
147 
31. Approximately how many of each type of clothing do you presently 
own? (Estimate the number of each that were purchased ready--to­
wear and/or sewn at home): 
(a) Summer slacks 
( b) Surmner dresses 
( c) Blouses 
( d) Sweaters 
( e )  Winter skirts 
( f)  Winter dresses . 
( g) Winter coats 
( h) School shoes 
( i )  Purses 
( j )  Bras 
( k) Hosiery 
( 1) Earrings 
PURCHASED R-T-W and/or 
f:� 
( o) 
( p) 
( q) 
(r) 
( s ) 
SEWN AT H<J.1E 
32 . When shopping for clothes, do you usually: 
_ ( a) Have no idea what you want to buy until you find it? 
_ ( b) Have a vague idea as to what you �ant to buy? 
_· ( e )  Have a general idea as to what you want to buy? 
_ ( d) Know exactly what you want to buy? 
33 . Do you try on innerwear garments ( bras, girdles, slips, etc. ) 
before deciding whether or not to buy them? 
( a) Never 
- ( b) Seldom 
- ( c) Sometimes 
- ( d) Often 
= ( e )  Always 
34. Do you try on outerwear gannents ( blouses , skirts, sweaters, 
coats, etc. ) before deciding whether or not to buy them? 
(a)  Never 
- ( b) Seldom 
- ( c ) Sometimes 
-.- ( d) Often 
= ( e ) Always 
35 . Do you try on accessories {gloves , hats, purses, belts, etc. ) 
with a gannent that you intend to wear them with before deciding 
whether or not to buy them? 
( a) Never 
- ( b )  Seldom 
- ( c ) Sometimes 
- ( d) Often 
= ( e ) Always 
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36. Do you read labels on gannents ( in addition to the price tag) 
before deciding whether or not to buy them? 
(a) Never 
= ( b )  Seldom 
( c )  Sometimes 
= { d) Often 
_ ( e) Always 
37 . Specifically, what information do you look for on clothing 
labels? RANK the following using the numbers 1 through 4, 
with 1 being the information that you look for first :  
(a)  Brand name 
(b )  Fiber content 
- (c) Care recommended 
= ( d) Special finishes 
38. When shopping for clothes, do you ask for the salesclerk ' s  advice? 
( a) Never 
(b )  Seldom 
(c)  Sometimes 
( d )  Often 
( e ) Always 
39 . When shopping for clothes , do you examine the construction of 
garments before deciding whether or not to buy them? 
( a) Never 
(b )  Seldom 
(c)  Sometimes 
(d )  Often 
( e )  Always 
40 . Do you ever have difficulty finding garments that fit properly? 
( a) Never 
( b )  Seldom 
( c )  Sometimes 
( d) Often 
{ e )  Always 
41 . Do you ever have difficulty finding gannents that are becoming 
to your personal coloring (hair and/or skin) ? 
( a) Never 
- ( b) Seldom 
( c )  Sometimes 
- ( d) Often 
= { e ) Always 
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42. Do you ever have difficulty finding gannents that are becoming 
in style? 
( a) Never 
- ( b) Seldom 
- ( c) Sometimes 
- ( d )  Often 
= ( e ) Always 
43 . How of'ten do you shop for clothes with : ___ ___,;,...;;.._ __________ _ 
(a)  A girl friend? 
( b) A boy friend? 
( c) Your mother? 
( d) Your father? 
( e) Your sister? 
( f) No one (by yourself) ?  
( g) Someone else? 
( please specify): 
NEVER SELDOM SOMETIMES OFTEN ALWAYS 
44 . Whose opinion, other than your own, do you most frequently 
consider when you are deciding which particular article of 
clothing to buy? 
_ ( a )  Your girl friend ' s  
_ ( b) Your boy friend ' s  
( c) Your mother' s 
- ( d) Your father ' s  
- ( e) Your sister ' s  
= (f )  The salesclerk ' s  
45. Which method do you use to pay for your clothing purchases? 
_ ( a) Always cash 
_ ( b) Usually cash 
( c ) Sometimes cash; sometimes credit 
= ( d) Usually credit 
_ ( e) Always credit 
46. When credit is used for clothing purchases, which type are you 
most likely to use? 
--(a) Family 30-day charge account (due at end of month) 
- ( b) Personal 30-day charge account { due at end of month) 
= ( c) Family revolving charge account (monthly payments on 
balance 
( d) Personal revolving charge account (D1'>nthly p�ents 
- on balance) 
( e ) Lay-away plan 
= ( f) Never use credit 
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52. Again RANK from 1 through 5 the following factors in order of 
importance to you when selecting a winter dress: 
( a) Suitability for occasion (s ) 
( b )  Comfort of the dress 
(c )  Becomingness of the dress 
( d )  Fit of the dress 
( e )  Adaptability to other clothes and/or accessories in 
your wardrobe 
53. Finally RANK from 1 through 3 the following factors in order 
of importance to you when selecting a winter dress: 
( a) Durability of fabric 
( b) Amount and kind of care required to keep dress looking 
its best 
( c) Properties contributing to appearance while wearing 
and after several wearings and cleanings ( color fastness, 
wrinkle resistance , etc.) 
54 . Indicate the level or levels at which you had coursework related 
to selecting and buying clothes: a 
( a )  Junior high school home economics only 
( b )  Senior high school home economics only 
( c )  Junior and Senior high school home economics 
( d )  College courses only 
( e )  Junior high school home economics and college courses 
( f) Senior high school home economics and college courses 
( g )  Junior high school home economics, Senior high school 
home economics , and college courses 
(h )  No related coursework 
55 . How helpful have these courses been in actually selecting and 
� your clothes? 
(a )  Of little or no help 
- (b)  Of some help 
- (c)  Very helpful 
= ( d )  No related coursework 
56. Please explain your answer to the previous question. That is, 
specifically how was a course able to help you make wiser clothing 
purchases OR how did it fail to do so. ( If you had no related 
coursework-,-omit this question. ) 
aResponses ( d ) , ( e ) , ( f ) , and (g )  omitted on high school form. 
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47 . In thinking over your purchases of all clothing ( ready-to-wear 
and �) for the previous year,  what do you estimate the 
amount that you spent to be? 
(a)  Less than $75 
- (b) $75 to $150 
- ( c ) $150 to $225 
- ( d) $225 to $300 
= ( e )  $300 to $375 
_ (f )  $375 or more 
48 .  What proportion of the above amount do you estimate was spent 
for patterns and fabrics? 
( a.) 0% to 25% 
- (b)  26% to 50% 
- ( c ) 51% to 75% 
= (d)  76% to 100% 
49 . If you had a. low clothing budget, would you buy: 
_ ( a) Fewer items of relatively more expensive clothes? 
_ ( b )  More items of relatively less expensive clothes? 
_ ( c) A few relatively expensive clothes supplemented with 
a majority of less expensive clothes? 
_ ( d) Clothes on sale , whenever possible? 
_ { e ) Fabrics and patterns to make your own clothes? 
50 . Assume that you had satisfactory shoes to wear with a new garment 
or garments. If you had $3 5 to spend on a "dress" outfit, 
would you be most likely to: 
_ (a) Buy a $35 outfit and use the accessories that you had 
_ (b)  Buy a $25 outfit and $10 worth of accessories 
_ ( c) Buy a �20 outfit and save the rest for another outfit 
( d )  Buy two $17. 50 outfits 
- (e)  Buy three $10 outfits 
( f )  Sew an outfit yourself , buy $10-15 worth of accessories, 
and save any money left over for another outfit 
{g ) Other : __________________ _ 
51 . RANK the following factors in order of importance to you when 
selecting a winter dress . (Use the numbers 1 through 5 ;  don ' t  
give any two the same rank) : . 
( a )  Color 
( b )  Fiber content 
( c) Weave of fabric 
( d )  Price 
( e) Style 
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57 . How helpful has 4-H experience been in actually selecting and 
buying your clothes? 
_ (a)  Of little or no help 
_ ( b) Of some help 
_ ( c) Very helpful 
_ ( d) No 4-H experience 
58 . Again, explain your answer to the previous question : 
59 . Through whom did you receive your best understanding about the 
specific aspect of buying ready-to-wear clothes and accessoriee? 
(a)  Your mother 
= ( b )  A high school home economics teacher 
_ ( c) A college clothing teachez-8-
( d) A 4-H leader 
( e )  Someone else ( please specify) : 
= ( f )  No one 
-----------
THANK YOU VERY MUCH FOR PARTICIPATING IN THIS RESEARCH 
B.omitted on high school fonn . 
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COPIES OF LETTERS 
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LETTER SENT TO HIGH SCHOOL ADMINISTRATCES. 
COLLEGE OF AGRICULTURE AND BIOLOGICAL SCIENCES 
SOUTH DA KOT A ST A TE UNIVERSITY . Brookings, South Dakota 57006 
AGRICULTURAL EXPERIMl:: S T  STATION 
Dt: rART M E S T  OF HO M le: ECONOMICS 
Arra Code MH, f'lumr f, 1)! -f, / I /  
Food and N111ritio11 Erl. 3/f/ Tcx1i/,·,. ,.V! 
August 30 , 1967 
The Agricultural Experiment Station in cooperation with the Marketing Re­
search Division of the U . S . D . A .  is conducting a survey of the clothing ruying 
practices of young women in South Dakota. This research is the first in a 
series of projects in this area being carried out by the College or Home Economics 
at South Dakota State University. It is believed that our findings will be 
beneficial to various educators and extension agents throughout the state . 
Your school has been selected as one of 33 high schools and 5 colleges and 
universities to participate in this state-wide survey. Would it be possible 
for me to administer a questionnaire on the l:::uying· of ready-to-wear clothing to 
-=-�----..----------------..;.._--- junior girls in your high school? 
I have enclosed a copy of the pilot study questionnaire for your inspection ; the 
forms used this fall will contain a few more minor revisions . It takes the 
girls approximately 40 minutes to fill them out.  
Since I will be helping with your College Day Program on 
, I could arrange to visit your high school �f�o_r_o_n_e_o_r_t,,...w_o ___ 
-c-=-1-a_s_s_p_e_r
.,..
i-o'""d_s__,..t
,,...
h-e-morning of that same day to administer the questionnaires . If 
this is not convenient , would you kindly suggest several alternate dates after 
November 17th? · 
You may wish to set this up differently in your particular situation ; how­
ever , as a suggestion , one method that worked out especially well for the pilot 
study was to carry out the administration of the questionnaires through the 
American History classes . This had the advantage of sampling a portion of the 
junior girls without singling out the home economics students . 
May I hear from you as soon as possible so that other arrangements can be 
made in the event that you are unable to participate? Your cooperation in 
this research would , of course , be greatly appreciated. 
Enclosure 
Sincerely yours , 
Mrs . Linda Clifford 
Graduate Research Assistant 
Department of Textiles and Clothing 
IIESIDt:1-iT IS�TIIUC:TIOS - AC:IHCl"LTl'RAI. EXPERl:<l!t::'1/T STATU>S - C:OOPEIIATl\'E EXTESSIO!I. SER\'IC-E 
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FOLLOW-UP LETTER SENT TO HIGH SCHOOL ADMINISTRATmS 
COLLEGE OF AGRICULTURE AND BIOLOGICAL SCIENCES 
• 
AGIIICUL TUIIAL F X P EIIIM EST STATION 
DErAIITMEST OF HOMi,; ECONOMICS 
SOUTH DA KOT A ST ATE UNIVERSITY . Brooking1, South Dakota 57006 
Area Code 605, Phone r,92 .r,1 I I 
Food and N11tritio11 Ext. 381 TrxtilN 381 
September 27 , 1967 
It is possible that my letter of August )0th did not reach you , or perhaps 
you simply were too busy at that time to reply. In either case , I am re­
peating the information that was presented to you at that time. If you have 
already sent correspondence in relation to this project , kindly disregard this 
communication. 
The Agricultural Experiment Station in cooperation with the Marketing Re­
search Division or the U . S . D .A .  is conducting a survey or the clothing buying 
practices or young women in South Dakota . This research is the first of a 
series of projects in this area being carried out by the College of Home Eco­
nomics at South Dakota State University. It is believed that our findings will 
be beneficial to various educators and extension agents throughout the state. 
Your school has been selected a� one of )) high schools and 5 colleges and 
universities to participate in this state-wide survey. Would it be possible for 
me to administer a questionnaire on the buying or ready-to-wear clothing to 
____ junior girls in your high school? I have enclosed a copy of the re­
vised questionnaire for your inspection 1 it takes the girls approximately 40 
minutes to fill it out .  
Since I will b e  helping with the College Day Program at ________ on 
_______ , I could arrange to visit your school 
If this is not convenient , would you kindly suggest s_e_v_e_ra_1=--a-=1�t=-e-rna--:-t-e_,,,d_a,...t_e_s _--..!. 
after November 19th? I will also need to know how many junior girls you have 
enrolled for the 1967-1968 school year. 
You may wish to set this up differently in your particular situation 1 how­
ever , as a suggestion , one method that worked out especially well for the pilot 
study was to carry out the administration of the questionnaires through the 
American History class . This had the advantage of reaching all the junior girls 
without singling out the home economics ones . 
May I hear from you as soon as possible so that other arrangements can be 
made in the event that you are unable to participate? Your cooperation in this 
research would , of course , be greatly appreciated. 
Enclosure 
Sincerely yours , 
Mrs . Linda Clifford 
Graduate Research Assistant 
Department of Textiles and Clothing 
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LETTER OF CONFIRi'i�TION SEN!' TO HIGH SCHOOL ADMINISTRATORS 
COLLEGE OF AG RI CULTURE AND BIOLOGICAL SCIENCES 
• SOUTH DAKOTA ST ATE UNIVERSITY . Brooldngs, South Dakota 57000 
ACIUC ULTUIIAL EXPERIMEl\"T STATION 
DEPARTMENT 01" HOMt: ECONOMICS 
Area Code 60 5,  Pltone f, <Jl -f, I / I 
Food and N111ritio11 Exr. 381 Textiles 3/f! 
October 4 ,  1967 
Thank you tor your reply in which you indicated a willingness to 
have your junior girls participate in our survey of clothing buying 
practices . 
I shall plan to be at your- school by ____ _ on _______ _ 
to administer the questionnaires . 
Ag&in , thank you for your cooperation. 
Sincerely youre , 
Mre .  Linda Clifford 
Graduate Research Aeaistant 
Department of Textiles and Clothing 
RESIDENT INSTRUCTION - AGRICULTURAi. EXPERIMENT STATION - COOPERATl\'E EXTENSION SERVICE 
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LETTER SENT TO DEANS OF WOMEN 
COLLEGE OF AG RI CULTURE AND BIOLOGICAL SCIENCES 
• 
ACIIICtJLTtJIIAL EXPERIME!'iT STATION 
DEPARTME!'iT OF HOM t:  ECONOMICS 
SOUTH DAKOTA STATE UNIVERSITY . Brookings, South Dakota 57006 
Arru Code 60 5, l'honr 692-61  I I 
Food and N11tritio11 Ext. 381 Trxulcs J81 
August JO , 1967 
The Agricultural Experiment Station in cooperation with the Marketing 
Research Division of the U . S . D.A .  is conducting a survey of the clothing buying 
practices of young women 1n South Dakota. This research is the first in a 
series of projects in this area being carried out by the College of Home Economics 
at South Dakota State University. It is believed that our findings will be 
beneficial to various educators and extension agents throughout the state. 
--,--.,.-..,,..,,,�-,----..-- has been selec·ted as one of 5 colleges and universities 
along with 33 high schools to participate in this state-wide survey. Would it 
be possible for me to administer a questionnaire on the buying of ready-to-wear 
clothing to the single junior women of your college? I have enclosed a copy 
of the pilot study questionnaire for your inspection s the forms used this fall 
will contain a few more minor revisions . It takes the girls approxilllately JO 
minutes to fill them out. 
I could arrange to visit your college any afternoon and/or evening between 
September 25th and October 15th. Would you suggest a convenient date? Since 
your registration is probably the second week of September ,  would a list of the 
junior women be available by that time? I am hoping that it will , as I feel 
that the students are not quite so involved then as they will be later on in 
the semester arrl might , therefore,  be more willing to participate. However ,  
if  this is  not possible , would you suggest a date after November 17th , which 
is approximately when I will be done gathering data in the high schools? 
Enclosed , also , is a form that could be used to notify the girls . This 
particular one was used last spring in the pilot study at S . D. s . u. These 
forms could either be sent through your office or I could mail them directly 
from here provided that their addresses were available . Possibly , their replies 
could be returned to your office.  Do you have any other suggestions as  to how 
this might be carried out in your particular situation? 
May I hear from you as soon as possible so that the necessary preparations 
can be made to administer the questionnaires at your college or other arrange­
ments made in the event that you are unable to participate. In addition , if you 
feel that it 110Uld be helpful to discuss this further in person , I would be very 
glad to arrange to do so. Your cooperation in this research would , of course , 
be greatly appreciated. 
Enclosures 
Sincerely yours , 
Mrs . Linda Clifford 
Graduate Research Assistant 
Department of Textiles and Clothing 
RESIDENT INSTRUCTION - ACRICULTtJRAI. EXPERIMENT STATION - COOPERATIVE EXTENSION SERVICE 
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FOLLOW-UP !ETTER SENT TO DEANS OF WOMEN 
COLLEGE OF AGRICULTURE AND BIOLOGICAL SCIENCES 
• 
ACIIICULTUIIAL EXPEIIIMEST STATION 
DEPAIITMEST O F  HOM i,; ECONOMICS 
SOUTH DAKOTA STATE UNIVERSITY . Brookings, South Dakota :17006 
Area Code 60 5. Phone f,IJZ-61 I I 
Food 11nd Nutritio,i Ert. 381 Tertiln ]81 
September 25 , 1967 
Very likely with all the demands of registration, you found your­
self unable to answer my letter of August 30th regarding the clothing 
buying practices survey. Do you know more at this time whether it would 
be posaible to administer theae questionnaires to your single junior girls 
sometime before October 14th? I could arrange .to rlait your Univerait7 
any day except October 5th and October 12th . Would you kindly suggest 
a date? 
It, however , you feel that there would not be enough time to 
adequately set this up by then, I would be glad to schedule a date after 
November 17th . 
In either event , I hope that we can work out a satiafactory 
arrangement . 
Sincerely yours , 
Mrs . Linda Clifford 
Graduate Research Assistant 
Department ot Textile■ and Clothing 
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NOTICE SENT TO SDSU JUNIOR WOMEN 
September 20 , 1967 
Dear Coed: 
A survey of the clothing buying practices of young women is being 
conducted in various - colleges and high schools throughout the state. 
As  one of 225 j unior women on the S.D. S.U. campus selected to partici­
pate in this survey, would you be willing to meet for 30 minutes to 
fill out a questionnaire? 
There will be four sessions held in the Wecota basement: two on 
Tuesday, September 26th, and two on Thursday, September 28th. Please 
check the portion below, indicating when you would be able to meet , 
and return it to your resident ' s  office no later than Monday. 
(Waneta: Mrs. Davies; Wecota, Wecota Annex, and Wenona: Mrs. Berg; 
or Scobey: Mrs. Hunter ) 
I realize that this is a busy time for you, but I think that you will 
find participation in this research of personal interest and value-­
in addition to being a great help to us . 
Sincerely yours, 
Mrs. Linda Clifford 
Graduate Research Assistant 
Department of Textiles and Clothing 
( Tear along this line. ) 
--�------------------------------------------------------------------
5 :00-5 :30 p. m. Tuesday, September 26th 
7 :00-7 :30 p. m. Tuesday, September 26th 
5 :00-5 : 30 p . m. Thursday, September 28th 
7 : 00-7 :30 p .m. Thursday, September 28th 
Not able to meet at any of the above times 
Signed : ___________________ _ 
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NOTICE SENT TO USD JUNIOR WOMEN 
November 27, 1967 
Dear Coed : 
A survey of the clothing buying practices of young women is being 
conducted in various colleges and high schools throughout the state. 
As one of 225 junior women on the U . S. D .  campus selected to partici­
pate in this survey, would you be willing to meet for 30 minutes to 
fill out a questionnaire? 
Rushmore B in the Student Center will be set up for this purpose on 
the afternoons of Tuesday, December 5th , and Wednesday, December 6th. 
You are welcome to come any time between 1 and 5 p.m. on those two 
days--whenever fits best into your particular schedule. Please 
check the portion below indicating which afternoon you would be able 
to meet and return it in the enclosed envelope to Mrs. Pat Nugent by 
Monday. ( Those living on campus: Send replies through the faculty 
exchange mail system--no stamp needed. ) 
I realize that this is a busy time for you, but I think you will find 
participation in this research of personal interest and value--in 
addition to being a great help to me. 
Sincerely yours, 
Mrs. Linda Clifford 
Graduate Research Assistant 
( Tear along this line. ) 
----------------------------------------------------------
---- Tuesday afternoon, December 5th 
---- Wednesday afternoon, December 6th 
Not able to meet on either of these afternoons 
Signed: _____________________ _ 
NOTICE SENT TO GBSC JUNIOR WOMEN 
General Beadle State College 
Madison, South Dakota 
Office of the Dean of Women 
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November 30, 1967 
Dear 
A survey of the clothing buying practices of young women 
is being conducted in various colleges and high schools throughout 
the state . GBSC has been selected as one of the colleges to parti­
cipate in this survey. 
As one of the unmarried junior girls on the GBSC campus , we 
are requesting that you come to the first floor conference room in 
the Trojan Center at 5 p.m .  on Thursday, December 7, 1967. Mrs .  
Linda Clifford from S . D . S .U .  will be there to conduct the survey 
questionnaire . 
Each of the forty-six single junior girls are to be present 
or come into my office by December 5 to present their reason for 
being absent. 
Sincerely yours, 
Thelma I. DeForest 
Dean of Women 
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APPENDIX C 
RESPONSES TO QUESTIONNAIRE 
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Table 1 .  Groups' Responses and Chi Square Analyses for Question 1: 
Group 
HSI 
HSII 
HSIII 
HSIV 
CI 
CII 
THS 
TC 
"How often do you receive money from your parents for 
general spending?" 
ResEonses 
As Each Each Each 
Needed Week Month Semester Never 
56 12 7 0 6 
287 44 17 0 45 30 .23 
56 14 4 0 12 
63 35 9 0 76 
42 3 3 2 24 4.04 
66 5 9 7 25 
462 105 37 0 76 72. 50 
108 8 12 9 49 
p 
.005 
n. s. 
.005 
Table 2 .  Groups ' Responses and Chi Square Analyses for Question 2 :  "Approximately how much 
do you receive each month for general spending?"  
$4 .99 $5 .00 $10.00 
ResEonses 
$20 .00 $30 .00 $40 .00 $50 .00 $70 .00 
or to to to to to to or 
� Group less $9 .99 $19 .99 $29 .99 $39 .99 $49 . 99 $69 .99 more None p 
HSI 25 29 12 2 4 0 1 0 8 
HSII 82 129 74 36 16 2 2 1 50 4l.6o .025 
RSIII 14 28 22 9 3 1 1 0 8 
HSIV 19 24 40 16 3 3 3 0 11 
CI 10 10 10 9 6 3 1 1 23 14. 51 n. s .  
CII 6 13 21 31 6 6 5 0 24 
THS 140 210 1.48. 63 26 6 7 1 77 91 . 61 .005 
TC 16 23 31 40 12 9 6 1 47 
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Table 3. Groups ' Responses and Chi Square Analyses for QuestiQn 3 : 
Group 
HSI 
HSII 
HSIII 
HSIV 
CI 
CII 
THS 
TC 
"What percentage of this general allowance do you usually 
spend on clothes? " 
0% 26% 
Responses 
51% 76% Receive 
to to to to no 
25% 50% 75% 100% Money p 
3 5  19 9 12 6 
148 82 74 37 50 21.82 .05 
32 21 13 10 10 
65 22 19 3 11 
36 10 7 0 21 6 .03 n. s .  
49 30 10 1 22 
280 144 115 62 77 35.88 .005 
85 40 17 1 43 
==============--- =--=--=---=-=----=----=--=----=---=----=----=----=--=--=----=-----=-----=-=--=----=--=----=--=--=----=--
Table 4. Groups ' Responses and Chi Square Analyses for Question 4: 
1 1D0 your parents give you money specifically for clothes? " 
ResEonses 
Group Never Seldom Sometimes Often Always p 
HSI 5 8 44 10 14 
HSII 21 53 197 73 48 9.70 n . s .  
HSIII 6 9 44 18 9 
HSIV 11 9 60 22 18 
CI 12 24 29 6 3 6. 62 n. s .  
CII 20 19 51 14 8 
THS 43 79 345 123 89 46 .68 .005 
TC 32 43 80 20 11 
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Table 5. Groups ' Responses and Chi Square Analyses for Question 5 :  
Group 
HSI 
HSII 
HSIII 
HSIV 
CI 
CII 
THS 
TC 
"How much part-time work are you presently doing for which 
you receive money? " 
Res;eonses 
Work Work Work No Part-
Monthly Weekly Daily time Work p 
15 16 9 . 41 
67 103 35  188 s .03 n. s. 
12 29 6 39 
21 41 9 49 
3 37 25 9 39 .80 .005 
4 31 13 64 
115 189 59 317 41 .48 .005 
7 68 38 73 
Table 6 .  Groups ' Responses and Chi Square Analyses for Question 6 :  1 1Approximately how much 
money do you earn each month from part-time work? 1 1 
Responses 
No 
$4.99 $5 .00 $10 .00 $20 .00 $30.00 $40.00 $50.00 $70.00 Part-
or to to to to to to or time 
x2 Group less $9 .99 $19 .99 $29 .99 $39 .99 $49 .99 $69 .99 more Work p 
HSI 6 14 10 3 4 3 0 1 J+O 
HSII 32 48 43 26 20 10 16 9 189 37 .46 .05 
HSIII 5 10 8 8 2 11 4 1 37 
HSIV 8 16 16 7 5 4 8 7 49 
CI 0 1 4 9 D 9 16 13 9 44.93 .005 
CII 0 1 6 · 8 13 9 8 3 64 
THS 51 88 77 44 31 28 28 18 315 102 .14 .005 
TC 0 2 10 17 26 18 24 16 73 
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Table 7. Groups ' Responses and Chi Square Analyses f<>r Question 7 :  
Group 
HSI 
HSII 
HSIII 
HSIV 
CI 
CII 
THS 
TC 
"What percentage of your part-ti.me earnings d.o you usually 
spend on clothes?"  
0% 26% 
to to 
25% 50% 
14 12 
59 60 
9 20 
20 25 
38 18 
28 10 
102 117 
66 28 
Res;eonses 
51% 76% 
to to 
75% 100% 
10 5 
55 31 
7 13 
19 7 
6 3 
7 3 
91 56 
13 6 
No Part-
time Work 
40 
188 15 .64 n.s .  
37 
49 
9 39 . 19 .005 
64 
314 43 .65 .005 
73 
Table 8. Groups ' Responses and Chi Square Analyses for Question 8 :  
Group 
HSI 
HSII 
HSIII 
HSIV 
CI 
CII 
THS 
TC 
"What do you consider to be your major source of money for 
clothing? 1 • 
Res:eonses 
Specific Part- Gi:rt.s 
General Clothing time Swnmer of 
Allowance Money Earnings Earnings Money p 
7 44 12 10 1 
50 153 74 79 8 23 . 61 .025 
8 26 22 18 2 
19 34 3 5  18 2 
5 9 3 5  21 0 34. 50 .005 
20 21 11 51 1 
84 257 14.3 125 13 49 . 27 .005 
25 30 46 72 1 
Table 9 .  Groups ' Responses and Chi Square Analyses for Question 9: "Which do you consider to 
be your maj or source of clothing?" 
Res:eonses 
R-t-lf' Fabrics Gifts Gifts 
Ready-to and of of Used and a x2-Group Wear Patterns R-t-w Fabrics Clothing Fabrics p 
HSI 31 19 0 1 1 29 
HSII 130 109 2 0 18 133 36 .32 .005 
HSIII 41 16 2 0 0 23 
HSIV 61 21 0 0 3 34 
CI 32 28 1 0 1 12 7 .94 n. s.  
CII 43 30 1 0 0 36 
THS 263 165 4 1 22 219 9 . 54 n.s. 
TC 75 58 2 0 1 48 
aReady-to-wear 
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Table 10 . Groups ' Responses and Chi Square Analyses for Question 10 : 
1 1How often do you buy clothes?" 
Res:eonses 
Once Four Every Once Twice Once 
a times Other a a a 
Group Year a Year Month Month Month Week p 
HSI 1 14 22 28 - 15 1 
HSII 27 56 106 115 70 15 25 .67 .05 
HSIII 2 3 28 23 25 1 
HSIV 6 18 29 32 27 7 
CI 4 17 27 14 11 1 5.87 n. s .  
CII 1 28 40 28 14 0 
THS 36 91 185 198 137 24 27.03 .005 
TC 5 45 67 42 25 1 
Table 11 . Groups ' Responses and Chi Square Analyses for Question ll :  "When do you buy the 
maj ority of your 0lothes? 1 1  
Replace For 
Worn Specific 
Group Garments Occasions 
HSI 4 22 
HSII 35  llO 
HSIII 3 20 
HSIV 6 20 
CI 6 11 
CII 13 22 
THS 48 172 
TC 19 33 
�onses Spr· . Fall/ 
SUD111er Winter 
Season Season 
0 6 
1 74 
1 13 
0 24 
2 12 
2 30 
2 ll7 
4 42 
No 
At Specific 2 Sales Time X p 
3 46 
17 149 25 . 75 .05 
2 39 
4 59 
9 30 8 .04 n. s .  
6 33 
26 293 23 .76 .005 
15 63 
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Table 12. Groups ' Responses and Chi Square Analyses for Question 12:  
"Do you buy clothing in department stores?" 
Res120nses 
Group Never Seldom Sometimes Often Always p 
HSI 1 3 32 39 6 
HSII 5 44 185 130 26 30 . 74 .005 
HSIII 2 15 37 27 1 
HSIV 1 23 57 26 ]3 
CI 0 14 42 14 5 6 .82 n. s .  
CII 1 22 57 30 1 
THS 9 85 311 222 46 14.21 .01 
TC 1 36 99 44 6 
Table 13 . Groups ' Responses and Chi Square Analyses .for Question l3 :  
: 100 you buy clothing in discount stores?" 
ResEonses 
Group Never Seldom Sometimes Often Always p 
HSI 13 37 28 2 0 
HSII 56 136 176 21 3 19 .90 n. s .  
HSIII 14 39 26 3 0 
HSIV 29 43 40 8 0 
CI 19 28 27 1 0 14. 51 .005 
CII 40 56 14 1 0 
THS 112 255 270 34 3 38.11 .005 
TC 59 84 41 2 0 
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Table ]A.. Groups ' Responses and Chi Square Analyses "for Question 14: 
1 1 D0 you buy clothing from mail-order catalegs?" 
Res22nses 
Group Never Seldom Sometimes Often Always p 
HSI 9 17 42 13 0 
HSII 39 128 142 82 l 47 . 25 .005 
HSIII 7 28 30 16 1 
HSIV 29 51 34 6 0 
CI 24 18 25 8 0 4 . 10 D. S .  
CII 30 42 31  8 0 
THS 84 224 248 117 2 34.64 .005 
TC 54 60 56 16 0 
Table 15. Groups ' Responses and Chi Square Analyses for Question 15 : 
HDo you buy clothing in specialty stores? "  
ResEonses 
Group Never Seldom Sometimes Often Always p 
HSI 5 24 36 14 - 2  
HSII 30 98 151 104 9 56 . 73 .005 
HSIII 3 9 31  3 5  4 
HSIV 4 12 41 49 14 
CI 2 11 28 33 1 4.60 n. s .  
CII l 10 36 59 5 
THS 42 143 259 202 29 30. 74 .005 
TC 3 21 64 92 6 
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Table 16 . Groups I Responses and Chi Square Analyses for Question 
16-a : 1 1Where did you last buy summer slacks?" 
Res:eonses 
Depart- Dis- Mail-
ment count order Specialty Don ' t 
x2 Group Store Store Catalog Store Buy 
HSI 41 1 7 6 25 
HSII 123 25 52 62 126 63 .37 
HSIII 42 1 3 22 
HSIV 47 6 4 39. 22 
p 
.005 
CI 25 4 2 26 17 5. 20 n .s .  
CII 22 5 5 51 28 
THS 253 33 66 129 187 43 .28 
TC 47 9 1· 77 45 
Table 17. Groups I Responses and Chi Square Analyses for Question 
16-b : ! 1Where did you last buy a summer dress? 1 1 
ResEonses 
Depart- Dis- Mail-
ment count order Specialty Don' t 
Group Store Store Catalog Store Buy 
HSI 41 2 8 8 20 
HSII 116 17 48 78 125 68.89 
HSIII 27 1 8 26 21 
HSIV 30 7 1 56 23 
.005 
p 
.005 
CI 16 3 3 30 22 3 .44 n.s. 
CII 21 1 2 52 34 
THS 214 27 65 168 189 3 5 . 59 .005 
TC 37 4 5 82 56 
175 
Table 18 . Groups ' Responses and Chi Square Analyses for Question 
16-c: 1 1Where did you last buy a blouse? " 
Res:eonses 
Depart- Dis- Mail-
ment count order Specialty Don ' t  
Group Store Store Catalog Store Buy 
HSI 44 5 12 8 10 
HSII 174 37 53 79 42 31. 51 
HSIII 41 3 6 25 9 
HSIV 47 18 6 36 10 
p 
.005 
CI 29 7 6 22 10 7 .49 n. s .  
CII 36 3 6 50 15 
THS 306 63 77 148 71 26 .94 
TC 65 10 12 72 25 
Table 19. Groups ' Responses and Chi Square Analyses for Question 
16-d: 1 1Where did you last buy a sweater?" 
Responses 
Depart- Dis- Mail-
ment count order Specialty Don ' t  
Group Store Store Catalog Store . Buy 
HSI 37 2 14 17 8 
HSII 115 32 71 128 39 44.23 
HSIII 30 1 10 35 5 
HSIV 34 8 8 64 5 
CI 19 1 12 38 5 10.08 
CII 28 5 4 66 6 
THS 216 43 103 2M. 57 24. 54 
TC 47 6 16 104 11 
.005 
p 
.005 
.05 
.005 
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Table 20. Groups ' Responses and Chi Square Analyses for Questien 
16-e: "Where did you last buy a winter skirt?" 
Res�nses 
Depart- Dis- Mail-
ment count order Specialty Don' t  
Group Store .Store catalog Store Buy 
HSI 27 2 13 13 21 
HSII 98 19 41 ll9 109 53 .82 
HSIII 25 2 12 32 11 
HSIV 26 8 6 66 l3 
p 
.005 
CI 18 1 1 3 5 19 1. 52 n. a.  
CII 19 1 2 57 31 
THS 176 31 72.. 230 154 30.80 
TC 37 2 3 92 50 
Table 21. Groups ' Responses and Chi Square Analyses for Question 
16-f: 1 1Where did you last buy a winter dress?" 
Res:eonses 
Depart- Dis- Mail-
ment count order Specialty Don ' t  
Group Store Store catalog Store · auy 
HSI 31  3 10 11 22 
HSII 104 14 38 97 130 50. 54 
HSIII 23 3 10 29 16 
HSIV 32 5 3 59 19 
.005 
p 
.005 
CI 16 1 0 34 23 1.02 n. s .  
CII 20 1 1 52 34 
THS 190 25 61 196 187 3 5. 71 .005 
TC 36 2 1 86 57 
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Table 22. Groups ' Responses and Chi Square Analyses :for Question 
16-g: 1 1Where did you last buy a winter coat?" 
Res:eonses 
Depart- Dis- Mail-
ment . count order Specialty Don't  
Group Store Store C&taleg Store Buy p 
HSI 37 1 10 21 10 
HSII 160 15 40 117 53 4b.07 .005 
HSIII 21 3 15 35 6 
HSIV 40 5 1 63 8 
CI 21 1 3 41 8 2.35 n. a. 
CII 29 0 8 62 11 
THS 258 24 66 236 77 27.69 .005 
TC 50 1 11 103 19 
··- ·- · 
Table 23. Groups ' Responses and Chi Square Analyses for Question. 
16-h: "Where did you last buy school shoes?" 
ResP,2nses 
Depart- Dis- Mail-
ment count order Specialty · Don ' t  
Group Store Store Catalog Store Buy p 
HSI 34 2 7 35  1 
HSII 133 14 43 189 6 20.85 n. s .  
HSIII 26 0 10 46 0 
HSIV 41 6 2 68 0 
CI 12 4 4 53 2 8.03 n. s.  
CII 15 4 0 91 1 
THS 234 22 62 338 7 413 .75 .005 
TC 27 8 4 144 3 
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Table 24. Groups ' Responses and Chi Square Ana�ses for Question 
16-i : 1 1Where did you last buy a purse?" 
Re!}?onses 
Depart- Dis- Mail-
ment count order Specialty Don' t 
Group Store . Store catalog Store Buy 
HSI 52 4 2 15 6 
HSI! 214 37 14 64 53 2fj .20 
HSIII 40 5 3 24 ll 
HSIV 55 13 2 40 7 
CI 37 6 2 17 12 8 . 55 
CII 54 7 0 41 9 
THS 361 59 21 143 77 9 . 50 
TC 91 13 2 58 21 
Table 25. Groups I Responses and Chi Square Analyses for Question 
16-j: 1'Where did you last buy a bra?" 
Res12onses 
Depart- Dis- Mail-
ment count order Specialty Don ' t  
� Group Store Store Catalog Store Buy 
HSI 61 2 7 9 1 
HSII 243 21 45 75 2 27 .42 
HSIII 59 3 5 15 l 
HSIV 73 12 3 26 4 
p 
.005 
n.s .  
.05 
p 
.01 
CI 43 7 6 19 0 6 .83 n . s .  
CII 65 2 14 29 1 
THS 436 38 60 125 8 6 .07 n. s. 
TC 108 9 20 48 1 
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Table 26 . Groups ' Responses and Chi Square Analyses for Question 
16-k : : !Where did you last buy hosiery?" 
ResEonses 
Depart- Dis- Mail-
ment count order Specialty Don ' t  
Group Store Store Catalog Store Buy p 
HSI 61 12 2 4 1 
HSII 254 73 17 38 6 28.46 .005 
HSIII 59 9 1 12 1 
HSIV 66 38 0 12 1 
CI 43 15 3 13 1 2 .75 n . s .  
CII 72 16 4 19 0 
THS 440 131 20 66 9 8 .90 n. s .  
TC 115 :n 7 32 1 
Table 27 . Groups ' Responses and Chi Square Analyses for Question 
16-1: "Where did you last buy earrings?" 
Res12onses 
Depart- Dis- Mail-
ment count order Specialty Don ' t 
Group Store Store catalog Store Buy . P  
HSI 37 8 0 0 24 
HSII 139 37  0 37  172 29.18 .005 
HSIII 26 3 0 18 32  
HSIV 44 11 0 16 47 
CI 28 2 0 16 28 3 .04 n. s .  
CII 40 6 1 31 33 
THS 246 59 0 71 275 27 .17 .005 
TC 68 8 1 47 61 
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Table 28. Groups I Responses and Chi Square Analyses for Question 17 : 
"Where do you buy the majority of your clothes?" 
Res:eonses 
Hometown Another Citz 
South Out-of- South Out-of-
Group Dakota State Dakota State p 
HSI 1 0 72 6 
HSII 60 0 306 16 349 .01 .005 
HSIII 61 0 20 2 
HSIV 112 0 0 7 
CI 17 5 38 13 1.06 n. s .  
CII 28 4 60 19 
THS 234 0 298 31 70.00 .005 
TC 45 9 98 32 
Table 29. Groups r Responses and Chi Square Analyses for Question 18 : 
1 1Approximately how many stores in the town where you do the 
majotity of your shopping carry girls ' and women ' s  clothing? 1 1  
Res:eonses 
Less 5 11 21 More No 
Group than to to to than Idea p 
5 10 20 50 50 
HSI 19 22 19 8 2 9 
HSII 57 153 59 37  8 67 71.87 .005 
HSIII 12 39 13 2 2 15 
HSIV 4 23 48 16 7 21 
CI 8 29 12 9 7 9 6 .97 n.s. 
CII 12 44 29 15 3 8 
THS 92 237 139 63 19 112 11 .73 .05 
TC 20 73 41 24 10 17 
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Table 30. Groups ' Responses a.nd Chi Square Analyses for Question 19: 
1 1 In how many of the available stores do you regularly shop 
for clothes? 1 1 
Res:eonses 2 Group One-fourth One-half Three-fourths All X p 
HSI 32 38 7 2 
HSII U.6 143 51 42 ]3. 12 n. s .  
HSIII 27 33 13 10 
HSIV 55 37 14 12 
CI 31 26 10 7 . 78 n.s .  
CII 51 40 11 9 
THS 260 251 85 66 1.62 n. s. 
TC 82 66 21 16 
Table 31. Groups' Respenses and Chi Square Analyses for Question 20: 
"For what purpose are you buying your clothes?" 
Res�nses 
Present 
Present Future and 
Group Use Use Future p 
HSI 72 0 8 
HSII 321 3 65 7.89 n . s .  
HSIII 67 2 15 
HSIV 92 1 26 
CI 34 4 37 2.08 n.s. 
CII 55 2 54 
THS 552 6 114 90.88 .005 
TC 89 6 91 
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Table 32. Groups ' Responses and Chi Square Analyses for Question 21: 
1 1 D0 your parents ever object to your clothing purchases?"  
Res:eonses 
Group Never Seldom Sometimes Often Always p 
HSI 19 39 18 4 0 
HSII 84 175 124 7 0 27 .97 .01 
HSIII 12 48 22 0 2 
HSIV 31 51 3 5  2 · o 
CI 32 32 10 1 0 2.12 n . s. 
CII 48 52 11 0 0 
THS 146 313 199 13 2 46 . 53 .005 
TC 80 84 21 1 0 
Table 33. Groups ' Responses and Chi Square Analyses for Question 22: 
Group 
HSI 
HSII 
HSIII 
HSIV 
CI 
CII 
THS 
TC 
"Do you do any type of wardrobe planning before buying 
your clothes? 1 1  
Res:eonses 
Never Seldom Sometimes Often Always 
14 8 27 21 11 
28 37 153 123 50 24.99 
3 12 41 22 5 
7 14 59 27 12 
p 
.025 
5 2 28 25 15 5.79 n. s .  
2 7 33 47 23 
52 71 280 193 78 24.42 .005 
7 9 61 72 38 
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Table 34. Groups ' Responses and Chi Square Analyses for Question 
24-a : "In order to learn the fashion trends and what 
clothing is available, how frequently do you look at 
newspaper advertisements?"  
Res�nses 
Group Never Seldom Sometimes Often Always p 
HSI 5 25 32 15 3 
HSII 37 105 113 108 26 19 . 56 n. s .  
HSIII 9 15 28 22 10 
HSIV 7 33 27 35 14 
CI 7 16 19 27 5 2 .96 n. s. 
CII 5 20 29 45 12 
THS 58 178 200 1so · 53 11 .95  .025 
TC 12 36 48 72 17 
Table 3 5 .  Groups ' Responses and Chi Square Analyses for Question 
24-b:· 1 1How frequently to you look at fashion magazines?" 
ResEonses 
Group Never Seldom Sometimes Often Always p 
HSI 2 8 19 37 15 
HSII 6 32 112 165 75 18 .07 n. s .  
HSIII 3 4 19 37 21 
HSIV 3 8 19 51 39 
CI 2 10 28 28 7 3 .66 n. s .  
CII 1 15 33 44 19 
THS 14 52 169 290 150 U.-24 .01 
TC 3 25 61 72 26 
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Table 36 . Groups ' Responses and Chi Square Analyses for Question 
24-c: 1 1How frequently do you look at pattern oooks?" 
Res:e2nses 
Group Never Seldom Sometimes Often Always p 
HSI 4 12 18 33 14 
HSII 10 3 1  9 5  171 84 27 . 54 .01 
HSIII 3 12 20 39 10 
HSIV 11 17 36  43 13 
CI 2 ]3 17 32 10 1 . 70 n. s .  
CII 5 14 26 47 20 
THS 28 72 169 286 121 2.42 n. s .  
TC 7 27 43 79 . 30 
Table 37.  Groups ' Responses and Chi Square Analyses for Question 
24-d :  · "How Frequently do you look at mail-order catalogs?" 
Res:22nses 
Group Never Seldom Sometimes Often Always p 
HSI 0 3 5 41 3.2 
HSII 5 18 63 147 158 86 . 78 .005 
HSIII 2 6 21 32  23 
HSIV 14 19 27 40 19 
CI 5 9 19 30 10 1 . 07 n. s .  
CII 6 11 36 43 16 
THS 21 46 116 260 232 37 .66 .005 
TC 11 20 55 73 26  
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Table 38. Groups ' Responses and Chi Square Analyses for Question 
24-e : 1 1 Hew frequently do you listen to radio advertise­
ments?tt 
ResEonses 
Group Never Seldom Sometimes Often Always 
HSI 17 37 13 ? 5 
HSII 77 125 122 52 12 46.65 
HSIII 13 38 17 12 .3 
HSIV 12 .37 32 21 18 
CI 14 32 19 8 1 . 69 
CII 18 45 31 15 1 
THS 119 2.37 184 92 . 38 8.30 
TC 32 77 50 23 2 
Table 39. Groups I Responses and Chi Square Analyses for Question 
24-f :  "How frequently do you notice what people on 
television are wearing?" 
Res�nses 
Group Never Seldom Sometimes Often Always 
HSI 4 11 33 24 9 
HSII 29 73 105 116 68 23 . 56 
HSIII 3 24 19 20 18 
HSIV 9 29 43 22 17 
p 
.005 
n. s. 
n. s. 
p 
.025 
CI 5 12 25 26 7 3.34 n.s.  
CII 10 25 39 26 11 
THS 45 137 200 182 112 6. 18 n.s. 
TC 15 37  64 52 18 
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Table 40. Groups ' Responses and Chi Square Analyses for Question 
24-g : "How frequently do you notice what your friends 
are wearing? 1 1 
ResEonses 
Group Never Seldom Sometimes Often Always 
HSI 2 4 9 38 27 
p 
HSII 3 12 59 155 162 8.66 n.s .  
HSIII 1 3 11 36 23 
HSIV 1 2 17 43 57 
CI 1 2 9 42 21 4.84 n. s .  
CII 0 1 14 52 44 
THS 7 · 21 96 272 . 279 7.02 n . s .  
TC 1 3 23 94 65 
Table 41. Groups 1 Responses and Chi Square Analyses for Question 
24-h : 1 1How frequently do you go to fashion shows?" 
Res:eonses 
Group Never Seldom Sometimes Often Always p 
HSI 49 25 6 1 0 
HSII 172 135 58 19 5 40.61 .005 
HSIII 27 30 22 4 1 
HSIV 36 39 27 15 3 
CI 22 28 24 0 1 7.42 n. s .  
CII 25 38 36 9 3 
THS 284 229 113 39 9 29. 14  .005 
TC 47 66 60 9 4 
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Table 42. Groups ' Responses and Chi Square Analyses for Question 
Group 
HSI 
HSII 
HSIII 
HSIV 
CI 
CII 
THS 
TC 
24-i : 1 1How frequently do you go window shopping? 11 
· 
ResEonsee 
Never Seldom Sometimes Often Always 
2 ·g 26 3 5 10 
9 36 115 169 61 7 .96 
0 4 25 36 19 
2 ]3 32 51 22 
1 2 21 43 8 8.04 
0 7 39 45 21 
13 61 198 291 112 5.96 
1 9 6o 88 29 
p 
n.s .  
n . s .  
n. s. 
Table 43 • Groups I Responses and Chi Square Analyses for Question 
24-j : • 1 1 How frequently do you browse in clothing stores?" 
ResEonses 
Group Never Seldom Sometimes Often Always p 
HSI 0 4 12 48 16 
HSII 0 12 67 199 113 10.67 n .s. 
HSIII 0 1 10 42 31 
HSIV 0 3 13 65 38 
CI 2 1 8 48 16 8 .39 n. s. 
CII 0 l 21 55 3 5  
THS 0 20 102 3 54 198 9.69 .05 
TC 2 2 29 103 51 
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Table 44. Groups ' Responses and Chi Square Analyses :for Question 25 : 
Group 
HSI 
HSI! 
HSIII 
HSIV 
CI 
CII 
THS 
TC 
Table 45 . 
Group 
HSI 
HSII 
HSIII 
HSIV 
CI 
CII 
THS 
TC 
"Before buying clothes, do you talk to your mother about 
clothing needs?" 
ResEonses 
Never Seldcm Sometimes Often Always p 
2 6 25 23 25 
16 44 113 127 89 26.08 .01 
8 15 24 24 
10 25 38 28 19 
4 18 32 18 3 
5 21 43 36 7 2 .33 n. s.  
36 90 200 202 147 32 .41 .005 
9 39 75 54 10 
Groups• Responses and Chi Square Analyses for Question 26: 
11Do you talk with your friends about clothing?" 
ResEonses 
Never Seldom Sometimes Often Always 
1 10 32 37 1 
5 28 156 161 41 16 .25 
1 7 22 44 11 
3 9 44 52 12 
3 8 29 34 1 2 . 25 
2 13 42 50 5 
10 54 254 294 65 10.36 
5 21 71 84 6 
p 
n. a .  
n.s. 
.05 
!! 
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Table 46. Groups I Responses and Chi Square Analyses for Question 27: 
1 1Do you ever purchase clothing advertised in fashion 
magazines? 
Res:eonaes 
x2 Group Never Seldom Sometimes Often Always p 
HSI 26 30 23 2 0 
HSII 137 127 108 19 0 25.63 .005 
HSIII 22 20 37 6 0 
HSIV 26 39 40 15 0 
CI 21 26 24 4 0 2. 20 n. s .  
CII 22 45 36 9 0 
THS 211 216 208 42- 0 5. 17 n. s .  
TC 43 71 60 13 0 
Table 47 . Groups ' Responses and Chi Square Analyses for Question 28: 
1 1Do you ever purchase clothing that you saw modeled at a 
fashion show?" 
Res:eonses 
Group Never Seldom Sometimes Often Always p 
HSI 61 15 5 0 0 
HSII 254 94 41 2 0 25. 5 5  .005 
HSIII 44 26 14 1 0 
HSIV 58 37 25 0 0 
CI 40 25 9 1 0 . 98 n.s. 
CII 55 37  19 1 0 
THS 417 172 85 3 0 7.78 n. s. 
TC 9 5 62 28 2 0 
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Table 48. Groups I Responses and Chi Square Analyses for Question 2f} :  
Group 
HSI 
HSI! 
HSIII 
HSIV 
CI 
CII 
THS 
TC 
"Do you ever purchase clothing that is similar to what 
your friends are wearing?" 
Res:eonses 
Never Seldom Sometimes Often Always 
3 16 44 16 - 2 
13 90 216 68 4 s . 55 
2 21 45 16 l 
6 19 67 28 0 
2 19 43 10 1 4.14 
0 24 65 21 2 
p 
n. s .  
n. s. 
24 146 372 128 7 4. 17 n. s. 
2 43 108 31 3 
,f 
Table 49 . Groups ' Responses and Chi Square Analyses for Question JO-a:  1 1How much do you usually 
pay for summer slacks? " 
ResEonses 
$1.99 $2.00- $4.00- $6 .00- $8 .00- $10.00- $12.00- $14.00- Never x2 p 
Group or less 3 .99 5 . 99 7 .99 9 .99 11 .99 13 .99 or more buy 
HSI 0 13 29 17 5 1 0 0 16 
HSII 1 36 149 82 26 8 6 0 84 58.48 .005 
HSIII 0 · 2 22 25 14 7 2 0 9 
HSIV 0 9 28 38 17 6 2 1 17 
CI 0 1 17 16 14 9 2 0 16 3 .03 n.s .  
CII 0 2 17 27 22 15 3 2 23 
THS 1 60 228 162 62 22 10 1 126 66 .07 .005 
TC 0 3 34 43 36 24 5 2 39 
Table 50 . Groups ' Responses and Chi Square Analyses for Q.uestion 30-b : : tffow much do you usually 
pay for a summer dress? " 
$3 .99 
Res2onses 
$24.00- $28 .00-$4.00- $ 8.00- $12 .00- $16.00- $20 .00- Never 
:r?-Group or less 7 .99 11.99 15 .99 19 .99 23 .99 27 .99 or more buy p 
HSI 2 27 32 8 0 0 0 0 12 
HSII 4 123 138 29 5 1 0 0 92 72.88 .005 
HSIII 2 19 25 23 1 0 0 0 13 
HSIV 1 23 38 25 1 6 0 1 22 
CI 0 12 24 16 4 1 0 0 8 20.27 .005 
CII 0 4 22 46 7 8 1 0 23 
THS 9 192 233 85 7 7 0 1 139 99 .11 .005 
TC 0 16 46 62 11 9 1 0 41 
Table 51 .  Groups I Responses and Chi Square Analyses for Question 30-c : 1 1How much do you usually 
pay for a blouse? " 
$1 .99 $2 .00-
Res
i
onses 
$6 .00- $7 .00- $8 .00- Never $3 .00- $4.00- 5.00-
Group or less 2.99 3 .99 4 .99 5 .99 6 .99 7 .99 or more buy :rl- p 
HSI 3 10 22 21 18 2 1 0 4 
HSII 7 28 110 122 67 21 5 4 27 40 . 55 .025 
HSIII 0 2 21 24 20 7 2 1 6 
HSIV 4 7 18 32 25 13 4 6 9 
CI 0 3 10 21 23 8 4 1 5 7 .63 n. s .  
CII 0 0 15 28 41+ 14 4 0 6 
THS 14 47 171 199 130 43 12 11 46 49 .60 .005 
TC 0 3 25 49 67 22 8 1 11 
Table 52 . Groups ' Responses and Chi Square Analyses for Question 30-d : "How much do you usually 
pay for a sweater?" 
$3 .99- $4.00- $6 .00- $8.00-
Res:eonses 
$14 .00- $16.00- Never $10 .00- $12.00-
x2 Group or less 5 .99 7 . 99 9 .99 11.99 13 . 99 15 .99 or more buy p 
-
HSI 1 9 19 13 25 7 4 0 3 
HSII 9 45 82 77 91 33 27 10 17 42.31 .025 
HSIII 0 6 14 11 19 15 11 3 3 
HSIV 1 10 20 16 21 18 18 9 4 
CI 0 3 9 8 17 18 15 4 1 6 .61 n. e .  
CII 0 2 4 17 :n 27 23 6 l 
THS 11 70 135 117 156 73 60 22 27 70 .39 .005 
TC 0 5 13 25 48 45 38 10 2 
Table 53 • Groups '  Responses and Chi Square Analyses for Question 30-e : "How much do you usually 
pay for a winter skirt ? 1 1  
Responses 
$3 .99- $4.00- $6 .00- $8 .00- $10.00- $12 .00- $12 .00- $16.00- Never 
:2-Group or less 5 .99 7 .99 9 .99 11 . 99 13 .99 15 .99 or more buy p 
HSI 3 16 21 17 5 0 2 1 16 
HSII 11 60 87 95 41 17 6 2 73 78. 84 .005 
HSIII 0 7 13 23 14 15 4 1 4 
HSIV 2 12 17 28 26 15 6 2 10 
CI 0 2 6 22 18 7 7 1 12 7 .42 n.s .  
CII 0 3 5 23 36 16 4 1 23 
THS 16 95 138 163 86 47 18 6 103 73 .10 .005 
TC 0 5 11 45 54 23 11 2 35  
Table 54 . Groups ' Responses and Chi Square Analyses for Question 30-f : "Hew much do you usually 
pay for a winter dress?" 
$3 .99- $4.00- $8.00- $12.00-
ResEonses 
$24.00- $28.00-$16 .00- $20.00- Never 
x?-Group or less 7 .99 11.99 15 .99 19 .99 23 .99 27 .99 or mere buy p 
HSI 0 11 29 23 2 1 · 1  0 14 
HSII 2 40 135 89 20 13 3 0 88 78 . 58 .005 
HSIII 0 3 22 25 12 8 2 0 10 
HSIV 0 9 29 32 14 8 9 3 14 
CI 0 3 11 17 12 8 5 0 19 16 .07 . 025 
CII 0 1 6 17 16 24 15 5 27 
THS 2 63 215 169 48 30 15 3 126 120 . 63 .005 
TC 0 4 17 34 28 32 20 5 46 
Table 55 . Groupe I RespoMes and Chi Square Analyses for Question 30-g : 1 1How much do 7ou uaually 
P8.1' for a winter coat?" 
Responses 
$14.99 $15.00- $20.00- $25.00- $30.00- $35.00- $40.00- $45.00- $55.00- $75.00. Never 
Group or less 19.99 24.99 29.99 34.99 39.99 44.99 54.99 74.99 or more buy 
HSI 8 3 15 26 18 3 4 2 2 0 0 
x?- p 
HSII 10 19 82 113 63 34 29 14 21 5 1 93.JJ .005 
HSIII  1 2 15 16 8 12 8 17 J l 0 
HSIV 1 7 16 17 20 22 15 10 4 4 1 
CI 0 2 8 6 15 7 12 14 0 9 2 21. 18 .025 
CII 0 0 3 14 7 10 17 JO 2 18 9 
THS 20 31 128 172 109 71 56 · 43 30 10 2 185 . 50 .005 
TC 0 2 11 20 22 17 29 44 2 27 11 
Table 56 . Groups ' Responses and Chi Square .Analyses for Question 30-h : 1 1How much do you usually 
pay for school shoes? " 
Group 
HSI 
HSII 
HSIII 
HSIV 
CI 
CII 
THS 
TC 
$3 .99 
or less 
2 
14 
0 
1 
0 
0 
17 
0 
Res�onses 
$4.00- $6.00- $8.00- $10 .00- $12 .00- $14.00- $16 .00-
5 .99 7 .99 9 .99 11 .99 13 .99 15 .99 or more 
5 
61 
7 
12 
4 
3 
85 
7 
36 
113 
15 
41 
15 
10 
205 
25 
23 
91 
22 
23 
26 
15 
159 
41 
11 
75 
17 
19 
18 
39 
122 
57 
3 
22 
11 
12 
6 
25 
48 
31 
1 
I 12 
7 
6 
6 
18 
26 
24 
0 
2 
3 
4 
0 
0 
9 
0 
Never 
buy 
0 
2 
1 
0 
0 
0 
3 
0 
:2- p 
53 .86 .005 
23 .  70 .005 
80 .76 .005 
Table 57 . Groups '  Responses and Chi Square Analyses for Question 30-i : 1 1How m'1ch do you usually 
pay for a puree? " 
ResEonses 
3 .00- $4 .00- $ s • 00-� --!r6 . oo= - $7 . oo Never 
Group 1 .99 2 .99 3 .99 4 .99 5 .99 6 .99 or more buy :x?, p 
HSI 2 5 26 26 13 2 1 6 
HSII 7 39 116 105 64 
I 
15 11 34 53 .95 .005 
HSIII 0 8 18 20 20 7 2 8 
HSIV 0 8 28 31 31 11 16 2 
CI 0 4 16 19 18 4 8 6 5.21 n.s. 
CII 0 6 19 26 29 12 16 3 
THS 9 60 188 182 119 35 30 50 34 .98 .005 
TC 0 10 35 45 47 16 24 9 
Table 58 . Groups ' Responses and Chi Square Analyses for Question .30-j : "How much do you usually 
pay for a bra? 1 1  
$0.99- $1.00- $2.00-
Resionses $6.00-$3 .00- 4.00- $5 .00- $7 .00- Never 
71-Group or less 1.99 2 .99 3 .99 4.99 5 .99 6 .99 or more buy p 
HSI 0 19 32 22 5 3 0 0 0 
HSII 2 64 165 103 40 8 , 1 5 2 33 .69 n.s.  
HSIII 0 8 26 35  8 4 0 1 0 
HSIV 1 12 40 38 15 5 2 4 1 
CI 0 8 25 20 12 9 1 0 0 10.88 n. s .  
CII 0 5 22 32 21 25 4 2 0 
THS 3 103 263 198 68 20 3 10 3 86 .38 .005 
TC 0 ]3 47 52 33 34 5 2 0 
� 
Table 59 . Groups I Responses and Chi Square Analyses for Question 30-k : 1 1How much do you usually 
pay for hosiery? ; '  
$0 .33- $0 .34-
ResEonses 
$1 . 67- $2.00-$0 .67- $1.00- $1.34- $2 .34- Never 
i2-Group or less o. 66 0 .99 1 .33 1 . 66 1 .99 2 .33 or more buy p 
HSI 3 7 7 54 4 0 4 2 0 
HSII 16 42 37 23 5 25 3 , 19 9 5 32 .19 n. s .  
HSIII 1 8 9 52 5 0 4 . 2 1 
HSIV 3 13 18 52 6 1 19 3 2 
CI 6 10 6 36 3 1 12 0 1 16 . 59 .025 
CII 2 15 8 71 9 0 5 0 0 
THS 23 70 71 393 40 4 46 16 8 9 .05 n. s .  
TC 8 25 14 107 12 1 17 0 1 
Table 60 . Groups '  Responses and Chi Square Analysis for Question 30-1 : "How much do you usually 
pay for a pair of earrings? " 
$0.49 $0. 50- $1 . 00- $1. 50-
Res:eonses 
$3 .00-$2.00- $2. 50- $3 . 50- Never 
x?-Group or less 0 .99 1 .49 1.99 2 .49 2.99 3 .49 or more buy p 
HSI 0 9 17 4 19 1 2 1 28 
HSII 1 20 112 28 42 3 9 3 175 75 . 76 .005 
HSIII 0 1 9 4 27 1 0 1 39 
HSIV 1 3 13 8 34 1 5 5 45 
CI 0 2 8 5 19 1 1 5 34 14.84 n. s. 
CII 1 0 19 7 35  3 9 2 35 
THS 2 33 151 44 122 6 16 10 287 29 . 52 .005 
TC 1 2 27 12 54 4 10 7 69 
Table 61. Groups I Responses and Chi Square Analyses for Question 3 1-a: 1 1How many ready-to-wear 
summer slacks do you presently own? " 
Res:eonses 
6 :2-Group None 1 2 3 4 5 7 8 9 or 
more 
HSI 18 14 20 13 4 4 4 0 0 0 
p 
HSII 63 57 100 59 43 30 14 , 6 6 4 38.12 n . s .  
HSIII 4 7 20 20 12 4 1 1 4 2 
HSIV 12 10 23 21 16 9 6 2 3 1 
CI 9 7 20 17 7 8 4 0 1 2 6. 63 n.s. 
CII 19 14 26 28 13 5 3 1 1 1 
THS 97 88 163 113 75 47 25 9 13 7 5.99 n.s .  
TC 28 21 46 45 20 13 7 1 2 3 
� 
Table 62 . Groups I Responses and Chi Square Analyses for Question 31-b: "How many ready-to-wear 
summer dresses to you presently own?"  
Res;eonses 
1 3 5 7 9 11 13 15 17 
or or or or or or or or or 
x2 Group None 2 4 6 8 10 12 14 16 more 
HSI 12 21 27 11 4 2 0 0 1 0 
p 
HSI! 65 87 107 76 20 18 3 I 1 4 1 21.84 n.s.  
HSIII u. 13 18 18 7 3 1 1 0 0 
HSIV 14 19 29 20 12 6 1 0 3 0 
CI 15 11 13 16 6 8 2 0 1 3 14. 54 n.s .  
CII 14 22 34 23 10 6 0 0 2 0 
THS 105 140 181 125 43 29 5 2 8 1 12.23 n.s .  
TC 29 33 47 39 16 14 2 0 3 3 
Table 63. Groupe ' Responses and Chi Square Analyses for Question 31-c : "How many ready-to-wear 
blouses do you presently own'?" 
Res;eonsee 
16 1 4 7 10 13 19 22 25 
to to to to to to to to or 
x?-Group 3 6 9 12 15 18 21 24 more p 
HSI 9 27 . 18 15 2 0 I 2 2 .3 
HSII 48 96 64 89 37 8 13 10 15 22. 57 n.s .  
HSIII 4 26 13 19 6 0 5 0 2 
HSIV 11 31 17 27 5 .3 4 3 2 
CI 5 13 10 20 11 0 8 5 3 1.3 .30 n.s .  
CII 4 30 20 34 9 4 6' 2 2 
THS 72 180 112 150 50 11 24 15 22 16. 72 .05 
TC 9 43 30 54 20 4 ]A 7 5 
Table 64. Groups ' Responses and Chi Square Analyses for Question 31-d :  1 1How many ready-to-wear 
sweaters do you presently own?" 
ResEonses 
4 7 10 13 16 19 22 25 
to to to to to to to to or 
x2 Group None 3 6 9 12 15 18 21 24 more p 
HSI 1 22 33 11 9 2 0 0 0 0 
HSII 4 73 129 71 59 22 6 ' 11 4 2 37.36 n.s .  
HSIII 0 9 21 20 17 1 0 0 0 0 
HSIV 1 10 44 18 20 5 0 3 1 1 
CI 0 2 11 9 24 14 2 5 1 7 4.99 n.s.  
CII 0 3 22 18 38 13 5 6 1 5 
THS 6 114 227 120 105 36 7 14 5 3 116 .75 .005 
TC 0 5 3.3 27 62 27 7 11 2 12 
� 
Table 65. Groups ' Responses and Chi Square Analyses for Question .31-e : "How many ready-to-wear 
winter skirts do you presently own'?" 
Res:eonses 
4 7 10 13 16 19 22 25 
to to to to to to to to or 
x2 Group None 3 6 9 12 15 18 21 24 more p 
HSI 0 22 29 . 11 3 0 0 0 0 0 
HSII 51 87 136 52 37  8 3 I 3 3 1 48.23 .01 
HSIII 6 16 20 15 12 5 0 0 0 1 
HSIV 5 14 41 19 14 5 1 2 1 1 
CI 9 7 13 8 21 11 1 3 0 2 10 . 84 n.s .  
CII 6 16 33 18 24 9 1 3. 0 1 
THS 75 139 226 97 66 18 4 5 4 3 64.10 .005 
TC 15 23 46 26 45 20 2 6 0 3 
Table 66. Groups ' Responses and Chi Square Analyses for Question 31-f : 1 1How marzy- ready-to-wear 
winter dres�es do you presently own?" 
Res;eonses 
1 3 5 7 9 11 13 15 17 
or or or or or or or or or 
x2 Group None 2 4 6 8 10 12 14 16 more 
HSI 16 24 19 · 10 3 3 3 i 0 0 0 
p 
HSII 77 89 108 65 16 17 4 1 2 2 28.10 n.s .  
HSIII 9 14 22 21 2 5 0 0 0 1 
HSIV 12 27 32 16 4 10 1 0 1 1 
CI 14 10 23 16 6 4 1 1 0 0 10.25 n.s . 
CII 23 29 29 17 10 2 0 O' 1 0 
THS 114 154 181 112 25 35 8 1 3 4 11.49 n.s .  
TC 37 39 52 33 16 6 1 1 1 0 
� 
Table 67. Groups I Responses and Chi Square Analyses for Question .31-g: "How many ready-to-wear 
winter coats do you presently own?" 
Ree�nses 
Group None 1 2 3 4 5 6 7 � p 
HSI 0 25  33 15 4 1 0 0 
HSII 5 83 188 75 24 3 4 0 19.84 n.s.  
HSIII 1 15 46 12 1 0 0 0 
HSIV 0 28 47 25 2 0 1 0 
CI 0 4 38 16 11 5 1 0 5.62 n. s .  
CII 1 9 43 33 14 6 4 1 
THS 6 151 314 127 31 4 5 0 69.62 .005 
TC 1 13 81 49 25  11 5 1 
� 
Table 68 . Groups ' Responses and Chi Square Analyses for Question 31-h : "How many pairs of school 
shoes do yo11 presently own?" 
Res:eonses 
3 5 7 9 11 13 15 17 
or or or or or or or or or 2 
Group 2 4 6 8 10 12 14 16 more X p_ 
HSI 30 35  7 2 3 0 0 0 1 
68 152 8 HSII 77 40 21 2 7 5 54.08 .005 
HSIII 9 25 15 16 4 3 1 0 1 
HSIV 21 49 10 9 7 2 2 0 3 
CI 7 21 20 6 10 3 0 3 5 8 .87 n.s. 
CII 13 31 39 10 5 5 2· 3 3 
THS 128 261 109 67 3 5  13 5 7 10 42. 52 .005 
TC 20 52 59 16 15 8 2 6 8 
Table 69 .  Groups ' Responses and Chi Square Analyses for Question 31-i : "How many purses do you 
presently own?" 
Res:eonses 
Group None 1 2 3 4 5 6 7 8 9 x?- p 
HSI 2 30 26 15 4 1 0 0 0 0 
HSII 19 125 114 74 20 12 7 3 1 6 29.76 n. s .  
HSIII 4 24 27 11 3 2 1 0 0 2 
HSIV 0 34 28 15 9 7 4 I 3 1 2 
CI 0 9 25 22 5 7 2 1 0 4 9.62 n.s .  
CII 2 9 35  27 21 7 3 1 2 4 
THS 25 214 195 115 36 22 12 6 .  2 10 63 . 68 .005 
TC 2 18 60 49 26 14 5 2 2 8 
� 
Table 70 . Groups I Responses and Chi Square Analyses for Question 31-j: uHE>w many bras do you 
presently own?" 
Res:eonses 
6 x2 Group None 1 2 3 4 5 7 p 
HSI 0 5 25 17 17 8 5 1 
HSII 15 25 89 102 73 38 23 16 25. 50 n.s .  
HSIII 2 2 14 19 17 16 3 
HSIV 5 6 28 29 20 13 1 1 
CI 4 1 13 13 20 12 8 4 6.21 n.s. 
CII 7 4 20 31 19 16 7 7 
THS 22 38 156 167 127 75 . 32 20 14.94 .05 
TC 11 5 33 44 39 28 15 11 
.. 
� 
Table 71. Groups ' Responses and Chi Square Analyses for Question 31-k : "How many pairs of 
Group 
HSI 
HSII 
HSIII 
HSIV 
CI 
CII 
THS 
TC 
hosiery do you presently own? 1 1 
Res:eonses 
6 None 1 2 3 4 5 7 
1 4 16 30 4 10 6 2 
5 11 75 106 59 28 35 15 
0 5 16 21 16 3 3 0 
1 7 28 21 11 13 6 I 2 
1 3 7 21 12 9 8 2 
0 3 6 25 16 17 14 5 
7 27 135 178 90 54 50 19 
1 6 13 46 28 26 22 7 
8 9 x2 
1 4 
12 34 39.39 
0 8 
3 7 
2 10 4.93 
4 20 
16 53 33.82 
6 30 
p 
n.s .  
n.s .  
.005 
ffi 
Table 72. Groups ' Responses and Chi Square Analyses for Question 31-1:  "How many pairs of 
earringe do you presently own?" 
ResEonses 
6 x2-Group None 1 2 3 4 5 7 8 9 
HSI 21 6 6 11 13 0 7 3 3 8 
HSII 121 42 43 37 20 24 11 12 9 61 38.43 
HSIII 28 6 10 5 5 3 3 0 2 11 
HSIV 33 6 9 10 7 5 4 I 2 2 22 
CI 15 6 9 9 2 7 5 2 1 19 7 .61 
CII 17 5 11 15 13 9 9 3 4 24 
THS 203 60 68 63 45 32 25 17. 16 102 25. 51 
TC 32 11 20 24 15 16 14 5 5 43 
p 
n.s .  
n .a .  
.005 
� 
Table 73 . Groups ' Responses and Chi Square Analyses for Question 31-m: 11How many hand-constructed. 
pairs of 8UIDill.er slacks do you presently own? 
Res:eonses 
6 2 Group None 1 2 3 4 5 X p 
HSI 61 7 7 1 1 0 0 
HSII 247 49 45 18 13 9 1 22. 71 n.a.  
HSIII 57 7 8 1 2 0 0 
HSIV 86 8 5 3 1 I 1 0 
CI 53 5 12 3 1 0 0 3 . 17 n.s.  
CII 84 11 10 3 3 0 0 
THS 451 71 65 23 17 10 1 4.84 n.s.  
TC 137 16 22 6 4 0 0 
Table 74. Groups ' Responses and. Chi Square Analyses for Question 31-n: "How many hand­
constructed suumer dresses do you presently own? 11 
Res:eonses 
1 3 5 7 9 11 13 15 
or or or or or or or or 
� Group None 2 4 6 8 10 12 14 16 
HSI 27 18 20 10 2 1 0 0 0 
HSII ill 81 100 50 25 9 I 2 3 1 25 .97 
HSIII 27 11 18 13 3 2 0 1 0 
HSIV 52 19 18 11 2 2 0 0 0 
CI 24 7 8 17 9 8 1 0 0 9 .94 
CII 28 12 21 30 11 5 0. 3 1 
THS 217 129 156 84 32 14 2 4 1 48.45 
TC 52 19 29 47 20 13 1 3 1 
p 
n.s.  
n. s. 
.005 
� °' 
Table 75. Groups ' Responses and Chi Square Analyses for Question 31-o : 11How many hand­
constructed blouses do you presently own?" 
Res:eonsea 
1 4 7 10 13 16 19 
to to to to to to to 
Group None 3 6 9 12 15 18 21 x?-
HSI 58 16 2 1 0 0 l 0 
HSII 243 89 29 9 7 l l 2 32 .20 
HSIII 58 8 6 1 2 0 0 0 
HSIV 88 10 2 1 3 0 0 0 
CI 54 6 9 4 0 1 l 0 12.37 
CII 76 19 7 3 6 0 0 0 
THS 447 123 39 12 12 1 2 2 9 .12 
TC 130 25 16 7 6 1 1 0 
p 
n.s.  
n.s .  
n. s.  
� 
Table 76 .  Groups ' Responses and Chi Square Analyses for Question 31-p : "Hw many hand-knit 
sweaters do you presently own'?" 
Res�nses 
16 1 4 7 10 13 
to to to to to to 2 Group None 3 6 9 12 15 18 X 
HSI 65 11 1 0 0 0 1 
HSII 345 27 5 2 1 1 0 21.94 
HSIII 71 2 2 0 0 0 0 
HSIV 95 5 4 0 0 0 0 
. CI 60 6 9 0 0 0 0 10.80 
CII 91 16 2 0 1 0 1 
THS 576 45 12 2 1 1 1 19.24 
TC 151 22 11 0 1 0 1 
p 
n . s. 
.05 
.01 
Table 77 . Groups I Responses and Chi Square Analyses for Question 31-q: 1 1How lD8l1Y' hand­
constructed winter skirts do you presently own?" 
Res:eonses 
16 1 4 7 10 13 19 22 
to to to to to to to to 
x2 Group None 3 6 9 12 15 18 21 24 
HSI 38 21 . 17 1 1 0 0 0 0 
HSII 178 114 62 13 8 4 ' 0 0 2 27.46 
HSIII 47 14 11 2 1 0 0 0 0 
HSIV 72 20 10 2 0 0 0 0 0 
CI 39 8 13 4 8 1 1 0 0 10.39 
CII 49 18 19 16 7 0 0 2 0 
THS 335 169 100 18 10 4 0 0 2 61.24 
TC 88 26 32 20 15 1 1 2 0 
p 
n. s .  
n.s. 
.005 
� 
Table 78. Groups ' Responses and Chi Square Analyses for Question 31-r : "How many hand­
constructed winter dresses do you presently own?" 
Res:eonsee 
6 x?-Group None 1 2 3 4 5 
HSI 40 19 ll 7 1 0 0 
HSII 178 89 72 29 9 3 1 22.73 
HSIII 46 15 9 4 1 0 0 
HSIV 68 21 · 10 3 0 1 1 
CI 35 11 14 8 4 2 0 2 .79 
CII 43 22 22 16 7 1 0 
THS 332 1M 102 43 11 4 2 23 .99 
TC 78 33 36 24 11 · 3  0 
p 
n. s. 
n. s.  
.005 
� 
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Table 79. Groups ' Responses and Chi Square Analyses- for Question 
31-s :  "How many hand-constructed winter coats do you 
presently own?" 
Res:eonses 
Group None 1 2 3 p 
HSI 77 1 0 0 
HSII 366 11 3 1 5 . 56 a. s .  
HSIII 75 0 0 0 
HSIV 101 3 0 0 
CI 72 2 1 0 2. 57 n .s .  
CII 105 5 0 1 
THS 619 15 3 1 2.00 n. e .  
TC 177 7 1 1 ·  
Table 80. Groups ' Responses and Chi Square Analyses for Question 32: 
"When shopping for clothes, how clear of an id.ea do you 
have as to what you will purchase? 1 1  
ResEonses 
Know 
Have No Have a - Have a Exactly 
Idea What Vague General What I 
Group I Want Idea Idea Want p 
HSI 2 17 58 4 
HSII 8 77 270 38 12. 93 n .s .  
HSIII 4 15 62 4 
HSIV 8 19 77 14 
c:;r 0 8 55 10 1.38 n.s .  
CII 1 9 82 19 
THS 22 128 467 60 19.27 .005 
TC 1 17 137 29 
4'11 
" . 
Table 81. Groups ' - Responaee and Chi Square Analyses for Queatien 3.3 : 
Group 
HSI 
HSII 
HSIII 
HSIV 
CI 
CII 
THS 
TC 
"Do you try on innerwear garments before deciding whether 
or not to buy than?" 
Rea12onses 
x?-Never Seldom Sometimes Often Always p 
25 20 20 13 3 
99 104 98 49 43 40 .23 .005 
21 19 18 20 7 
21 20 22 25 30 
14 18 20 10 13 6.78 n.a.  
12 25 21 19 34 
166 163 158 107 83 23.85 .005 
26 43 41 - 29 47 
Table 82 . Groups ' Responses and Chi Square Analyses for Question 34: 
Group 
HSI 
HSII 
HSIII 
HSIV 
CI 
CII 
THS 
TC 
"Do you try on outerwear gannents before deciding lfhether 
or not to buy them?" 
Res};!2nses 
Never Seldom Sometimes Often Always p 
0 3 2 13 63 
0 1 13 67 312 23.11 .05 
0 0 5 17 63 
1 1 4 11 100 
0 0 1 9 65 4.26 n. s .  
0 1 2 5 103 
1 5 24 108 538 11. 52 .025 
0 1 3 14 168 
"' 
Table 83. Groups ' Responses and Chi Square Analyses for Question 3 5 :  
Group 
HSI 
HSI! 
HSIII 
HSIV 
CI 
CII 
THS 
TC 
"Do you try on accessories with a garment that you intend 
to wear them with before deciding whether or not to buy 
them? ir 
Res,22nses 
Never Seldom Sometimes Often Always p 
11 15 31 15 9 
48 96 139 68 42 29 . 59 .005 
5 18 40 9 14 
9 19 34 35 23 
4 15 29 20 7 .88 n. s .  
5 26 46 24 11 
73 148 � 127 88 9.22 n. s .  
9 41 75 - 44 18 
Table 84. Groups I Responses and Chi Square Analyses for Question 36: 
1 1 D0 you read labels on garments before deciding whether or 
not to buy them?" 
Res�nses 
Group Never Seldom Sometimes Often Always p 
HSI 2 8 22 21 28 
HSII 7 32 82 112 160 20.28 n.a .  
HSIII 1 4 32 29 20 
HSIV 2 12 21 39 46 
CI 0 2 15 31 27 .85 n.s. 
CII 1 4 22 47 38 
THS 12 56 157 201 254 U,. 38 .01 
TC 1 6 37 78 65 
1i 
Table 85 . Groups ' Responses and Chi Square Analy'ses for Question 
37-a concerning the "brand name" in relation to other 
garment label infonnation. 
Ree�nses 
Group First Second Third Fourth p 
HSI 21 14 20 19 
HSII 125 71 80 90 20.90 .025 
HSIII 33 16 9 15 
HSIV 56 19 14 17 
CI 25 14 12 22 .41 n. s. 
CII 41 23 19 29 
THS 235 120 123 - 141 2.32 n . a .  
TC  66 37 31 51 
Table 86 . Groups ' Responses and Chi Square Analyses for Question 
37-b concerning the ranking of "fiber content" in relation 
to other garment label information. 
ResEonses 
Group First Second · Third Fourth p 
HSI 36 18 17 3 
HSII 113 J.07 108 45 19.82 .025 
HSIII 26 21 22 7 
HSIV 21 34 32 17 
CI 33 17 15 9 1. 72 n. s .  
CII 46 27 30 9 
THS 196 180 179 72 8.07 .05 
TC 79 44 45 18 
/'  
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Table 87. Groups ' Responses and Chi Square Analyses for Question 
37-c concerning ranking of "care recommended." in relation 
to other garment label information. 
Res�nees 
Group First Second Third Fourth 
HSI 21 33 9 12 
HSI! 145 130 65 36 11. 74 
HSIII 22 27 13 13 
HSIV 3 5  39 20 17 
CI 17 30 16 11 1. 22 
CII 21 53 25 13 
THS 223 229 107 78 14. 76 
TC 38 83 _ 41 24 
Table 88. Groups I Responses and Chi Square Analyses for Question 
37-d concerning the ranking of "special finishes" in 
relation to other gannent label information. 
ResEonses 
Group First Second .Third Fourth 
HSI 3 6 25 37 
p 
n.a .  
n. s .  
.005 
p 
HSI! 8 54 109 191 9.22 n. s. 
HSIII 4 6 26 35  
HSIV 5 10 36 51 
CI 0 12 30 31 7.4J. n. s .  
CII 4 9 37 61 
THS 20 76 196 314 1. 53 n. s .  
TC 4 21 67 92 
.pl 
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Table 89 . Groupe I Responeee and. Chi Square Analyses tor Q.ueation 38 : 
Group 
HSI 
HSII 
HSIII 
HSIV 
CI 
CII 
THS 
TC 
"When shopping for clethes, do you ask for the aaleaclerk ' •  
advice?" 
Res:eonses 2 Never Seldom Sometimes Otten Always X p 
3 11 48 19 0 
16 68 213 91 5 20.90 n.s .  
1 11 54 20 0 
8 20 50 37 5 
3 23 36 13 0 3 . 14  n. a .  
8 45 41+ 15 0 
28 110 365 167 10 42.26 .005 
11 68 80 28 0 
Table 90 . Groups • Responses and Chi Square Analyses for Question 39: 
1 1Do you examine the construction or garments before de­
ciding whether or not to buy them?" 
Res:eonses 
Group Never Seldom Sometimes Often Always p 
HSI 0 6 16 32 27 
HSII 3 19 90 142 139 11. 75 n. s .  
HSIII 1 6 24 36 19 
HSIV 2 4 21 50 43 
CI 0 2 7 30 36 J .67 n.s. 
CII 0 3 22 40 47 
THS 6 35  151 260 228 ll.61 .025 
TC 0 5 29 70 83 
J' 1 ! '  
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Table 91. Groups • Responses and Chi Square Analyses for Questicm 40: 
"Do you ever have difficulty finding garments that fit 
properly? 11 
Group 
HSI 
HSII 
HSIII 
HSIV 
CI 
CII 
THS 
TC 
Table 92 . 
Group 
HSI 
HSII 
HSIII 
HSIV 
CI 
CII 
THS 
TC 
Res�naea 
Never Seldom Sometimes Often Always p 
0 20 34 20 7 
7 60 174 122 30 16 .23 n. s.  
0 9 49 22 6 
4 17 60 30 9 
2 16 31 21 5 3 .27 n. s .  
0 24 45 36 7 
11 106 317 194 52 4 .88 n. e .  
2 40 _ 76 57 12 
Groups I Responses and Chi Square Analyses for Question 41: 
1 1Do you ever have difficulty finding gannents that are be-
coming to your personal coloring?" 
ResEonses 
Never Seldom Sometimes Often Always p 
11 38 27 4 1 
60 191 109 30 3 9 . 74 n.s.  
9 3 5  32 9 1 
11 58 41 8 2 
12 25 33 5 0 8.81 .05 
17 60 32 3 0 
91 322 209 51 7 5 . 51 n. a .  
29 85 65 8 0 
, t  
228 
Table 93 • Groups ' Responses and Chi Square Analyses for Qu.estion 42: 
1 1Do you ever have difficulty finding garmente that are be­
coming in style?" 
Res22nsea 
Group Never Seldom Sometimes Often Always p 
HSI 6 29 32 12 2 
HSII 41 141 171 35  5 10.26 n.s.  
HSIII 7 33 36 8 2 
HSIV l3 52 48 7 0 
CI 6 25 35  9 0 3 .71 n. s .  
CII 6 53 42 11 0 
THS 67 255 287 62 9 5 .48 n. a. 
TC 12 78 - 77 20 0 
Table 94. Groups ' Responses and Chi Square Analyses for Question 
43�a: r rHow often do you shop for clothes with a girl 
friend? " 
ResEonses 2 Group Never Seldom Sometimes Often Always X 
HSI 8 21 39 13 0 
HSII 30 83 149 116 13 83.46 
HSIII 2 7 20 50 6 
HSIV 4 8 35  58 14 
p 
.005 
CI 0 10 25 38 2 4.79 n . s .  
CII 1 17 45 49 0 
THS 44 119 243 237 33 21.36 .005 
TC 1 27 70 87 2 
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Table 9 5. Groups • Responses and Chi Square Analyses for Question 
43-b: "Hew often do you shop for clothes with a ooy 
friend? ' '  
Re!J2onses 
Group Never Seldom Sometimes Often Always p 
HSI 69 11 1 0 0 
HSII 281 70 31 6 1 21. 54 .05 
HSIII 54 22 6 2 0 
HSIV 72 29 16 2 0 
CI 32 26 15 2 0 10 . ].3  .025 
CII 66 34 7 5 0 
THS 476 J.32 54 10 1 23.92 .005 
TC 98 60 22 7 0 
Table 96. Groups ' Responses and Chi Square Analyses for Question 
43-c: "How often do you shop for clothes with your mother?" 
Res:eonses 
Group Never Seldom Sometimes Often Always p 
HSI 1 3 13 41 23 
HSI! 15 20 68 210 78 71.12 .005 
HSIII 3 13 26 40 4 
HSIV 5 21 40 47 6 
CI 1 11 23 39 1 .63 n. e .  
CII 2 16 39 52 2 
THS 24 57 147 338 ill 39.62 .005 
TC 3 27 62 91 3 
. 111 
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Table 97. Groups ' Responses and Chi Square Analyses for Question 
43-d : "How often do you shop for clothes with your father? 11 
ResEonses 
Group Never SeldQID. Sometimes Often Always p 
HSI 45 15 15 4 l 
HSII 189 125 52 19 1 23 .40 .025 
HSIII 52 21 9 1 0 
HSIV 79 28 11 2 0 
CI 44 21 8 2 0 .65 n.a . 
CII 71 28 9 3 0 
THS 365 189 87 26 2 4.4B n. s .  
TC 115 49 17 5 0 
Table 98. Gr9ups ' Responses and Chi Square Analyses for Question 
43-e :  "How often do you shop for clothes with your sister?" 
Res:eonses 
Group Never Seldom Sometimes Often Always p 
HSI 17 10 19 27 6 
HSII 96 50 101 111 21 8. 53 n. a.  
HSIII 26 15 21 17 3 
HSIV 34 19 27 32 5 
CI 21 4 22 20 0 3 .81 n. a .  
CII 36 15 29 24 0 
THS 173 94 168 187 35  13 .81 .01 
TC 57 19 51 44 0 
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Table ·99 . Groups ' Responses and Chi Square Analyses for Question 
43-f: 1 1Hew often do you shop for clothes by youraelf?"  
Res�nses 
Group Never Seldom Sometimes Often Always p 
HSI 9 28 27 · 14 1 
HSII 49 114 - l39 78 6 7 . 50 n.a .  
HSIII 10 25 26 20 3 
HSIV 19 42 33 21 2 
CI 8 11 28 25 0 8.62 n. a. 
CII 4 18 31 54 2 
THS 87 209 225 l33 12 49 . 34 .005 
TC 12 29 59 79 2 
,,1 1 '  
Table 100 . Groups '  Responses and Chi Square Analyses for Question 4J4,:  "Whose opinion., other 
than your own, do you most frequently consider when you are deciding which 
particular article of clothing to · buy?"  
Responses 
Girl Boy 
:rl-Group Friend ' s  Friend ' s Mother ' s  Father' s Sister' s Salesclerk ' s  p 
HSI 10 3 48 3 16 l 
HSII 77 21 208 7 64 5 32 . 10 .01 
HSIII 30 4 38 l 7 l 
HSIV 40 6 42 J 18 3 
CI 27 8 24 1 8 1 4.46 n. s .  
CII 32 11 50 3 13 0 
THS 157 34 336 14 105 10 16 . 52 .01 
TC 59 19 74 4 21 1 
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Table 101. Groups ' Responses and Chi Square Analyses £or Question 45 : 
Group 
HSI 
HSII 
HSIII 
HSIV 
CI 
CII 
THS 
TC 
"Which method. do you use to pay for your clothing pur­
chases? 11 
Res:eonses 
Always UsualJ.y Sometimes Usually Always 
Cash Cash Credit Credit Credit 
42 17 21 l 0 
171 123 88 10 0 29 . 89 .005 
33 22 25 6 0 
3 5 39 37 7 2 
-36 22 15 2 0 1.37 n. s .  
60 28 20 3 1 
281 201 171 24 2 6.90 n. s .  
96 50 35 5 l 
Table 102 . Groups ' Responses and Chi Square Analyses for Question i.f,:  "When credit is used for 
clothing purchases , which type are you most likely to use?" 
Responses 
Family Personal Family Personal Lay-away Never Use 
.,.?. Group 30-day 30-day Revolving Revolving Plan Credit p 
HSI 15 2 12 4 6 42 
HSI! 48 12 68 8 85 170 58. 26 .005 
HSIII 12 4 21 8 12 27 
HSIV 21 7 27 4 36 19 
CI 6 4 8 7 14 36 6 .31 n. a.  
CII 14 7 13 l3 8 57 
'!'HS 96 25 128 24 139 258 33 .43 .005 
TC 20 11 21 20 22 93 
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Table 103. Groups ' Responses and Chi Square Analyses for Question 47: 
Less 
than 
Group $75 
HSI 25 
HSII 71 
HSIII 9 
HSIV 22 
CI 6 
CII 4 
THS 127 
TC 10 
"In thinking over your purchases of all clothing :for the 
previous year, what do you estimate the amount that you 
spent to be?" 
$75 
. to 
$150 
25 
]32 
20 
36 
24 
24 
213 
48 
Res:e2nses 
$150 $225 
to to 
$225 $300 
17 7 
100 58 
20 25 
30 19 
17 11 
38 25 
167 109 
55  36 
$300 $375 
to or 
$375 More p 
3 
20 10 34.94 .005 
10 2 
6 7 
6 ll 7.85 n. s .  
10 11 
39 23 41. 93 .005 
16 22 
Table 104. Groups ' Responses and Chi Square Analyses :for Question 48:  
r 1What proportion o:f your arurual clothing expenditure 
estimate was spent :for patterns and £abrics? 1 1 
0% 
to 
Group 25% 
HSI 38 
HSII 183 
HSIII 45 
HSIV 74 
CI 36 
CII 52 
THS 340 
TC 88 
ResE,2nses 
26% 59% 
to to 
50% 75% 
24 16 
125 58 
28 11 
32 9 
17 15 
38 19 
209 94 
55 34 
76% 
to 
100% p 
3 
25 14. 18 n.s. 
2 
5 
7 5.91 n.s. 
3 
3 5  2.23 n.s. 
10 
Table 105 .  Groups '  Reeponsea and Chi Square Analyses for Question 49 : "Assuming you had a low 
clothing budget , what would you buy? 1 1  
Responses 
Few More Less Majority Less 
Expensive Expensive Expensive Sale Fabric to 
x2 Group Items Items Few Expensive Items Make Own p 
--
HSI 3 5 16 7 48 
HSII 17 28 59 50 235 43 .86 .005 
HSIII 10 ll 16 15 33 
HSIV 19 13 27 12 46 
CI 7 3 15 11 34 3 .24 n.s. 
CII 17 2 16 20 55 
THS 49 57 ll8 84 362 15 .25 .005 
TC 24 5 31 31 89 
Table 106. Groups I Responses and Chi Square Analyses for Question 50 : 1 1Gi ven $3 5 to spend on 
a dress o�tfit, what would you be most likely to do? 1 1  
Responses 
'Ihree Sew; Buy 
Buy $25 Outfit $20 Outfit, $17. 50 $10.00 Accessories; x?-Group $35 Outfit $10 Accessories Save Balance Outfits Outfits Save Balance p 
HSI 3 9 19 6 14 19 
HSII 13 54 78 33 75 82 33 .14 .005 
HSIII 6 20 18 6 12 17 
HSIV 12 35  24 11 11 17 
CI 8 11 16 11 5 16 10.12 n. s .  
CII 21 13 31 5 3 26 
THS 34 118 139 56 112 135 41.47 .005 
TC 29 24 47 16 8 � 
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Table 107. Groups ' Responses and Chi Square Analyses tor Question 
51-a: "How would you rank ' color ' in relation to other 
garment attribute• conaidered when seleetillg a 'Winter 
dreas? 1 1  
Res�nses 
Group First Second Third Fourth Firth p 
HSI 11 19 33 8 6 
HSII 61 ll7 160 34 13 16 .92 n . s. 
HSIII 14 34 20 7 4 
HSIV 18 41 39 6 8 
CI 6 3 29 8 2 3.91 n.s. 
CII 12 56 31 11 1 
THS 104 211 252 55. 31 17.41 .005 
TC 18 86 60 19 3 
Table 108. Groups I RespC:>nses and Chi Square Analysis tor Question 
51-b: "How would you rank 1 :fiber content 1 ?" 
Res;eonses 
Group First Second Third Fourth Fifth p 
HSI 4 4 10 38 . 20 
HSII 21 24 40 171 127 6.96 n.s. 
HSIII 3 5 14 33 23 
HSIV ' 7 6 10 51 40 
CI 4 8 9 37 17 8 . 54 n. s .  
CII 3 6 12 44 47 
THS 35  39 74 293 210 1 . 55 n. s. 
TC 7 14 21 81 64 
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Table 109. Groups ' Responses and Chi Square Analyses for Question 
51-c : "Hew would you rank •weave of fabric' ?" 
ResEonses 
Group First Second Third Fourth Fifth p 
HSI 2 5 10 20 39 
HSII · 8 15 27 ]JO 204 ll.31 n. s .  
HSIII 3 5 4 27 41 
HSIV 6 6 9 42. 52 
CI 2 2 9 18 44 2. 59 n.a .  
CII 2 3 12 39 56 
THS 19 31 50 219 336 4. 50  n. s.  
TC 4 5 21 57 100 
Table 110. Groups ' Responses and Chi Square Analyses for Question 
51-d : 1 1How would you rank I price • ? "  
ResEonses 
Group First Second Third Fourth Fifth p 
HSI 19 26 15 5 11 
HSII 130 90 100 31 32 15. 79 n. s .  
HSIII 20 20 25 7 6 
HSIV 26 32 37 6 11 
CI 27 7 20 10 11 11.90 .025 
CII 23 21 43 17 7 
THS 195 168 177 49 60 17.65 .005 
TC 50 28 63 27 18 
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Table 111. Groups ' Responses and Chi Square Analyses for Question 
51-e: 1 1How would you rank I style ' ? 11 
Res:eonses 
Group First Second Third Fourth Fifth p 
HSI 42 22 8 5 0 
HSII 169 137 56 17 7 22.07 .05 
HSIII 45 :u.. 15 4 4 
HSIV 60 27 17 7 1 
CI 36 27 8 2 2 s . ;6 n.s.  
CII 72 26 13 1 0 
THS 316 200 96 33 12 8.61 n.s. 
TC 108 53 21 3 2 
Table 112. Groups I Responses and Chi Square Analyses for Question 
52-a: 1 1How would you rank ' suitability for occasion' in 
relation to other components of satisfaction considered 
when selecting a 'Winter dress?" 
Re!Eonses 
Group First Second Third Fourth Fifth p 
HSI 9 13 15 28 11 
HSII 65 53 74 128 62 12.38 n. s. 
HSIII 13 8 20 21 16 
HSIV 28 14 24 27 20 
CI 11 12 16 22 14 . 71 n.s .  
CII 18 18 24 36 16 
THS 115 88 133 204 109 1.16 n.s .  
TC 29 30 40 58 30 
Table 113. Groups I Responses and Chi Square Analyses tor Question 
52-b: "How would you rank ' comfort 1 ?" · 
Responses 
Group First Second Third Fourth Fif'th p 
HSI 7 14 18 23 14 
HSII · 14 51 122 100 94 16. 57 n. s .  
HSIII 7 12 24 22 14 
HSIV 2 17 34 38 22 
CI 5 7 20 25 18 2.09 n.s .  
CII 6 11 28 30 37  
THS 30 94 198 183 145 7.30 n. s .  
TC 11 18 48 55 55 
Table 114. Groups ' Responses and Chi Square Analyses for Question 
52-c: "How would you rank 1 becomingness 1 ? 1 1  
Res�nses 
Group First Second Third Fourth Firth p 
HSI 14 26 17 10 9 
HSII 80 122 80 61 . 39 5.61 n. s .  
HSIII 18 27 12 15 9 
HSIV 24 30 30 17 11 
CI 18 22 17 12 6 3.64 n.s. 
CII 38 34 22 10 8 
THS 136 205 139 103 68 8.23 n. s .  
TC 56 56 39 22 14 
Table 115. Groups ' Responses and Chi Square Analyses for Q:ueation 
52-d.: 11How would you rank ' fit ' ?" 
Res�nses 
Group First Second Third Fourth Fif'th p 
HSI 45 16 14 3 0 
HSII 174 116 63 25 5 14.69 n. s .  
HSIII 42 20 l3 4 2 
HSIV 44 38 16 12 3 
CI 27 23 12 7 6 J .20 n.s. 
CII 41 41 18 9 J 
THS 305 190 106 44 10 12.38 .025 
TC 68 64 30 16 9 
Table 116. Groups ' Responses and Chi Square Analyses for Question 
52-e: "How would you rank • adaptability to other clothes 
or accessories in your wardrobe ' ? " 
Res22nses 
x2 Group First Second Third Fourth Fifth p 
HSI 4 7 12 12 42 
HSII 54 39 43 67 179 13.41 n.s .  
HSIII 5 11 10 16 37 
HSIV 18 13 8 18 56 
CI 14 ll 10 9 31 10.65  .05 
CII 9 8 20 27 48 
THS 81 70 73 113 314 4.21 n. a .  
TC 23 19 30 36 79 
243 
Table 117. Groups ' Responsee and Chi Square Analyses £or Question 
53-a: nHQW would you rank ' durability' in relation t(i) 
other fabric attributes considered. when selecting a 
winter dress?" 
Re!Eonses 
Group First Second Third p 
HSI 18 22 3 5  
HSII 76 123 182 3.01 n.s .  
HSIII 19 24 37 
HSIV 27 40 45 
CI 20 29 26 4.20 n.s .  
CII 20 37 55 
THS 140 209 299 .67 n. a .  
TC 40 - 66 81 
Table 118. Groups ' Responses and Chi Square Analyses for Question 
53-b : 1 1How would you rank ' amount and kind 0£ care re­
quired ' ?  1 1  
Res:eonses 
Group First Second Third p 
HSI 27 24 26 
HSII 137 133 113 .65 n.a .  
HSIII 30 29 25 
HSIV 39 38 34 
CI 15 28 32 1.81 n. s.  
CII 32 39 41 
THS 233 224 198 8.39 .025 
TC 47 67 73 
Table 119 . Groups '  Responses and Chi Square Analyses for Question 
53-c : uaow would you rank • properties contributing to 
appearance while wearing and after several wearings ' ?"  
ResEonses 
Group First Second Third 
HSI 32 29 . l4 
p 
HSII 173 -125 85 3 .34 n.s.  
HSIII 37 27 18 
HSIV 49 32 31 
CI 40 18 17 2.82 n. a .  
CII 60 36 16 
THS 291 213 148 4.81 n. s .  
TC 100 54 33 
Table 120. Groups ' Responses and Chi Square Analyses for Questien 54: nAt which levels did y-ou 
have co�ework related to selecting ancl buying clothes?" 
Res:e2nses 
College Courses and 
Home Econanics Home Economics 
Junior Senior Junior Junior Senior Junior 
High High and College High High and No Related 
x2 Group School School Senior Courses School School Senior Coursework p 
I 
HSI 5 8 1 - - - - 65 
HSII 70 173 73 - - - - 74 280.99 .005 
HSIII 39 4 24 - - - - 19 
HSIV 65 11 30 - - - - 13 
CI 14 22 l3 0 0 1 2 23 15 .71 .o; 
CII 18 22 12 7 1 12 7 33 
THS 179 196 128 - - - - 171 327.41 .005 
TC 32 44 25 7 1 13 9 56 
& 
Table 121 . Groups ' Responses and Chi Square Analyses tor Queatioa 
55 : 1 1How helpful hu y-our coursework been in actual.q 
selecting aacl buying your clothes?" 
ResJ?!!naes 
Little or Some Very Ho 2 Group No Help Help Helpful Coureework X 
HSI 0 2 12 65 
p 
HSII 20 161 134 75 171.41 .005 
HSIII 5 31 30 20 
HSIV 20 50 31 17 
CI 11 31. 10 23 4.01 n.a. 
CII 24 33 22 33 
THS 45 244 207 177 .33 .46 .005 
TC .35 64 32 56 
Table 122. Groups ' Responses and Chi Square Analyaes £er Question 
57 : 1 1How helpful has 4-H experience been in actll&l.l.y 
selecting and buying your clothes?" 
· Res22nses 
Little or Some Very No 
Group No Help Help Helpflll. -4-H p 
HSI 16 19 9 3 5 
HSII 75 49 38 226 39 .20 .oo; 
HSIII 9 5 5 65 
HSIV 10 8 8 93 
CI 10 9 9 47 ·5 .22 n. a .  
CII 13 22 22 53 
THS 110 81 60 419 13 .90 .005 
TC 23 31 31 100 
Table 123. Groups ' Responses and Chi Square Analyses for Question 59: 11Through whan did you 
receive your best understanding about the specific aspect of buying ready-to-wear 
clothes and accessories? " 
Responses 
Home 
Economics College 4-H Someone No 
:r?-Group Mother Teacher Teacher Leader Else One p 
HSI 61 5 - 3 4 6 
HSII 205 101 - 6 45 Z3 37 .04 .005 
HSIII 48 12 - 1 8 13 
HSIV 67 22 - 1 10 14 
CI 53 3 0 0 12 5 5 .22 n. s.  
CII 74 6 6 1 15 7 
THS 381 140 - 11 67 56 50.98 .005 
TC 127 9 6 l 27 12 
� 
